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Judge  OKs 
liquor  ads 
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budget  passed 
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Threshie  at  the  Helm 

Dave  Threshie,  Jr.,  publisher,  shapes  and  guides  the  course  of  The  Register,  flagship 
neuspaper  of  f  reedom  .\eu-spapers,  Inc.  With  Threshie  at  the  helm.  The  Register 
continues  to  dominate  one  of  the  fastest  growing  and  prosperous  counties  in  the 
count  rg. 

“  We’re  fifth  in  the  nation  in  full-run  ad\-ertising,  near  the  top  in  rate  of 
circulation  growth,  and  second  to  none  when  it  comes  to 
tryinji  harder.  > 

“Our  uoal  has  always  been  to  bec(jme  an 
indispen.sable  part  of  every  household  in 
our  market.  If  you’ve  read  this  pa^e 
during*  the  past  year,  you’ve  met  some 
of  the  newspaper  professionals  vvho  are 
^neratin^  the  enthusia.sm  and  expertise 
that  will  Uet  us  there. 

“Orange  0)unty  is  an  exciting, 
competitive  newspaper  market.  I’m 
proud  to  be  a.ssociated  with  the 
more  than  1 ,000  folks  who  ^^ive 
substance  to  our  sloj^an,  ‘j5{K)d 
and  ^ettinjs  better.’ 

“It’s  fun  bein)*  a  part  of  it.’’ 
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Southwest  Los  Angeles  County 
and  The  Daily  Breeze, 
are  Growing! 


Each  logo  pictured  above  represents  one  year 
of  continued  Circulation  increase.  THAT, ’8  32 
CONSECUTIVE  YEARS  OF  GROWTH  I 
Each  year  of  circulation  gain  stands  for  a  vote 
of  confidence  from  our  advertisers  and  from  our 
readers.  The  measure  of  our  success  depends 
entirely  on  that  vote. 


Our  efforts  to  bring  advertisers  the  best 
coverage  of  one  of  the  most  affluent,  exciting 
markets;  combined  with  in-depth  editorial 
coverage  of  23  Southwest  Los  Angeles 
County  communities,  has  accounted  for  this 
three  decade  circulation  surge  . . .  and  we  are 
counting  on  making  it  four! 


Los  Angeles  Sales  Office: 


(213)  850-0777 


The  Vai£y^  S/iee^ 

Represented  by:  Sawyer-Ferguson-Walker  Co.  Inc. 
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Beginning  this  month, 
The  Dallas  Morning 
News  is  a  two-Sun- 
day- magazine  newspaper. 
Because  we’ve  brought 
Parade  back  to  town  —  so 
our  readers  will  find  Amer¬ 
ica’s  favorite  national  Sun¬ 
day  magazine  in  their 
favorite  Sunday  package. 


Now,  besides  our  own 
award-winning  Scene 
Magazine  for  cover¬ 
age  of  stories 
close  to  home, 
the  Sunday 
Dallas  Morning 
News  includes 
the  colorful 
weekly  magazine 
that  gathers  the  most 
intriguing  interviews, 
news,  and  tidbits  from 
around  the  world. 

And  who  put  the  Parade 
in  the  package?  In  fact,  it 
was  our  readers.  Because, 
through  research,  we 
learned  that  people  miss 
seeing  Parade  in  town. 

So,  on  January^  3rd,  our 
readers  opened  their  Dallas 
Morning  News  Sunday 


package  —  and  got  just  what 
they  wanted.  Parade. 

All  of  which  proves 
another  important  point: 
the  package  that  holds  the 
best  surprise  isn’t  always 
the  smallest.  Actually,  our 
Sunday  Dallas  Morning 
News  is  bigger  and  better 
than  ever.  With  expanded 
Sports  Day  and  Business 
sections  —  plus  our  new 
High  Profile  —  and  much 
more. 

And  that’s  just  the  begin¬ 
ning  of  a  full  week  of  out¬ 
standing  news,  views  and 
special  interest  sections  that 
make  up  the  best  package 
in  town:  the  one  that  deliv¬ 
ers  what  our  readers  need 
and  want  —  and  wish  for  — 
every  day  of  the  week. 
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The  Voice  of  Texas. 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Where  we  stand 
on  ethics  codes 

For  the  record,  we  believe  in  ethics  codes  — 
written  codes. 

We  feel  that  reporters,  editors  and  photogra¬ 
phers  should  know  exactly  where  we  stand  on 
ethics.  We  also  believe  that  the  staff  should 
have  a  say  in  the  matter.  And  we  believe  that 
our  readers  should  know  where  we  stand. 

We  have  a  reader  advocate,  to  take 
complaints  from  the  public.  We  have  written 
guidelines  on  use  of  confidential  sources.  We 
subscribe  to  the  code  of  ethics  of  the  American 
Society  of  Newspaper  Editors. 

Our  own  code,  recently  adopted  and  nearly  a 
year  in  the  making,  addresses  itself  to  the 
specific  areas  of  gifts  and  favors,  outside 
activities  and  contests. 

As  important  as  the  code  itself  was  the  news¬ 
room  participation.  Several  staff  committees 
worked  on  the  code,  held  numerous  meetings 
and  solicited  comment  from  the  entire  staff. 

Finally,  we  published  the  code  for  our  readers 
in  its  entirety  in  a  Sunday  issue  of  our 
newspapers.  Our  editor,  Robert  P.  Clark,  noted 
to  readers  in  a  foreword; 

“Perhaps  the  sharing  of  it  with  you  will  help 
us  hew  to  the  line  we  set  for  ourselves.” 

SkfloriiaS^iraes-iluiott 

J*k«>„vi"'|()umal 

ONE  RIVERSIDE  AVE.,  JACKSONVILLE.  FLA.  32202  (904)  359-4111 
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JANUARY  1982 

10- 13 — National  Retail  Merchants  Association.  New  York  Hilton 

and  Sheraton  Centre  Hotels,  New  York  City. 

19- 23 — 9th  Public  Relations  World  Congress.  Taj  Mahal  Interconti¬ 

nental.  Bombay.  India. 

20- 22 — ICMATroy  State  University  Seminar,  Troy,  Alabama 

21- 24 — New  England  Press  association  annual  convention, 

Sheraton-Boston  Hotel,  Boston,  Mass. 

24- 17 — Graph  Expo  82  West.  Moscone  Convention  Center,  San 

Francisco. 

25- 28 — NACON,  Doubletree  Inn,  Scottsdale  Mall,  Scottsdale.  Ariz. 
24-25— NACON  Orientation  Institute.  Doubletree  Inn,  Scottsdale.  Ariz. 

30- Feb.  6— Pennsylvania  Newspaper  Publishers  Assn.  Winter  Manage¬ 

ment  Seminar.  Pineapple  Beach  Hotel,  St.  Thomas,  V.l. 

31 - Feb.  3 — International  Newspaper  Advertising  &  Marketing  Executives. 

Sheraton  Washington,  Washington,  D.C. 

FEBRUARY 

1-6 — Suburban  Newspapers  of  America's  Management  Confer¬ 
ence.  Sheraton  Maui.  Maui.  Hawaii 
6 — Florida  Bar's  8th  annual  Media-Law  Conference,  Sheraton  St. 
John's  Place.  Jacksonville.  Fla. 

7-12 — Modern  Media  Institute  Writing  Center  Seminar  for  editorial 
writers  and  op-ed  columnists.  St.  Petersburg,  Fla. 

11- 14 — California  Newspaper  Publishers  Association.  Hotel  del 

Coronado.  Coronado.  Calif. 

14-19 — Inland  Daily  Press  Association,  Cruise  Seminar,  Florida 
and  Bahamas.  Sunworld  II. 

20-23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt 
Regency.  Milwaukee 

28-March  2 — SNPA  Production  Conference,  Marriott  Hote',  Atlanta.  Ga. 

MARCH 

5-7 — Mississippi  Valley  Classified  Managers  Association  &  Nation¬ 
al  Telephone  Sales  Managers.  Palmer  House,  Chicago,  III. 

7-9 — New  York  State  Publishers  Association,  61st  Winter  Con¬ 
vention,  The  Marriott  Thruway  Hotel,  Rochester,  N.Y. 

10-13 — National  Newspaper  Association,  Gov't  Affairs  Conference 
Hyatt  Regency,  Washington,  D.C. 

14-16 — Texas  Daily  Newspaper  Association  annual  meeting. 
Four  Seasons  Plaza  National  Hotel,  San  Antonio,  Tex. 

24-26 — America  East,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

30-April  14 — National  Newspaper  Association.  Study  Mission  to  Brazil, 
Sao  Paulo.  Rio.  Salvador,  Brasilia. 

APRIL 

3-6 — Interstate  Circulation  Manager's  Association,  Hotel  Her¬ 
shey,  Hershey,  Pa. 

12- 16 — Viewtext  '82  Conference,  New  York  Sheraton,  N.Y.C. 
14-16— PNPA/'IAMA  Display  Ad  Conference,  Marriott  Inn, 

Harrisburg,  Pa. 

18-20 — Northern  States  CMA  Conference,  Ramada  Inn.  Minneapolis. 

26-28 — American  Newspaper  Publishers  Association  Convention, 
Fairmont  Hotel.  San  Francisco. 

29 — International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel.  San  Francisco. 


2-5 — 19th  annual  convention.  Society  of  American  Business 
and  Economic  Writers,  Alameda  Plaza  Hotel,  Kansas  City,  Mo. 

5-7 — American  Society  of  Newspaper  Editors,  Chicago  Marriott, 
Chicago,  III. 

9-13 — International  Press  Institute  annual  general  assembly, 
Madrid.  Spain. 

12-15 — American  Association  of  Advertising  Agencies.  Greenbrier, 
White  Sulphur  Springs,  W.Va. 

16-19 — New  York  State  Circulation  Management  Association, 
annual  meeting.  Holiday  Inn-Arena,  Binghamton,  N.Y. 

16-19 — Institute  of  Newspaper  Controllers  &  Finance  Officers, 
Hvatt.  Hilton  Head,  S.C. 
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Take  a  good  look  at  the  news 


News  Graphics 


There  is  good  news  for  print  media,  especially  newspapers  -  an  evolving  Philadelphia-based  news  service 
that  has  a  different  perspective  on  world,  national  and  regional  events. 

News  Graphics  does  use  words  to  communicate  news,  but  it  combines  those  words  with  maps,  symbols, 
lines,  numbers  and  pictures  to  create  “explanatory  graphics”  for  newspapers  on  topics  that  range  from 
sports  to  gasoline  expenditures  to  the  unemployment  forecast.  And  its  creators  feel  that  it  is  the  balance  of 
graphics  and  text  that  makes  their  service  a  special  one. 

“We  also  will  show  newspapers  how  to  use  the  graphics  in  the  most  effective  way,”  explained  Robert 
Lockwood,  who  started  the  company  with  Jeff  Lindenmuth.  (That  team’s  creative  credits  include  redesign¬ 
ing  The  (Allentown)  Morning  Call  and  The  (Philadelphia)  Bulletin,  of  which  their  present  company  is  a 

separate  division. )  Reprinted  from:  AUWEEK.  October  19, 1981  .  ,  , 

^  Debbie  Seaman 

For  information  call:  714-549-8700 


Field  Newspaper  Syndicate,  1 703  Kaiser  Ave.,  Irvine.  California  92714  A  Division  of  Field  Enterprises,  Inc.  9 


JIDVERnSlNG 

SALES 

MANAGEMENT 

Training  Seminar  •Miami,  Florida 
Febrnary  8-12, 1982 

It’s  a  big  transition  to  go  from  the  sales 
staff  to  Sales  or  Marketing  Manager.  This 
seminar  is  designed  to  prepare  you  for  success  in 
motivating  others,  in  selecting  and  developing 
future  managers  and  in  techniques  which  nave 
proven  to  be  successful  in  selling,  particularly 
newspaper  advertising. 

YOU  will  also  learn  how  to  effectively 
manage  your  time,  how  to  set  up  a  “Selling  by 
Objectives  Program”,  and  how  to  use  marKet 
research  to  analyze  consumer  behavior.  Finally, 
you  will  learn  about  competitive  media  strategy 
and  ways  to  position  newspapers 
advantageously,  and  how  to  budget  and  put  an 
operating  plan  into  action. 


COST:  $350,  payable  in  advance. 

Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  at  The  Miami  Herald,  for  the 
duration  of  the  meeting.  Additional  information 
sent  upon  receipt  of  the  fee.  Hotel 
accommodations  available  within  walking 
distance 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 

KNIGHT-RIDDER  NEWSPAPERS 
INSTITUTE  OF  TRAINING 

One  Herald  Plaza  Miami,  Florida  33101 
Phone:  (305)  350-2903 
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Writing  guide _ 

By  Ethel  Grodzins  Romm 

The  power  of  positive  writing.  #22 

What  is  the  reader  to  make  of  this  sentence? 

The  (Saudi)  statement  did  not  say  the  (Saudi)  plan  did  not 
recognize  Israel,  only  that  (Saudi's  acting)  delegate  Alla- 
gany  .  .  .  had  not  been  authorized  to  talk  about  the  plan. 

Even  in  context  that  cannot  be  read  quickly,  or  even  slowly.  It 
must  be  reread,  perhaps  more  than  once,  to  unsnarl  those  three 
not's.  Most  readers  won’t  brither.  They’ll  flit  on  to  someone 
else’s  story.  Apparently  the  circuits  of  the  mind  work  best  posi¬ 
tively. 

Discard  such  multiple  negatives.  Unlike  double  negatives  (He 
don 't  know  nothing),  they  are  grammatically  correct,  but  where¬ 
as  the  meaning  of  double  negatives  is  always  clear,  multiples  are 
often  tangled. 

The  worst  cases  come  from  diplomatic  and  court  stories.  Con¬ 
sider  this  one  about  a  Supreme  Court  decision  on  presidential 
powers  to  settle  claims  against  foreign  governments.  Every  sent¬ 
ence  involves  kwp-the-kxjp  thinking  to  get  past  not,  lacks,  re¬ 
jected.  suspension,  violation,  all  negatives: 

.  .  .  We  are  not  prepared  to  say  that  the  president  lacks  the 
power  to  settle  such  claims,  ”  Justice  William  Rehnquist 
wrote  for  the  court.  .  .  .  The  court  rejected  the  private  com¬ 
panies  ’  arguments  that  the  suspension  of  court  attachments 
of  Iranian  property  .  .  .  was  a  taking  of  property  in  viola¬ 
tion  of  the  constitution. 

Of  course,  reproaching  the  language  of  diplomats  and  court  of¬ 
ficers  is  a  cheap  shot.  They  may  not  want  to  say  no,  but  that  does 
not  mean  they  are  able  to  say  yes.  (Written  like  a  proper  ambassa¬ 
dor,  with  two  nofs.)  For  example,  note  the  delicacy  of  this  re¬ 
mark,  made  by  the  NATO  Secretary  General  when  the  Reagan 
administration  failed  to  confer  with  NATO  before  starting  neu¬ 
tron  bomb  manufacture; 

“The  recent  enhanced-radiation  warhead  prrxluction  decision 
was  not  an  example  of  tact.” 

What  was  it  an  example  of.’  The  diplomat  didn’t  have  to  say, 
and  the  reader  can  figure  it  out. 

•  Any  sentence  that  begins  with  The  hospital  denied  that .... 
The  high  court  has  reversed  (rejected/overtumed/overruled)  a 
ruling  that .  .  .  already  starts  with  a  negative  that  will  force  the 
reader  to  flip-flop  the  meaning  of  the  rest  of  the  sentence.  Make 
that  flipping  as  easy  as  possible.  Avoid  other  negatives  in  the 
same  sentence,  or  try  splitting  the  negative  ideas  into  two  senten¬ 
ces,  or  put  the  events  in  time  order. 

Not:  Officials  at  Happy  Care  Hospital  have  denied  reports 
that  some  dex'tors  are  withholding  lifesaving  care  for  disabled 
newbr>ms. 

When  the  denial  is  the  news:  Reports  that  some  doctors  .  .  . 
are  withholding  lifesaving  care  for  very  ill  newborns  were  denied 
by  hospital  officials. 

•  Guilty  and  Not  guilty  are  the  only  two  verdicts  juries  bring 
in.  Not  guilty  means  that  the  state  cannot  prove  one  is  guilty. 
Thus  to  be  not  guilty  is  not  the  same  as  to  be  innocent.  Newspa¬ 
pers,  however,  say  Killer  Rip  M.  Upp  pleaded  innocent  and  The 
jury  found  Sue  Sweetheart  inniK'ent  because  of  the  dangers 
throughout  the  publishing  process  of  dropping  the  not  from  not 
guilty.  Better  a  lexical  slap  on  the  wrist  from  the  legal  profession 
than  a  libel  suit  from  the  outraged  defendant. 

NEXT:  More  negative  problems. 
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wak  till  they  get  hold  you. 


Code-A-Phone*  is  a  registered  trademark  of  Ford  Industries.  Inc.,  16261  S.E.  130th.  Clackamas,  Oregon  97015.  ©1981  Ford  Industries.  Inc. 


Few  things  will  gripe  your 
customers  like  being  put  on  hold 
and  left  there.  So  we  designed 
the  Sequence  1. 

It  gets  to  customers  fast. 

And  that’s  important.  Because 
every  caller  who  hangs  up  before 
you  connect  is  a  blown  sales  opportunity. 

Here’s  how  the  Sequence  I 
keeps  your  customers  on  the  line. 

The  Sequence  I  g^ts  callers  within 
8  seconds.  It  holds  their  calls,  and  ftinnels 
them  through  in  the  order  received. 

Phone  attendants  never  have  to  wonder 
which  call  should  be  handled  next. 

Customers’  calls  get  processed  quickly. 
That  means  when  they  are  on  hold,  they 
have  less  time-and  less  reason-to  hang  up 
and  call  the  competition. 

Customers  can  listen  to  music  or 
important  promotional  messages  while 
they  wait.  And  the  next  availame  operator 
will  take  their  calls. 


The  Sequence  I  boosts 
telephone  efficiency. 

The  Sequence  I  can  tell 
you  how  many  incoming  and 
outgoing  calls  you  had  during 
any  given  period.  It  can  tell 
you  how  many  callers  hung 
up  while  on  hold.  And  the  amount  of  time 
all  operators  were  busy. 

With  that  kind  of  information, 
you  get  more  efficient  use  of  your  present 
system.  And  we  can  prove  it. 

Your  present  phone  system 
may  be  costing  you  business  that  one 
phone  call  could  save. 

Right  now,  we’re  offering  the  use 
of  a  Sequence  1  Call  Control 
System  to  qualified 
companies  for  a  month 
free.  Just  for  the  asking. 

To  find  out  how,  call 
1-800-5474683. 


CODEvl-PHONE 

America  s  getting  the  message. 
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The  Bill  Farr  case 

Bill  Farr,  a  Los  Angeles  newsman,  was  jailed  for  46  days  in 
1972  after  refusing  to  reveal  his  sources  for  a  story  on  the 
Charles  Manson  family.  His  story  was  well-known  and  well- 
publicized  at  the  time. 

Not  so  well-known  or  well-publicized  was  the  fact  that  ori¬ 
ginally  a  State  Superior  Court  judge  declared  Farr  was  pro¬ 
tected  by  California’s  shield  law.  It  was  only  after  Farr  left 
the  practice  of  journalism  that  the  same  judge  ordered  him  to 
name  his  sources  and  he  went  to  jail. 

This  loophole  in  an  otherwise  excellent  law  has  been 
amended  since  then  to  prevent  a  court  from  forcing  a  repor¬ 
ter  to  reveal  his  sources  after  he  leaves  journalism. 

Since  his  release  from  jail,  Farr  has  been  living  under  a 
“Sword  of  Damocles”  not  knowing  if  or  when  the  two  attor¬ 
neys  who  brought  the  case  against  him  would  proceed  with 
the  litigation.  Late  last  month  the  California  Supreme  Court 
declared  that  the  appeal  deadline  had  passed  and  he  is  no 
longer  under  threat  of  further  confinement. 

Many  journalists  in  California  and  probably  elsewhere  will 
owe  a  debt  of  gratitude  to  Farr  for  sticking  to  his  principles.  If 
he  had  not  done  so,  many  of  them,  we  feel  sure,  could  be 
threatened  with  incarceration  after  they  left  journalism  for 
having  tried  to  practice  its  highest  principles  and  protect 
their  sources  of  information  while  they  were  employed. 

Farr  never  should  have  gone  to  jail  in  the  first  place.  The 
California  legislature  tried  to  prevent  such  a  thing  when  it 
passed  the  shield  law.  Thanks  to  Farr  the  loophole  has  been 
closed  and  it  should  not  happen  again.  At  least,  in  California. 


What  do  they  read? 

Unesco  has  released  its  latest  “Index  Translationum”  for 
the  year  1977.  It  is  a  world  catalogue  of  translations  contain¬ 
ing  more  than  50,000  entries  half  of  which  come  under  the 
heading  of  “literature.” 

The  Organization  states  very  few  of  the  70  states  contri¬ 
buting  to  the  catalogue  recorded  no  translations  in  the  field 
of  religion  and  the  2,610  translations  under  this  head  out¬ 
number  those  for  philosophy  at  2,454.  The  fields  of  law,  social 
sciences  and  education  include  7,162  titles. 

This  would  indicate  also  that  the  subject  of  religion  still 
has  a  commanding  hold  on  the  reading  public. 

However,  it  is  also  reported  the  world’s  most  translated 
author  at  that  time  was  Lenin  with  498  works  but  the  most 
translated  single  book  continues  to  be  the  Bible  with  240 
translations. 
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One  man's  opinion 

Why  volume  discounts  are  justified 


By  Thomas  N.  Billings 

The  consent  agreement,  which  was 
proposed  in  November,  1980,  should  be 
set  aside,  and  the  FTC's  1977  complaint 
against  Times  Mirror  Co.  should  be  dis¬ 
missed. 

In  support  of  this  position,  I  respectful¬ 
ly  submit  the  following  comments  based 
on  my  25  year  career  as  an  executive  in, 
and  consultant  to,  the  newspaper  busi¬ 
ness. 

The  newspaper  business  is  a  uniquely 
complex  enterprise;  each  unit  of  product 
is  sold,  in  part,  to  the  advertisers  and  also 
to  the  readers.  The  fundamental  ques¬ 
tion,  “who  pays  how  much  for  what?” 
has  defied  answers. 

Although  1  first  publicly  addressed  the 
matter  in  remarks  to  the  convened  mem¬ 
bers  of  the  Newspaper  Advertising  Ex¬ 
ecutives  Association  some  15  years  ago, 
the  fundamental  economics  of  the  news¬ 
papers  business  remain  misunderstood 
by  the  public  generally,  and  even  by 
many  key  people  in  the  industry,  itself. 

Such  misunderstanding  proceeds  from 
the  erroneous  conception  that  advertisers 
and  readers  somehow  have  adverse  in¬ 
terests:  that  the  advertiser  derives  no 
substantial  value  from  the  editorial  con¬ 
tent  of  the  newspaper  and  that  the  reader 
derives  no  substantial  value  from  the 
advertising  content.  In  reality,  nothing 
could  be  further  from  the  truth. 

It  was  once  fashionable  among  news¬ 
paper  people  to  believe  that  so-called 
“local”  news  possessed  some  special 
appeal  for  readers,  but  this  is  not  neces¬ 
sarily  so.  In  the  final  analysis,  most  of  the 
relevant  “news”  in  most  newspapers  on 
most  days  is  to  be  found  in  the  advertise¬ 
ments;  not  on  page  one,  and  certainly  not 
on  the  editorial  page.  This  is  why,  for 
example,  free-distribution  publications 
containing  only  advertising  are  often 
widely  successful  while  publications 
without  advertising  generally  have  only 
limited  appeal. 

On  the  other  hand,  the  degree  to  which 
the  information  in  advertisements  consti¬ 
tutes  relevant  news  varies  greatly. 
Perhaps  the  most  highly  relevant  material 
of  all  is  found  in  food  chain  advertise¬ 
ments  which  provide  the  reader  with  au¬ 
thentic  alternative  choice  options  relating 
to  decisions  that  much  be  made  routinely 
as  a  part  of  daily  living. 

Information  in  major  department  store 

(Thomas  N.  Billings  is  president  of  Tho¬ 
mas  Billings  &  Associates,  management 
consulting  company,  based  in  New  York. 
His  comments  were  submitted  to  tbe  FTC 
on  November  30.) 
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advertisements  is  also  highly  relevant 
although  the  decisions  it  supports  typical¬ 
ly  lack  the  urgency  or  immediacy  of  those 
supported  by  food  chain  advertisements. 

It  is  clear  from  my  personal  experience 
that  a  newspaper  which  does  not  carry 
the  news  about  what  is  available  to  buy  at 
local  food  and  department  stores  is  at  a 
severe  competitive  disadvantage  in  its 
attempts  to  hold  or  attract  readers. 

On  the  other  hand,  much  newspaper 
advertising  is  irrelevant  for  all  paractical 
purposes.  National  brand  advertising, 
when  not  tied  to  a  retail  address,  falls  into 
this  area  unless  it  contains  a  coupon, 
which  can  be  redeemed  for  value  at 
“any”  local  outlet.  Advertising  from 
smaller  retailers  also  falls  into  the 
irrelevant  area  simply  because,  if  omit¬ 
ted,  it  isn’t  missed  by  many  readers. 
(Classified  advertising  is  omitted  from 
this  discussion  to  simplify:  the  principles 
are  similar,  but  not  identical). 

Thus,  certain  advertising  possesses 
such  a  characteristic  of  “relevant  news” 
that  it  is  indispensable  to  building  and 
sustaining  readership  which  is,  recipro¬ 
cally,  the  base  on  which  advertising  sales, 
themselves,  are  built.  Such  “news¬ 
worthy”  advertising  is  precisely  the  kind 
which  is  bought  by  high-volume  food  and 
department  store  advertisers. 

The  rates  charged  to  such  advertisers 
appear  to  be  highly  discounted.  Indeed, 
they  are  lower  than  would  be  warranted 
by  straight-forward,  cost-saved  dis¬ 
counts.  But  that  is  not  at  ail  what  is  really 
involved. 

The  rate  charged  to  a  major  advertiser 
is,  in  reality,  the  net  rate  result  of  two 
quite  separate  transactions.  One  transac¬ 
tion  involves  that  obvious  purchase  of 
advertising  space  by  the  advertiser  for  his 
own  ostensible  benefit.  The  other  trans¬ 
action  involves  the  not-so-obvious  com¬ 


pensation  to  the  advertiser  for  the  read¬ 
ership-sustaining  news  value  of  his  adver¬ 
tising's  content,  and  its  benefits  to  the 
newspaper  itself. 

If  Times  Mirror  Co.  were  precluded 
from  engaging  in  dualistic  transactions 
with  its  advertisers  whereby  the  read¬ 
ership  sustaining  value  of  certain  adver¬ 
tising  is  recognized  (albeit,  perforce,  on 
an  approximate  basis  and  conceivably 
without  articulate  comprehension  of  the 
process  on  either  side),  then  Times  Mir¬ 
ror  Co.  would,  in  effect,  be  prohibited 
from  engaging  with  certain  other  firms  in 
transactions  of  a  type  that  are  otherwise 
entirely  legal. 

Newspapers  everywhere  compensate 
their  sources  of  relevant  news,  from  wire 
services  down  to  local  “stringers.”  To 
prohibit  a  newspaper  from  similarly  com¬ 
pensating  its  major  food  and  department 
store  advertisers  for  the  value  of  the  re¬ 
levant  news  they  provide  would  consti¬ 
tute  indefensible,  enforces  discrimina¬ 
tion.  And  the  effect  of  such  discrimina¬ 
tory  practice  would  be  detrimental  to  the 
newspaper,  the  advertisers  and  the  read¬ 
ing  public  alike.  Indeed,  no  supervening 
public  good  is  available  to  redeem  such  a 
clearly  discriminatory  practice. 

The  historical  practice  of  Times  Mirror 
Co.  is  both  logical  and  reasonable. 


Joins  E&P  ad  staff 

Erich  Stum  has  joined  Editor  <S  Pub¬ 
lisher’s  advertising  staff  as  a  sales 
representative  for  the  Middle  Atlantic 
territory.  Stum's  backgrond  includes  ser¬ 
vice  as  an  advertising  representative  with 
the  Bridgewater  {'N.J.)  Courier-News  and 
as  an  automotive  columnist  with  the  Mid- 
Jersey  County  News. 


LAMB 


Back  in  Africa  for  his  second  tour — he  re¬ 
turned  to  the  U.S.  on  a  Neiman  Fellowship — 
David  Lamb  of  the  Los  Angeles  Times  starts 
his  new  assignment  in  Cairo  this  month.  His 
ability  to  tell  what's  happening  to  people  in 
terms  that  people  understand  has  earned  his 
byline  world  wide  appreciation. 

Read  him  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 
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Every  Saturday  since  1 884 

Judge  OKs  Oklahoma  liquor  ads 

M  revenue  bonanza  for  media 


Oklahoma  Press  Association  officials 
said  (December  30)  they  believed  a  feder¬ 
al  court  ruling  has  paved  the  way  for 
newspapers  and  other  forms  of  the  news 
media  to  begin  running  liquor  advertising. 

Jerry  Sokolosky,  attorney  for  the  press 
association,  said  he  has  advised  officials 
of  the  association  that  he  felt  a  ruling 
earlier  in  December  by  U.S.  District 
Judge  Lee  West  had  effectively  removed 
a  state  ban  against  liquor  ads  in  all  forms 
of  the  media,  which  was  in  effect  since 
1959. 

According  to  the  Distilled  Spirits 
Council,  the  only  other  state  that  now 
prehibits  liquor  ads  in  all  media  is  Missi¬ 
ssippi.  The  lifting  of  the  ban  in  Oklahoma 
is  not  expected  to  change  or  remove 
state  liquor  ad  restrictions  in  other  states, 
a  council  spokesman  told  E«&P  after  con¬ 
ferring  with  an  attorney. 

Recently  a  Nashville,  Tenn.  liquor 
store  owner  challenged  a  ‘no  price’  rule 
in  state  court  and  won  on  the  grounds 
that  it  violated  free  speech. 

E&P  has  learned  that  Old  Charter,  a 
Schenley  Distillers'  brand,  will  test  the 


ruling  next  week  when  it  begins  a  month¬ 
long  campaign  in  30  Oklahoma  papers. 
Meantime,  the  OPA  expects  Judge  West 
to  issue  a  temporary  restraining  order 
shortly  in  which  he  will  specifically  rule 
that  newspapers  and  billboards  can  be 
used  for  advertising.  Since  the  lifting  of 
the  ban,  tv  stations  have  become  satu¬ 
rated  with  wine  commercials,  E&P  was 
informed. 

Ben  Blackstock,  executive  director  of 
the  association,  said  that  a  lifting  of  the 
ban  would  mean  a  $3  million  to  $5  million 
revenue  bonanza  for  the  media. 

Blackstock  estimated  that  about  25% 
of  the  state's  newspapers  would  continue 
to  carry  no  liquor  ads,  despite  the  ruling. 

Sokolosky  said  West  basically  ruled 
that  “total  prohibition  of  liquor  ads  is 
unconstitutional.” 

“If  the  ABC  (the  Alcoholic  Beverage 
Control  Board)  decides  to  prosecute, 
then  we  would  have  no  choice  but  to  go  to 
court,”  Sokolosky  said. 

He  noted  that  ABC  Director  Richard 
Crisp  had  threatened  to  take  action 
against  anyone  running  liquor  advertising 


other  than  the  original  two  plaintiffs  in  the 
case,  which  was  brought  on  behalf  of 
cable  television  stations  and  the  Oklaho¬ 
ma  Telecasters'  Association. 

“Based  on  the  ruling,”  Sokolosky 
said,  “it  is  our  opinion  that  you  can 
advertise  liquor  in  Oklahoma,  whether  by 
radio,  television,  newspaper,  outdoor 
advertising  or  by  circulator.” 

On  the  strength  of  West's  ruling.  U.S. 
District  Judge  Ralph  Thompson  on  Tues¬ 
day  issued  a  temporary  restraining  order 
barring  the  ABC  from  prosecuting  radio 
stations  that  run  wine  commercials. 

Radio  and  television  stations,  under  a 
voluntary  agreement  approved  by  the 
National  Association  of  Broadcasters,  air 
beer  and  wine  advertisements,  but  not 
liquor  ads. 

The  ruling  had  been  sought  by  the 
Oklahoma  Broadcasters  Association  in 
light  of  Crisp's  statement  that  West's  rul¬ 
ing  did  not  apply  to  radio  stations. 

The  state  attorney  general's  office  said 
it  will  appeal  West’s  ruling  to  the  lOth 
U.S.  Circuit  Court  of  Appeals  in  Denver. 


Denver  dailies  to  fight 
3%  tax  on  single  copies 


Denver's  City  Council  passed  a  3%  tax 
on  newspaper  sales  which  went  into 
effect  on  January  1. 

The  tax  applies  to  any  newspaper  sale 
for  over  18tf. 

Weekday  single  copy  sales  for  the  De¬ 
nver  Post  and  Rocky  Mountain  News  are 
exempt  from  the  tax  because  the  papers 
sell  for  150. 

The  tax  does  apply  to  single  copy  sales 
of  the  Sunday  editions  and  to  home  sub¬ 
scriptions  which  make  up  the  great  bulk 
of  the  papers’  circulation. 

Advertising  sales,  newsprint,  and  ink 
are  not  covered  by  the  new  tax. 

Robert  Zeiss,  business  manager  of  the 
Post,  said  the  sales  tax  on  home  subscrip¬ 
tions  applies  to  newspapers’  sales  to  their 
carriers  and  that  the  city  plans  to  collect 
the  tax  from  the  publishers  “at  a  monthly 
rate.” 

Zeiss  said  a  “clear  exemption”  stated 
in  the  law  establishing  the  3%  tax  are  the 
sales  of  wholesale  commodities. 


“Our  contention  is  that  we  wholesale 
the  paper  to  the  carriers,”  he  said. 

Zeiss  said  the  Denver  newspapers  “de¬ 
finitely  will  resist”  the  sales  tax  “through 
litigation.” 

William  Fletcher,  business  manager  of 
the  Rocky  Mountain  News,  said  papers 
have  yet  to  pay  any  tax  to  the  city.  He 
explained  the  publishers  are  waiting  for  a 
decision  on  which  types  of  newspaper 
sales  are  to  be  taxed. 

He  said  Sunday  rack  sales  are  the 
“only  area  1  clearly  see”  being  covered 
by  the  tax. 

Fletcher  said  all  of  the  papers  circulat¬ 
ing  in  Denver  and  the  Colorado  Press 
Association  are  working  together  “to 
legally  resist”  the  sales  tax. 

Besides  the  Post  and  Rocky  Mountain 
News,  they  include  La  Voz,  a  Spanish 
weekly.  Catholic  Register  and  Colorado 
Statesman,  which  are  both  weeklies,  and 
the  Sentinel  Newspapers,  a  group  of 
weeklies  owned  by  Cowles  Newspapers. 


FREEDOM  CHIEF,  Clarence  H.  Holies, 
seated,  with  his  brother  Horry  H.  Hoiles. 


Clarence  Hoiles  dies 

Clarence  Harrison  Hoiles,  76,  chair¬ 
man  of  the  board  of  Freedom  Newspap¬ 
ers  Inc.,  died  December  31. 

Hoiles  began  his  54-year  newspaper 
career  in  1927  when  he  was  appointed 
publisher  of  the  Bucyrus  (Oh.)  Telegraph- 
Forum,  then  one  of  three  Ohio  dailies 
owned  by  his  father,  R.C.  Hoiles. 

He  developed  Freedom  Newspapers- 
into  a  group  of  31  daily  newspapers  in  12 
states  with  a  total  circulation  of  more  than 
800.000. 
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ANPA  directors  approve  board 

budget  of  $7.9  million  weeklies  vite 


The  American  Newspaper  Publishers 
Association  board  of  directors  has 
approved  a  $7.96  million  operating 
budget  for  1982,  up  7.6%  over  last  year. 

This,  combined  with  the  Newspaper 
Advertising  Bureau’s  operating  budget  of 
$10  million  plus,  means  that  some  $18 
million  will  be  spent  by  the  industry’s  two 
leading  service  and  promotional  associa¬ 
tions.  NAB  is  operated  as  a  separate  enti¬ 
ty  by  the  publishers. 

ANPA  said  enough  revenue  will  be  col¬ 
lected  in  1982  so  that  it  will  not  be  neces¬ 
sary  to  increase  the  dues  formula  for  its 
1,412  member  newspapers.  The  ANPA 
board  had  standby  authority  to  hike  mem¬ 
bership  dues  in  1981,  but  the  necessity 
never  arose. 

The  1982  ANPA  budget  calls  for  re¬ 
venues  of  $7,%1 ,000  and  expenditures  of 
$7,912,250.  The  board  approved  the 
budget  at  a  meeting  in  New  York  last 
month,  but  the  figures  were  not  made 
public  until  last  week  in  the  membership 
magazine. 

ANPA  did  not  release  a  detailed 
account  of  the  budget,  but  it  did  reveal 
that  three  “specialists”  will  be  added  to 
the  staff  in  order  to  expand  on-site  tech¬ 
nical  advisory  services  to  member  news¬ 
papers. 

Two  industrial-environmental  hygien¬ 
ists  and  one  computer  specialist  will  join 
the  ANPA  staff.  The  hygienists  will  assist 
member  newspapers  in  complying  with 
Occupational  Safety  and  Health  Admi¬ 
nistration  regulations,  while  the  compu¬ 
ter  specialist  will  provide  help  installing 
software  programs. 

The  ANPA  budget  will  also  include 
$250,000  that  is  earmarked  to  go  toward 
continuing  its  lobbying  campaign  on  tele¬ 
communications  issues.  ANPA  said  this 
will  be  about  $150,000  less  than  it  spent 
on  such  an  effort  during  1981. 

ANPA  will  continue  to  support  the 
Standard  Advertising  Unit  program  at 
1981  levels,  but  will  provide  less  money 
for  both  the  SAT-FAX  and  kenaf  re¬ 
search  programs,  which  it  feels  has 
reached  stages  requiring  less  money. 

Presstime  will  continue  to  publish  with 
the  average  issue  size  of  56  pages.  A  few 
months  back,  ANPA  chairman  Katharine 
Graham  had  questioned  the  financial 
feasibility  of  keeping  Presstime  oper¬ 
ational. 

ANPA  did  not  get  full  membership  par¬ 
ticipation  in  its  special  building  assess¬ 
ment  program  during  its  first  year  (70%  of 
the  membership  gave  contributions),  but 
more  than  $2  million  toward  a  three-year 
goal  of  $5.6  million  was  collected. 

At  the  annual  meeting  in  Chicago  last 
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year,  ANPA  members  approved  the  spe¬ 
cial  assessment  to  finance  the  expansion 
of  the  association’s  headquarters  building 
in  Reston,  Virginia.  Construction  began 
in  December. 

Gannett  pays  AFC 
$43  million  for  stock 

Gannett  Co.  has  purchased  warrants 
for  1 .35  million  shares  of  its  stock  from 
American  Financial  Corp.,  a  privately 
held  company  headed  by  Carl  Lindner. 

Gannett  agreed  to  pay  AFC  $40  per 
share  for  the  warrants  which  were  for  $8 
per  share.  The  net  cost  to  Gannett  was 
$32  per  share,  for  a  total  of  about  $43 
million. 

AFC  originally  acquired  the  warrants 
from  Combined  Communications  Corp. 
When  CCC  merged  with  Gannett  in  June, 
1979,  the  warrants  were  converted  to 
Gannett  stock. 

Douglas  McCorkindale,  Gannett 
senior  vicepresident  and  chief  financial 
officer,  said  warrants  were  “offered  to  us 
by  AFC.” 

McCorkindale  added  Gannett  accepted 
the  offer  because  “we  consider  our  stock 
to  be  undervalued.” 

Gannett  shares  are  selling  at  around 
$34  on  the  New  York  Stock  Exchange. 
The  company  gave  shareholders  a  3  for  2 
split  on  January  5, 1981 .  The  stock  closed 
at  35y8  on  that  day. 

The  purchase  of  the  warrants  reduces 
AFC’s  holdings  of  Gannett  from  7.5%  to 
4.9%  of  the  outstanding  shares. 

Joseph  Fuchs,  an  analyst  with  Kidder 
Peabody  &  Co.,  said  Gannett  made  “a 
very  wise  move.  This  helps  to  shrink  the 
capitalization,  and  on  a  long  term  basis 
the  stock  is  very  cheap.” 

Fuchs  noted  the  purchase  of  the  war¬ 
rants  will  also  shield  Gannett’s  stock 
from  any  suddern  shocks  in  the  market¬ 
place. 

“Carl  Lindner  of  AFC  is  clearly  an  en¬ 
trepreneurial  type.  This  removes  some  of 
the  potential  for  him  to  suddenly  dump 
stock,”  Fuchs  explained.  “It  stabilizes 
the  investor’s  concern  about  the  unex¬ 
pected.” 

J-school  head  dies 

Dr.  Elden  E.  Rawlings,  47,  who  was  in 
his  first  year  as  director  of  the  University 
of  Oklahoma’s  H.H.  Herbert  School  of 
Journalism,  died  December  25.  He  joined 
the  school  at  the  start  of  the  fall  1981  term 
from  Coral  Cables,  Fla.,  where  he  was 
chairman  of  the  Department  of  Com¬ 
munications  at  the  University  of  Miami. 


Declaring  a  move  seven  years  ago  to 
allow  weekly  newspapers  to  become  non¬ 
voting  members  of  ANPA  a  success,  the 
ANPA  board  is  recommending  to  the 
association’s  membership  that  the  more  i 
than  200  non-daily  ANPA  members  now 
be  granted  voting  rights. 

Graham  said  the  non-daily  members  of  j 
ANPA  have  found  “much  value  in  be¬ 
longing  to  an  association  which  had  been 
oriented  to  serving  dailies.”  She  added, 

“their  problems  and  interests  appear  to 
be  surprisingly  similar  to  those  of  our 
1 ,200  dailies.  Their  executives  participate 
in  the  full  range  of  ANPA  activities,  and 
their  newspapers  benefit — in  almost  ex¬ 
actly  the  same  way  as  dailies — from  the 
work  of  the  Research  Institute  and  from 
our  other  member  services.” 

The  membership  will  vote  at  the 
ANPA’s  annual  meeting  this  April  in  San 
Francisco,  on  the  proposal  to  amend  the 
association’s  bylaws  to  grant  newspapers 
that  do  not  publish  at  least  five  days  a 
week  the  right  to  vote  on  ANPA  matters. 

George  J.  Measer,  president  and  pub¬ 
lisher  of  Bee  Publications  of  Williamsvil- 
le,  N.Y.  and  vicepresident  of  the  Nation¬ 
al  Newspaper  Association,  a  major  orga¬ 
nization  of  non-dailies  and  small  dailies, 
said  his  group  welcomes  the  move. 

“Anyway  we  can  get  weekly  newspap¬ 
er  publishers  involved  in  understanding 
the  national  scene,  the  better  it  is  for  our 
profession,”  he  said.  “In  1982,  one  of  my 
(NNA’s)  themes  will  be  ‘The  Year  of 
Awareness.’  If  this  (ANPA’s  proposal) 
will  make  the  small  town  weekly  pub¬ 
lisher  more  aware  of  events  on  the  nation¬ 
al  scale,  then  more  power  to  them 
(ANPA.)” 

A  breakdown  of  ANPA’s  membership 
by  circulation  shows  that  the  bulk  of  the 
newspapers,  while  they  may  not  all  be 
weeklies,  are  smaller  circulation  news¬ 
papers.  Harry  Edwards,  director  of  mem¬ 
bership  for  ANPA  said  non-dailies  and 
smaller  dailies  represent  a  “significant 
proportion  of  the  ANPA  membership.” 

He  said  the  median  circulation  for 
ANPA-member  newspapers  is  now  about 
18,000. 

Meanwhile,  over  at  NNA,  a  tentative 
budget  adopted  by  the  board  last  month 
projected  revenues  of  $714,000  and  ex¬ 
penditures  of  $660,000  during  1982  for  an 
anticipated  surplus  of  $54,000.  NNA  ex¬ 
pected  to  end  1981  with  a  $100,000  sur¬ 
plus.  The  year  end  surplus  came  just  one 
year  after  NNA  experienced  a  financial 
crisis  that  had  it  officers  projecting  a  more 
than  $100,000  deficit. 
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Public  officials  react 
to  reports  on  crime 


Crime  does  not  cost  the  American  peo¬ 
ple  the  $10  billion  annually  that  members 
of  Congress  frequently  quote.  The  actual 
costs  add  up  to  more  than  $246  billion  a 
year,  according  to  four  months  of  re¬ 
search  and  interviews  conducted  by  the 
Southwest  Times  Record  at  Fort  Smith, 
Arkansas. 

“Our  four-part  series  on  ‘Crime: 
America’s  biggest  ripoff  has  demons¬ 
trated  that  meaningful  research  that 
brings  positive  results  is  not  limited  to 
big-city  newspapers  in  this  country,” 
said  Robert  L.  Nunley,  general  manager 
of  the  40,000  circulation  Donrey  Media 
paper. 

Working  with  more  than  30  separate 
private  and  public  organizations  that  me¬ 
asure  diverse  impacts  and  costs  of  crime 
on  American  society,  editor  Jack 
Moseley  linked  the  staggering  loss  statis¬ 
tics  and  other  crime-related  expenses  to 
local  crime  and  brought  the  issue  down  to 
the  street  where  Times  Record  readers 
live.  His  first  article  revealed  that  crime 
costs  the  average  Arkansas  household 
between  $1,000  and  $2,000  annually, 
even  when  no  member  of  the  family  has 
become  a  direct  crime  victim. 

Prison  expanded 

Within  two  weeks  of  the  publication  of 
Moseley’s  series,  the  Arkansas  General 
Assembly  approved  spending  more  than 
$1 1  million  in  the  largest  prison  expansion 
program  in  state  history.  And  a  national 
research  organization  announced  plans  to 
place  reprints  of  the  series  in  more  than 
15,000  public  school,  public  and  college 
libraries. 

Arkansas  Gov.  Frank  White  said  the 
series  “had  a  very  positive  impact  on  the 
General  Assembly  as  we  debated  the 
issue  of  funding  for  prisons.” 

The  series  had  been  supplied  to  legisla¬ 
tors  as  the  General  Assembly  took  up  the 
prison  funding  crisis,  which  was  created 
when  the  federal  courts  declared  the  state 
prisons  did  not  meet  constitutional  re¬ 
quirements  concerning  overcrowding 
and  inmate  treatment. 

With  the  new  funding,  prison  officials 
now  believe  Arkansas  may  become  the 
first  state  in  the  nation  to  have  a  prison 
system  approved  by  the  federal  courts. 

The  western  Arkansas  newspaper’s  re¬ 
ports  on  crime  costs,  fear  of  crime,  the 
judicial  process  and  punishment  were  fol¬ 
lowed  by  a  series  of  10  editorials  calling 
for  prison  and  judicial  reform  in  the  hand¬ 
ling  of  criminal  trials  and  appeals. 

And  three  days  after  the  series  con¬ 
cluded,  the  Times  Record  published  a  12- 
page  tabloid  photo  essay  on  life  inside  the 
state’s  largest  and  oldest  prison.  The  spe¬ 


cial  report,  which  included  convicts 
showing  weapons  for  the  camera,  was 
possible  only  because  state  prison  offi¬ 
cials  for  the  first  time  agreed  to  permit  a 
journalist  and  photographer  total  unsu¬ 
pervised  freedom  to  interview  and  photo¬ 
graph  prison  inmates  on  and  off  work  de¬ 
tails,  in  their  cells  and  barracks,  in  mess 
halls  and  during  exercise  and  recreation 
periods. 

The  special  report  carried  no  display 
ads,  but  on  the  back  page,  printed  in  large 
type,  readers  were  informed  that  the 
“Anting  of  this  section  sponsored  by; 
Southwest  Times  Record,  Travis  Miles, 
State  Senator,  Acee  Milk,  Schlitz  Beer, 
Whirlpool  Corppration,  First  Federal 
Savings  &  Loan  Association,  Shipley 
Baking  Co.,  and  United  Peoples  Feder^ 
Savings  &  Loan  Association. 

“This  entire  project  paid  off  in  public 
service  and  education.  And  it  got  the  kind 
of  results  journalists  dream  about — re¬ 
sults  that  should  make  the  public  safer 
and  improve  conditions  for  prison  con¬ 
victs,  who  must  be  treated  humanely 
while  being  separated  from  society,” 
Nunley  said. 

*  *  * 

Charlotte,  N.C.  Mayor  Eddie  Knox 
and  the  Charlotte  Obserx’er  have  squared 
off  in  a  verbal  battle  over  a  campaign 
against  crime. 

Round  One  was  when  the  Mayor  pre¬ 
pared  a  report  on  Charlotte’s  crime  prob¬ 
lem  which  he  and  Police  Chief  Mack 
Vines  were  going  to  discuss  on  local  tele¬ 
vision.  Ken  Eudy,  a  city  hall  reporter, 
discovered  a  preliminary  draft  of  the 
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proposed  broadcast  on  a  photocopy 
machine  in  the  city  press  office. 

Not  only  did  the  Observer  run  a  story 
on  the  planned  program  but  wrote  an 
editorial  criticizing  Mayor  Knox  on  De¬ 
cember  22.  The  editorial,  round  two  of 
the  battle,  said  the  image  of  Charlotte  as  a 
business  city  or  a  beautiful  city  or  a  city  of 
exciting  arts  and  entertainment  can  give 
way  to  Charlotte,  the  city  of  crime. 

“We’d  be  more  enthusiastic  about  the 
mayor’s  campaign  if  it  were  a  lot  quieter. 
And  we’ll  be  more  impressed  when  it 
yields  results  instead  of  headlines  and 
television  exposure,”  the  editorial  said. 

Knox  was  stunned,  but  countered  with 
a  blow  to  the  Observer’s  mid-section, 
saying  the  paper  had  obtained  a  staff 
document  improperly  and  then  had  mis¬ 
represented  it. 

Bill  Guerrant,  city  public  service  and 
information  director  who  had  written  the 
original  draft,  threw  a  punch  of  his  own 
when  he  accused  Eudy  of  stealing.  He 
said  the  document  was  personal  and  not 
public  information. 

Guerrant  went  on  to  say  that  he  did  not 
consider  the  room  with  the  copier  a  press 
room.  He  said  he  was  distressed  to  read 
something  in  the  Observer  before  he  had 
a  chance  to  give  it  to  his  supervisors. 

Knox  called  Eudy’s  acquisition  ques¬ 
tionable  and  knocked  the  Observer  for 
criticizing  him  “for  trying  to  do  some¬ 
thing.”  He  noted  that  the  Observer  had 
published  a  week-long  series  last  summer 
describing  Charlotte  as  a  haven  for  war¬ 
ring  motorcycle  gangs  and  a  center  for 
gang-directed  drug  traffic  and  prostitu¬ 
tion. 

The  mayor  said  the  Observer  didn’t 
help  the  image  of  the  city  with  that  series. 
He  added  that  if  nothing  is  done  about 
crime  except  to  write  about  it,  then  the 
city’s  image  has  not  been  helped  either. 

Editor  Richard  Oppel  defended  Eudy’s 
actions,  but  with  20/20  hindsight,  the 
Observer  published  another  editorial 
saying  it  agreed  with  the  mayor.  It  admit¬ 
ted  part  of  the  previous  editorial  was 
more  harsh  that  it  should  have  been. 

The  Knight-Ridder  paper  scored  a 
point  when  it  said  that  it  is  a  lot  easier  to 
launch  an  anti-crime  campaign  than  it  is 
to  make  real  progress  against  crime,  and 
in  the  process,  there  is  the  risk  of  creating 
unwarranted  fears. 

It  also  said  it  should  go  without  saying 
that  the  Observer  is  concerned  about 
crime,  and  that  the  paper  had  published 
many  editorials  on  the  sad  situation.  The 
round  ended  with  the  newspaper  saying  it 
was  glad  that  the  mayor  is  trying  to  do 
something  about  crime. 

It  looked  like  the  fight  was  over,  but  the 
Charlotte  Weekly  Sunday  entered  the 
fray  and  gave  the  Observer  a  left  hook. 
Editor  John  Kilgo  called  the  morning  dai¬ 
ly  the  most  hypocritical,  self  servicing, 
image  conscious  newspaper  he  had  ever 
read. 

The  Observer  has  not  retaliated. 


11 


N.C.  editor 
guilty  of 
simple  assault 

A  district  court  judge  has  convicted  a 
Burlington  N.C.  newspaper  editor  of  sim¬ 
ple  assault  on  an  attorney. 

Ed  Book,  43,  editor  of  the  Burlington 
Times-News  since  1978,  was  accused  of 
striking  B.F.  Wood,  a  52-year-old 
lawyer,  in  Tolliver's  Tavern  near  Burling¬ 
ton  on  November  18. 

Wood  claimed  Book’s  fist  had  gashed 
his  chin  and  had  knocked  him  into  a  table , 
causing  him  back  pains  and  headaches. 
The  original  charge  against  Book  was 
assault  inflicting  serious  injury. 

After  eight  hours  of  testimony  Decem¬ 
ber  21,  Judge  J.  Milton  Read  Jr.  reduced 
the  charge  and  fined  Book  $50  plus  court 
costs.  The  misdemeanor  carries  a  max¬ 
imum  of  30  days,  but  the  judge  declined  to 
impose  any  jail  sentence. 

Book's  attorneys  filed  immediate 
notice  of  appeal.  Book  said  the  prosecu¬ 
tion  was  motivated  by  his  editorial  critic¬ 
ism  of  the  local  court  system. 

Character  witnesses  for  Book  included 
Congressman  Eugene  Johnston,  State 
Senator  Cary  Allred,  Burlington  Mayor 
K.  L.  Ketchum  and  several  Times-News 
employes. 

Defense  attorney  Locke  Clifford  said 
Wood  went  to  Book’s  table  in  the  tavern 
to  pick  a  fight  “and  he  succeeded.’’  He 
added  that  Wood  was  angry  because  of 
Book’s  critical  editorial  of  a  case  in  which 
Wood  was  involved. 

Both  key  persons  spent  two  hours  on 
the  witness  stand  and  gave  markedly 
different  versions  of  the  incident.  Wood 
said  Book  hit  him  without  warning  as  the 
two  were  headed  for  the  parking  lot  to 
settle  their  differences.  Book  countered 
that  Wood  grabbed  him  from  behind  as 
they  were  heading  outside. 

The  local  district  attorney’s  office 
allowed  Wood’s  law  partners,  James 
Latham  and  Fred  Darlington  III,  to  serve 
as  private  prosecutors  in  the  case. 

Latham  attacked  Book’s  character,  in¬ 
troducing  evidence  of  two  convictions 
that  Book  received  for  marijuana  posses¬ 
sion  in  the  late  1960s. 

Defense  lawyers  had  said  Book  might 
not  get  a  fair  trial  in  Almanance  County 
because  he  has  criticized  the  county  court 
system  in  editorials.  But  Craig  Thomp¬ 
son,  assistant  district  attorney,  objected 
to  moving  the  trial  and  won  the  point. 

Instead,  an  outside  judge  was  em¬ 
ployed,  and  Read,  chief  district  judge  of 
nearby  Durham  County,  was  appointed 
as  special  judge  in  the  trial. 

The  appeal  may  lead  to  a  jury  trial  in 
superior  court  in  February. 

Bad  feelings  have  been  building  for 
over  two  years.  It  began  in  the  summer  of 
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Three  Sigma  and  Simmons 
to  study  top  50  ADi’s 


Three  Sigma  Research  Center  and  Sim¬ 
mons  Market  Research  Bureau  will  joint¬ 
ly  begin  a  1982  National  Syndicated 
Newspaper  Study. 

This  was  announced  by  G.  Edward 
Winslow,  president  of  the  Media  Studies 
Division  of  SMRB.  This  will  be  the  first 
joint  effort  of  the  two  companies  since 
Three  Sigma  became  a  wholly-owned 
subsidiary  of  SMRB  in  November,  1981 . 

The  National  Syndicated  Newspaper 
Study  will  cover  the  leading  metropolitan 
area  daily  and  Sunday  papers  in  the  top  50 
ADI’s.  Interviewing  of  more  than  100,000 
adults  will  begin  in  late  January,  1982. 
The  new  study  will  be  reported  out  to 
newspaper  and  advertising  agency  sub¬ 
scribers  in  September,  1982.  The  in¬ 
formation  will  be  available  in  printed 


volumes  and  by  means  of  tape  access 
through  on-line  services,  such  as  IMS, 
Telmar,  and  Windsor. 

Three  Sigma’s  earlier  (1980)  syndi¬ 
cated  study  is  currently  avalable  through 
leading  newspapers,  advertising  agen¬ 
cies,  on-line  services  and  SMRB  or  Three 
Sigma. 

Three  Sigma/SMRB’s  new  study  will 
be  conducted  under  all  the  suggested  re¬ 
search  and  technical  guidelines  of  the 
Newspaper  Research  Council  (NRC)  of 
the  International  Newspaper  Advertising 
and  Marketing  Executives  (INAME).  It 
meets  or  exceeds  the  standards  of  the 
4A’s  on  demographic  data.  Further,  the 
study  will  be  conducted  to  meet  the  re¬ 
search  criteria  of  the  Advertising  Re¬ 
search  Foundation. 


Multimedia 
shuts  down 
5  papers 

Multimedia,  Inc.  said  it  has  stopped 
publishing  five  of  the  six  Nashville  Sub¬ 
urban  Newspapers,  a  group  of  free  dis¬ 
tribution  publications. 

The  sixth  paper  in  the  group,  the  Star- 
News  of  Hendersonville,  will  continue  as 
a  sister  paper  to  the  News-Examiner  of 
Gallatin,  both  in  Sumner  County. 

The  five  papers  which  were  closed  are: 
Community  News  of  Madison,  News  Di¬ 
ary  of  Donelson,  Gazette  of  Goodlettsvil- 
le.  Suburban  News-West  and  Suburban 
News-South  of  Nashville. 

“This  by  no  means  dampens  our  enthu¬ 
siasm  for  the  dynamic  Nashville  market 
and  the  middle  Tennessee  region,’’  said 

1979  when  t'.ie  Times-News,  an  afternoon 
daily,  reported  that  judges  had  dismissed 
murder  charges  against  two  men  because 
the  prosecutor  had  failed  to  try  them 
within  the  required  120  days. 

Gov.  Jim  Hunt  and  Supreme  Court 
Chief  Justice  Joseph  Branch  ordered  an 
investigation  of  the  dismissals.  Reports 
revealed  that  Alamance  County  was  one 
of  the  most  jammed  court  systems  in  the 
state. 

Gov.  Hunt  encouraged  citizens  to  form 
court  watcher  groups  to  keep  an  eye  on 
the  justice  system.  This  is  what  Book 
started  doing. 

Book’s  criticism  of  the  courts  has 
sparked  rebuttals  by  two  local  lawyers  in 
a  Greensboro  television  newscast.  In 
addition,  a  lawyer  has  written  several 
opposing  columns  in  a  Burlington  weekly 
newspaper. 


Wilson  Weam,  chairman  and  chief  ex¬ 
ecutive  officer  of  the  Greenville,  S.C. 
based  media  corporation.  He  noted  that 
the  five  suburban  papers  were  only  a  very 
small  part  of  the  Multimedia  investment 
in  the  region. 

Weam  attributed  the  decision  to  the 
limitations  that  continued  publication  of 
the  weekly  papers  imposes  on  Mul¬ 
timedia’s  growth  plans  in  a  booming 
Nashville. 

“Our  other  nine  publications  in  middle 
Tennessee  will  get  more  of  our  resources, 
both  in  dollars  and  talent,  as  a  result  of 
this  decision,”  Weam  said. 

Besides  the  five  weekly  papers,  the 
News-Examiner  and  the  Star-News, 
Multimedia  publishes  nine  other  publica¬ 
tions  in  middle  Tennessee.  They  are  the 
daily  Leaf-Chronicle  of  Clarksville,  the 
Clarksville  Moneysaver,  Ashland  City 
Times,  Cheatham  County  Shopper.  Dick¬ 
son  Herald,  Dickson  Moneysaver,  Ste- 
wart-Houston  Times,  News-Democrat  of 
Waverly  and  Music  City  News. 

Multimedia  also  owns  Nashville’s 
WZTV,  and  Show  Biz,  a  television  pro¬ 
duction  company. 

Murdoch  featured 
on  4A  program 

Rupert  Murdoch,  owner/publisher  of 
ihe  New  York  Post,  will  be  a  featured 
speaker  at  the  A.  A.  A.  A.  Eastern  Annual 
Conference. 

Carl  Ally ,  chairman  of  Ally  &  Gargano, 
Inc.,  New  York  and  chairman  of  the  East¬ 
ern  Region  of  the  A.  A.  A.  A.,  will  preside 
over  the  conference. 

The  conference,  titled.  Communicator 
Worth  Listening  To:  A  Rare  Gathering, 
will  be  held  on  January  14  at  the  Plaza 
Hotel  in  New  York  City. 
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Talks  will  begin  soon 
on  sale  of  N.Y.  News 


By  Andrew  Radolf 

“There’s  been  a  fair  amount  of  interest 
expressed,”  by  potential  buyers  in  the 
New  York  News,  a  top  official  of  Salomon 
Brothers  told  E&P  this  week. 

The  investment  banking  firm  is  repre¬ 
senting  the  Tribune  Co.  in  the  paper’s 
sale. 

Recent  ads  by  the  News  stated  the 
morning  tabloid’s  city  and  suburban  cir¬ 
culation  in  December  reached  1 ,567,000 
weekdays,  a  gain  of  137,000  over  a  year 
ago,  and  2,060,000  on  Sundays,  a  gain  of 
75,000. 

“We  will  be  meeting  in  the  near  future 
with  people  who  have  both  contacted  us 
and  whom  we  have  contacted,”  said  Ira 
Harris,  managing  director  and  a  member 
of  Salomon  Brothers  executive  com¬ 
mittee. 

Harris,  who  is  based  in  Chicago,  leads 
the  investment  bank’s  efforts  on  behalf  of 
the  Tribune  Co. 

Though  he  declined  to  release  any 
name,  Harris  said  the  possible  buyers 
“comprise  all  different  types.  Corpora¬ 
tions  in  the  media  and  not  in  the  media 
and  very  substantial  private  individuals.” 

All  discussions  between  the  Tribune 
Co.  and  interested  parties  take  place  “on 
a  confidential  basis,”  Harris  added.  He 
said  there  are  “no  ballpark  figures  and  no 
timetable”  for  a  sale. 

Harris  said  he  and  Robert  M.  Hunt, 
publisher  of  the  News,  “talk  quite  often 
about  what  is  going  on.  We’re  old 
friends.” 

There  have  been  persistent  rumors  that 
the  Tribune  Co.  will  fold  the  News  if  no 
buyer  is  found. 

“We  don’t  comment  on  rumors,”  Har¬ 
ris  responded. 

Said  Charles  Holcomb  of  Adams  and 
Rinehart,  the  Tribune  Co.’s  New  York 
public  relations  firm,  “The  position  of  the 
company  is  they  expect  to  find  a  buyer. 
Beyond  that  we’re  not  making  any  deci¬ 
sions.” 

Holcomb  said  the  Tribune  Co.  and 
Harris  “are  the  ones  most  involved”  in 
negotiating  the  sale  of  the  News.  “The 
shots  are  being  called  principally  by  Ira 
Harris.” 

He  said  aside  from  publisher  Hunt, 
other  News  executives  such  as  general 
manager,  Henry  K.  Wurzer,  and  editor, 
Michael  O’Neill,  are  being  kept  informed 
“on  a  need  to  know  basis.  They’re  going 
to  have  a  sense  of  how  it’s  going  generally 
but  not  have  details  on  the  comings  and 
goings.  They’re  job  is  to  keep  the  paper 
going  at  full  tilt.” 

The  News’  did  not  renew  its  contract 
with  UPl  which  expired  on  December  3 1 . 
Editor  Michael  O’Neill  said  the  paper  is 
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negotiating  with  UPI  “Icnns  for  the  next 
two  years.”  The  paper  presently  takes 
the  service  on  a  monthly  basis. 

Judy  Woodfin,  promotion  director  for 
the  News,  said  no  on-premises  interviews 
by  reporters  were  allowed  at  the  paper 
since  the  announcement  of  the  sale  on 
December  18. 

Warner  Communications  made  head¬ 
lines  in  New  York  recently  with  the  discl¬ 
osure  that  its  chairman,  Steve  Ross, 
financier  Felix  Rohatyn,  and  Harris  held 
“preliminary  discussions”  about  the  en¬ 
tertainment  giant  buying  the  News. 

John  Reidy,  a  newspaper  stock  analyst 
with  Drexel  Burnham  Lambert,  said 
Warner’s  purchasing  the  News  is  feasi¬ 
ble,  particularly  “if  you  believe  in  the 
future  of  electronic  publishing.” 

Reidy  explained  Warner’s  cable  sub¬ 
sidiary,  Warner  Amex  Cable  Com¬ 
munications,  a  joint  venture  with  Amer¬ 
ican  Express,  is  “strongly  in  the  running 
for  a  chunk”  of  the  cable  franchises  in 
Queens,  Brooklyn,  and  Staten  Island. 

Reidy  said  the  New  York  News  “could 
be  the  provider”  of  local  news  and  con¬ 
sumer  information  for  cable  systems  in 
those  three  boroughs. 

Reidy  contended  that  if  no  buyer  for 
the  News  appears,  the  Tribune  Co.  will 
“go  back  and  deal  with  the  unions.  I 
would  not  take  it  as  a  foregone  conclusion 
that  they  (Tribune  Co.)  will  close  it  down.’ 

Edward  Atorino,  an  analyst  with  Smith 
Barney  Harris  Upham,  believes  that  a 
buyer  for  the  News  will  be  “somebody 
who  comes  out  of  the  woodwork.  Saul 
Steinberg  or  a  major  conglommerate.” 

Steinberg  is  chairman  of  Reliance 
Group,  an  insurance  conglomerate. 

He  said  a  “privately  held  newspaper 
empire — Cox,  Hearst,  Newhouse  —  that 
doesn’t  have  to  worry  about  stock 
prices”  is  another  possible  purchaser. 

Atorino  noted  that  the  main  attraction 


the  News  has  for  a  buyer  is  it  “is  an 
enormous  revenue  generator.  With  its 
circulation  and  advertising  base,  it  has  to 
be  viable.” 

Gerald  D.  Reilly,  a  newspaper  broker 
in  Greenwich,  Conn.,  said  the  main  sell¬ 
ing  point  of  the  News  is  the  access  it 
offers  to  the  New  York  market. 

“It’s  not  easy  to  make  an  analysis.  The 
normal  scale  (of  determining  price)  of  re¬ 
venues  and  circulation  wouldn’t  apply,” 
Reilly  said.  He  remarked  the  News  needs 
“major  changes  in  its  labor  structure”  to 
be  a  viable  property. 

“I  don’t  know  of  any  publisher  who 
would  be  willing  to  buy  the  paper  unless 
they  have  so  much  money  they  don’t 
know  what  to  do  with  it,”  stated  George 
J.  Cooper,  a  broker  in  Boca  Raton,  Fla. 

He  said,  “None  of  the  people  I  do  busi¬ 
ness  with  would  be  interested.” 

Cooper  suggested  a  possible  buyer  may 
come  from  the  ranks  of  foreign  com¬ 
panies  which  are  seeking  to  acquire  U.S. 
papers.  He  said  in  the  past  publishers  in 
England  and  the  Middle  East  have 
approached  him  about  acquisitions. 

“I  think  the  News  can  be  sold,”  said 
Robert  N.  Bolitho,  a  broker  in  Shawnee 
Mission,  Kansas.  “I  personally  would 
welcome  a  challenge  like  that.” 

“My  general  conclusion  is  if  somebody 
wants  to  buy  it  (New  York  News)  it  will 
be  for  ego  reasons  or  community  spirit 
rather  than  financial  reasons,”  com¬ 
mented  Joseph  Fuchs,  an  analyst  with 
Kidder  Peabody  &  Co. 

“They  just  can't  get  to  the  suburbs,” 
he  said,  adding  the  News  is  “likely  to  be 
squeezed  out”  of  the  market  further 
when  Gannett’s  USA  Today  begins  pub¬ 
lishing  next  fall. 

George  McDonald,  president  of  the 
mailers  union  and  president  of  the  Allied 
Printing  Trades  Council,  said  if  the  Tri¬ 
bune  Co.  asks  the  unions  for  a  meeting  to 
discuss  the  contracts,  “we  will  not  give  a 
negative  reaction.” 

McDonald  remarked  he  requested  a 
meeting  with  Stanton  Cook,  president  of 
the  Tribune  Co.,  after  the  company  said 
the  News  was  for  sale.  He  said  Cook  has 
not  replied. 


Charter  puts  Phil.  Bulletin  up  for  sale 

Charter  Co.  announced  (January  6)  that  it  wants  to  sell  the  Philadelphia 
Bulletin . 

Charter  said  the  paper  had  failed  to  achieve  financial  goals  that  were  set  last 
August  when  the  unions  accepted  wage  and  manning  concessions,  designed  to 
save  the  paper  $4.9  million,  in  return  for  promises  of  $30  million  additional 
investment  by  Charter  and  a  program  to  let  them  share  in  future  profits  if  the 
newspaper  get  into  the  black. 

The  sale  announcement  did  not  indicate  how  much  the  company  wanted  for 
the  134- year-old  paper,  nor  what  would  happen  if  no  buyer  were  found. 

Charter  paid  $2  million  in  cash  and  $16.5  million  in  promissory  notes  to  the 
McLean  family  in  1980  for  the  Bulletin. 

The  Bulletin,  which  was  once  the  largest  selling  afternoon  paper  in  the  U.S., 
lost  $10.3  million  in  the  first  six  months  of  1981  on  top  of  a  total  loss  of  $20.1 
million  the  two  previous  years. 
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In-county  postal  rates 
hiked  by  about  25% 


By  George  Brandon 

The  cost  of  mailing  subscriber  copies  in 
a  newspaper’s  local  circulation  area  will 
go  up  sharply  January  10  as  the  result  of 
budget  cuts  adopted  by  Congress  at  the 
urging  of  President  Reagan. 

During  a  special  meeting  December  23, 
the  Board  of  Governors  of  the  United 
States  Postal  Service  approved  hikes  in 
two  federally  subsidized  second-class 
rates  used  by  newspapers,  including  most 
of  the  nation's  weeklies  and  smaller 
dailies.  The  Postal  Governors  said  the 
higher  rates  were  necessary  to  avoid  los¬ 
ses  that  otherwise  would  have  resulted 
from  Congressional  cuts  in  postal  approp¬ 
riations  funding  the  subsidized  rates. 

Effective  January  10,  all  charges  levied 
for  newspapers  mailed  under  a  special 
rate  within  the  county  of  publication  will 
go  up  steeply,  as  will  charges  under  a 
special  rate  for  mailings  of  less  than  5,000 
copies  outside  the  county  of  publication. 

Within  the  county  of  origin,  the  per- 
pound  charge  will  rise  from  the  current 
3.4^  to  3.9^.  The  per-copy  charge  will  go 
up  from  1.80  to  2.40,  and  the  per-copy 
charge  for  bulk  mailings  presorted  to  car¬ 
rier  routes  before  delivery  to  a  post  office 
will  rise  from  1.30  to  1.90. 

In  the  “limited-circulation”  category 
of  mailings  of  less  than  5,000  copies  out¬ 
side  the  county  of  origin,  the  current  per- 
pound  charge  will  not  change,  but  per- 
copy  charges  will  climb  dramatically. 

For  mailings  presorted  to  5-digit  ZIP 
Codes,  or  the  first  three  digits  of  a  ZIP 
designating  a  city  zone,  the  rate  will  rise 
from  1 .60  a  copy  now  to  4.40  a  copy.  For 
mailings  presorted  to  carrier  routes,  the 
per-copy  rate  will  rise  from  1.10  to  3.90. 

Art  Sackler,  general  counsel  of  the 
National  Newspaper  Association,  said 
the  hikes  will  raise  newspapers’  costs  for 
mailing  under  the  in-county  rate  “about 
25%-30%,  on  the  average,  over  what  they 
are  paying  now.”  NNA’s  roughly  5,000 
member  weekly  and  small  daily  newspap¬ 
ers  are  the  primary  beneficiaries  of  the 
subsidy  for  in-county  rates. 

Sackler  said  it  is  not  as  easy  to  guage 
the  impact  of  the  hike  in  the  less-than- 
5,000-copies  outside  county  rate  because 
of  the  many  factors,  such  as  a  newspap¬ 
er’s  mix  of  advertising  and  editorial  con¬ 
tent  and  average  weight  per  copy,  that 
enter  into  determining  the  costs  of  a  par¬ 
ticular  mailing. 

Jacquelyn  Jackson,  who  monitors 
postal  rates  for  the  American  Newspaper 
Publishers  Association,  said  the  impact 
of  the  hikes  on  ANPA  member  dailies 
likely  would  be  “pretty  small”  in  most 
cases  because  less  than  5%  of  newspaper 
distribution  is  through  the  mail.  ANPA 
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also  has  some  weekly  newspaper  mem¬ 
bers. 

Money  appropriated  annually  by  Con¬ 
gress  to  subsidize  the  two  rates  used  by 
newspaper,  as  well  as  a  host  of  other  rates 
for  “preferred  subclasses,”  such  as  non¬ 
profit  organizations,  charities,  libraries 
and  the  like,  is  referred  to  by  the  Postal 
Service  as  “revenue  foregone” — mean¬ 
ing  the  money  it  would  have  made  had  it 
charged  full  rates  covering  the  costs  of 
handling  such  mail. 

Beginning  in  1970,  when  Congress  set 
up  the  Postal  Service  as  a  quasi¬ 
independent  agency  charged  with  paying 
its  own  way,  the  rates  for  the  “preferred 
subclasses”  have  been  increasing  in 
phased  annual  increments.  Like  the  other 
subsidized  mail  rates,  the  price  breaks  for 
newspaper  mailings  are  being  phased  out 
each  year  with  the  aim  of  bringing  them  to 
“full-cost”  levels  by  July  1987. 

The  annual  congressional  subsidy, 
which  depends  on  the  volume  of  such 
mail  the  Postal  Service  handles,  is  set  to 
decline  as  the  rates  go  up  in  annual  steps. 

But  the  budget-cutting  fervor  inspired 
by  the  Reagan  Administration  has  re¬ 
sulted  in  departures  from  the  normal  “re¬ 
venue  forgone”  appropriations.  The 
“continuing  resolution”  Congress  pas¬ 
sed  to  allow  federal  agencies,  including 


Supplement  launches  have  been  espe¬ 
cially  heavy  in  West  Germany,  France 
and  the  UK,  where  newspaper  publishers 
have  sought  to  use  supplement  appeal  to 
bolster  stagnating  circulations  and  attract 
additional  advertising  revenue. 

Publishers  argue  that  supplements  cre¬ 
ate  more  options  for  advertisers.  In  Ger¬ 
many,  it  is  pointed  out,  advertisers  can 
optimize  reach  against  many  target  mar¬ 
kets  by  using  a  combination  of  consumer 
magazines  and  supplements.  Sometimes, 
it  is  held  that  the  increased  reach  by  in¬ 
cluding  supplements  can  be  achieved  at  a 
lower  cost.  With  supplements  on  a  sche¬ 
dule,  frequencies  in  consumer  magazines 
can  be  reduced  to  the  point  where  dis¬ 
counts  are  maintained  and  the  extra  can 
be  put  toward  extending  reach  through 
supplements. 

Among  leading  advertisers  who  have 
taken  advantage  of  the  supplement  option 
in  Europe  and  elsewhere,  Hilton  Interna¬ 
tional  has  found  that  supplements  offer 
cost-efficient  coverage  to  reach  their 
target  group — business  men  who  travel 


the  Postal  Service  to  operate  since  the 
beginning  of  Fiscal  Year  1982  on  October 
1  has  provided  less  money  for  the  sub¬ 
sidies  than  the  Postal  Service  had  anti- 
epated  when  it  enacted  a  series  of  rate 
hikes  November  1. 

Furthermore,  the  current  continuing 
resolution  was  passed  by  Congress  on 
December  15  after  it  agreed  to  further 
across-the-board  4%  cuts  in  domestic 
spending,  including  the  “revenue  fore¬ 
gone”  funds. 

In  a  statement  released  after  the  De¬ 
cember  23  special  meeting,  the  Postal 
Governors  said  the  continuing  resolution 
did  not  provide  enough  funds  for  the  Post¬ 
al  Service  to  stick  to  the  established 
annual  phasing  schedule. 

“The  new  rates  will  bring  all  preferred 
rate  categories,  with  two  exceptions,  up 
to  the  rate  levels  that  would  have  gone 
into  effect  in  1987,”  the  Governors  said. 
The  two  exceptions  are  the  Second-Class 
in-county  rate  used  by  newspapers  and 
the  Fourth-Class  library  rates,  which 
Congress  singled  out  for  a  higher  level  of 
subsidization.  The  in-county  and  library 
rates  were  funded  at  levels  that  would 
have  taken  place  under  the  phasing  sche¬ 
dule  in  1984,  the  governors  said. 

Sackler  of  NNA  said  the  jump  in  the 
in-county  rate  was  higher  than  had  been 
expected  to  result  from  the  Reagan 
budget  cuts  because  of  two  factors:  the 
4%  additional  cuts  asked  by  Reagan  for 
all  domestic  programs  and  the  Postal  Ser¬ 
vice  setting  the  rate  high  enough  to  recap¬ 
ture  revenue  lost  since  it  began  operating 
under  continuing  resolutions  on  October 
I. 


internationally.  Hilton  also  uses  consum¬ 
er  magazines,  but,  in  some  cases,  find  the 
cpms  are  so  high  for  their  target  audience 
that  the  supplements  are  more  attractive. 

Described  as  France’s  “class”  news¬ 
paper  supplement,  Le  Figaro  Magazine, 
has  been  very  successful  since  its  launch 
in  October,  1978.  The  March  28,  1981, 
issue  contained  at  least  62  pages  of  adver¬ 
tising  out  of  134  total.  Published  weekly 
with  the  Saturday  edition  of  Le  Figaro, 
the  average  number  of  pages  136. 

Founded  this  year  is  France  Soir 
Magazine,  weekly,  published  with  this 
newspaper’s  Saturday  edition.  Average 
number  of  pages,  100.  The  initial  re¬ 
sponse  of  media  buyers  has  been  cool. 

In  the  case  of  M  (Le  Matin  Magazine), 
media  planners  see  it  as  a  light-weight 
among  the  week-end  supplements,  not 
considered  an  important  choice  for  con¬ 
sumer-product  advertisers,  while  L'E- 
quipe,  a  32-page,  on  average,  weekly  sup¬ 
plement  to  the  daily  sports  newspaper  is 
regarded  as  a  useful  vehicle  for  the  sport¬ 
ing  goods  market. 


Advertisers  eye  colorful 
new  European. supplements 
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Ernie  Jones  brings 
Super  Bowl  to  Pontiac 


By  Pearl  Ahnen 

About  2,000  sports  journalists  (re¬ 
porters,  photographers,  television  and 
radio  sportscasters  and  columnists)  from 
all  parts  of  the  country  will  converge  on 
Michigan's  Pontiac  Silverdome  for  the 
grid  game  of  the  year — Super  Bowl  XVI 
on  January  24. 

During  the  countdown  for  the  game 
featuring  the  top  teams  from  the  Amer¬ 
ican  and  National  League  Conferences, 
Ernest  A.  Jones,  chairman  of  the  Michi¬ 
gan  Super  Bowl  Host  Committee 
(MSHC)  and  Carol  Gies,  executive  direc¬ 
tor  of  the  MSHC  have  scheduled  a  variety 
of  activities  to  keep  the  media  entertained 
and  happy  during  and  while  reporting  on 
the  game. 

Jones,  who  is  chairman  of  the  worl¬ 
dwide  executive  committee  of  D’Arcy- 
MacManus  &  Masius,  Inc.,  an  advertis¬ 
ing  agency,  began  his  pitch  for  the  Super 
Bowl  in  Pontiac  “way  back  in  1978.” 

In  1979  in  Honolulu,  Hawaii,  the 
National  Football  League  (NFL)  voted 
unanimously  to  accept  Michigan's  invita¬ 
tion  for  Super  Bowl  XVI.  It  was  a  first  for 
a  bowl  game  in  the  cold  and  wintery 
north. 

Working  with  some  $450,000  in  con¬ 
tributions  and  donations,  the  committee 
directed  by  Jones  and  Gies,  has  2,000 
people  who  have  been  promoting  the  big¬ 
gest  sporting  event  of  the  year. 

Gies  has  tagged  the  Super  Bowl 
"Sweet  16.”  The  funds  used  to  promote 
the  bowl  have  been  raised  from  industry, 
private  contributions,  restaurants  and 
hotel  associations,  added  Jones. 

The  expected  and  projected  revenue 
from  the  80,000  who  will  come  to  Michi¬ 
gan  for  the  game  is  $50  million. 

Jones  said  that  the  National  Football 
League  has  assumed  responsibility  and 
will  be  taking  care  of  the  media.  Press 
headquarters  will  be  the  Hyatt  Regency 
Hotel,  in  Dearborn,  which  is  about  25 
miles  from  Pontiac's  Silverdome. 

Jim  HefTemen,  public  relations  direc¬ 
tor  for  NFL  said  that  the  Hyatt  has  set  up 
the  best  work  space  area  for  the  press — 
including  an  exhibition  area,  a  lounge  and 
information  booths  and  NFL  Press 
Room. 

According  to  Debi  Hart,  director  of 
public  relations  for  MSHC,  a  32-page 
media  information  guide,  special  events 
calendar  and  maps  of  the  city,  metro  area, 
plus  a  restaurant  guide  will  be  distributed 
to  the  press. 

A  media  reception,  sponsored  by 
Stroh’s  Brewery,  will  be  held  January  20 
at  the  Henry  Ford  Museum,  in  Greenfield 
Village,  Dearborn,  to  honor  28  sports 
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journalists  who  have  covered  all  1 6  bowl 
games. 

In  addition,  Gies  and  her  staff  have 
been  sending  out  weekly  bulletins  to  the 
press  noting  the  progress  of  the  commit¬ 
tee.  Gies  also  had  charge  of  the  GOP  host 
committee  activities  in  1980  during  the 
Republican  National  Convention  in  De¬ 
troit.  She  is  Detroit’s  convention  bureau 
public  relations  and  civic  affairs  director 
when  she  is  not  planning  a  GOP  party  or  a 
Sweet  16  Bowl  bash. 

The  list  of  host  committee  activities  for 
the  Super  Bowl  includes  pub  crawls, 
fashion  shows,  winter  carnivals  and  other 
“get  involved”  activities  for  the  press 
and  others. 

An  open  house  for  the  media  will  be 
held  January  21  at  the  Detroit  Press  Club. 
It’s  to  be  a  pre-pub  crawl  for  the  media.  A 
super  pub  crawl  for  the  public  will  be  held 
following  the  pre-pub  crawl. 

Some  75  information  booths  have  been 
set  up  for  the  media  in  airports — Metro, 
Detroit  City,  Flint,  Pontiac  and  Windsor, 
added  Jones. 

“We  want  to  see  that  people  are  taken 
care  of  and  to  accomodate  the  press.  We 
are  just  augmenting  NFL  in  the  hospital¬ 
ity  department.  The  league  has  done  a 
great  job  during  the  past  15  Super  Bowls 
taking  care  of  the  sports  journalists,”  said 
Jones. 

Assisting  Jones  is  Stan  Richards,  as 
head  of  the  host  committee  media  rela¬ 
tions.  Richards  is  public  relations  direc¬ 
tor  of  Pontiac  Motors. 

The  host  committee’s  main  job  is  to 
make  sure  transportation,  housing,  food 
and  entertainment  are  available. 

How  will  everybody  get  to  the  Silver- 
dome,  which  is  about  30  miles  from  metro 
Detroit?  J.  David  VanderVenn,  Oakland 
County  aviation  manager  at  Oakland 
Pontiac  Airport  and  chairman  of  the  air¬ 
port  committee  for  the  Super  Bowl’s 
Host  Committee  said  that  he  expects  ab¬ 
out  1,000  aircraft  for  the  game.  But  until 
they  know  which  teams  will  be  playing, 
they  won’t  know  which  direction  the 
crafts  will  be  coming  from.  He  has  been 
meeting  with  the  FAA  (Federal  Aviation 
Administration)  and  they  are  working  on 
developing  a  system  that  will  maximize 


convenience  and  safety  and  minimize  de¬ 
lays. 

Once  the  media  people  and  the  fans 
land,  it  is  the  responsiblity  of  the  South¬ 
eastern  Michigan  Transportation  Author¬ 
ity  (SEMTA)  to  get  them  to  the  game. 
John  Sajovec,  manager  of  service  plan¬ 
ning  for  SEMTA,  estimates  that  1,200  to 
1 ,250  buses  will  drive  to  the  Silverdome 
on  game  day,  and  300  to  500  of  those  will 
be  chartered  SEMTA  and  DOT  (Detroit 
Department  of  Transportation)  buses 
used  as  part  of  hotel  package  deals.  The 
rest  will  be  local  and  out-of-town  private 
charters.  At  least  2,000  fans  will  ride  on 
trains  which  will  pull  out  of  the  Ren  Cen 
(Detroit)  commuter  station  on  Super 
Bowl  day. 

What  if  it  snows? 

Although  the  weather  outside  might  be 
“frightful”  the  Silverdome  is  an  enclosed 
structure  with  a  constant  70  degrees,  so 
once  the  fans,  media  people  and  players 
get  inside  there  is  no  problem. 

In  conjunction  with  the 
Super  Bowl,  Governor  William  G.  Mil- 
liken  has  announced  a  $  10-million  adver¬ 
tising  campaign  with  the  theme  “Say  Yes 
to  Michigan.”  The  effort  is  part  of  the 
governor’s  economic  development  pack¬ 
age  now  before  the  legislature  and  is  con¬ 
tingent  on  legislative  approval  of  the  $  10- 
million  appropriation.  If  approved,  tele¬ 
vision  and  newspaper  ads  will  run  Janu¬ 
ary  23  and  24  when  thousands  of  persons 
from  all  over  the  country  will  be  in  Michi¬ 
gan  for  the  Super  Bowl. 

The  state  has  so  far  spent  $145,000  to 
develop  the  ads,  and  the  governor  has 
asked  lawmakers  to  approve  another  $  10- 
million  to  finance  the  promotion  during 
the  remaining  months  of  the  fiscal  year. 
The  program  was  created  by  the 
Washington-based  advertising  agency  of 
Porter,  Novelli  Associates  and  that  agen¬ 
cy’s  parent  firm,  Needham,  Harper  & 
Steers  of  New  York. 

Erwin  Canham  dies 

Erwin  D.  Canham,  77,  chief  news  ex¬ 
ecutive  of  the  Christian  Science  Monitor 
for  nearly  three  decades,  died  January  3 
in  Agana,  Gaum,  after  undergoing  abdo¬ 
minal  surgery  there  two  weeks  pre¬ 
viously. 

Canham  became  editor  emeritus  in 
1974  and  retired  five  years  later.  He  and 
his  wife,  Patience,  had  homes  in  Saipan, 
where  he  served  as  resident  commission¬ 
er  of  the  Northern  Marianas  Islands  in  the 
70s,  and  on  Cape  Cod,  Mass. 

Canham  served  the  newspaper  in  posts 
as  reporter,  Washington  bureau  chief, 
columnist,  managing  editor,  editor  and 
editor  in  chief.  His  career  represented  a 
combination  of  religious  concern,  jour¬ 
nalism  and  public  service  posts,  of  which 
he  held  a  variety  including  chairman  of 
the  National  Manpower  Council  and 
president  of  the  Chamber  of  Commerce 
of  the  United  States. 
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ANPA  seeks  to  minimize 
probiems  with  SAUs 


The  American  Newspaper  Publishers 
Association’s  Standard  Advertising  Unit 
working  committee  has  developed  a  plan 
to  minimize  the  problems  advertising 
agencies  have  had  with  the  SAU  system. 
The  plan  will  be  presented  to  the  Amer¬ 
ican  Association  of  Advertising  Agencies 
newspaper  committee  at  a  joint  meeting 
scheduled  for  Jan.  19. 

Most  of  the  problems  encountered  by 
ad  agencies  have  been  with  SAUs  in 
newspapers  with  nine  column  advertising 
formats.  Agency  space  buyers  have 
asserted  that  buying  space  measured  in 
SAUs,  rather  than  buying  in  columns  by 
lines,  has  resulted  in  cost  increases  in 
many  nine  column  papers. 

The  working  committee,  in  a  status  re¬ 
port  released  this  week,  observes; 

•  “Although  there  is  substantial  float 
with  some  SAU  widths  in  some  newspap¬ 
ers,  there  is  no  case  where  a  newspaper 
charges  for  an  additional  column  unless 
that  space  is  devoted  to  that  advertise¬ 
ment. 

•  “Newspapers,  in  virtually  every 
case,  are  charging  for  the  measured  depth 
of  the  SAU  unit.  However,  as  expected, 
full  column  depth  ads  are  being  charged 
for  the  full  depth  of  the  page,  fhis,  of 
course,  varies  with  the  cut-off  of  the  press 
used.  (Press  cut-off  is  a  function  of  the 
diameter  of  the  printing  cylinder  of  the 
press.) 

•  “Most  newspapers  with  six  or  eight 
column  advertising  formats  are  making 


up  their  pages  to  a  width  of  13  to  13 ‘A 
inches  and  printing  the  same  size.  This 
matches  the  working  committee's  recom¬ 
mended  size  and,  therefore,  the  SAUs  fit 
these  columns  well. 

•  “SAUs  often  fit  poorly  in  those  news¬ 
papers  which  make  up  pages  wider  than 
the  recommended  1 3- 1 3 'A  inches.  The 
problem  in  some  newspapers  is  further 
exacerbated  when  the  page  is  reduced 
anamorphically  prior  to  printing.  News¬ 
papers  with  wider  than  recommended 
make-up  specifications  often  have  a  high 
percentage  of  float  when  running  SAUs. 
(It  is  important  to  note  that  the  trend  to¬ 
ward  the  recommended  make-up  width 
continues  at  a  rapid  rate.) 

•  “Many  newspapers  have  already 
adopted  the  recommended  SAU  mecha¬ 
nical  specifications  and,  therefore,  are 
now  printing  on  a  narrower  page  and  are 
no  longer  shrinking  the  material  provided 
by  the  advertiser  or  agency  either  prior  to 
make-up  of  the  page  or  prior  to  printing. 
The  result  is  that  advertising  material 
supplied  in  a  given  width  may  occupy 
more  columns  in  the  newspaper  than  pre¬ 
viously.  However,  the  space  occupied  by 
that  ad  is  exactly  as  ordered. 

Specifically  regarding  the  nine-column 
newspaper  problem,  the  committee  cites 
three  reasons: 

1 . )  Some  newspapers  with  nine  column 
advertising  formats  continue  to  print  on 
four  page-wide  web  widths  of  58  inches  or 
more.  The  recommended  web  width  is  55 


to  56  inches. 

2. )  Some  newspapers  with  nine  column 
advertising  formats  are  still  making  up 
their  pages  in  a  wider  width  than  their 
printed  page.  They  are  shrinking  pages 
after  make-up  photographically,  much  as 
they  did  in  hot  metal  with  the  stereotype 
mat.  This  shrinkage  not  only  causes  a 
problem  in  properly  fitting  SAU  units  but 
also  risks  distortion  of  the  illustrations 
used  in  advertising.  The  4-As  and  the 
working  committee  have  both  recom¬ 
mended  that  shrinkage,  if  used  at  all,  be 
held  to  a  minimum. 

3. )SAU  units  11, 12, 13and  14 — which 
are  one-half  page  in  width  for  newspapers 
making  up  13  to  I3'A  inches  —  are 
accepted  as  4'/2  column  ads  in  some  nine 
column  advertising  format  newspapers 
and  floated  in  five  columns  in  others.  A 
similar  situation  exists  with  SAU  units  4, 
5  and  6.  which  are  five-sixths  of  a  page  in 
width  for  newspapers  making  up  the  re¬ 
commended  13  to  13‘A  inches.  Some  nine 
column  papers  accept  these  ads  as  7'A 
column  ads  while  others  float  them  in  8 
columns. 

In  order  to  minimize  the  problems,  the 
working  committee  is  recommending  that 
newspapers; 

•  Make  up  pages  13  to  13‘A  inches  in 
width; 

•  Print  pages  the  same  width  as  their 
make-up  size  —  i.e.  13  to  13'A  inches; 

•  Make  certain  CLE  (contract  linage 
equivalent)  listings  in  Standard  Rate  and 
Data  are  accurate; 

•  Nine  column  advertising  format 
newspapers  should  consider  accepting 
4'/2  column  and  T'A  column  width  SAU 
ads  and  price  them  accordingly.  In  order 
to  fill  pages  without  re-sizing  editorial 
material,  these  papers  should  consider 
running  two  4'/’  column  ads  side  by  side  in 
order  to  fill  the  width  of  the  page  and.  in 
the  case  of  T'A  column  ads,  running  one 
column  of  editorial  adajacent  to  the  ad. 


Campbell-Ewalil  breaks  new  Eastern  Campaign 


Eastern  Airlines  began  the  new  year  with  a  new  advertising 
agency.  Campbell-Ewald  Company,  and  a  new  advertising  cam¬ 
paign  highlighting  the  air  carrier's  status  as  the  free  world's  pas¬ 
senger-carrying  leader. 

The  new  preference  campaign,  launched  Jan.  1  on  network 
television  coverage  of  the  bowl  games  and  in  ads  in  the  New 
York  Times,  Wall  Street  Journal,  Atlanta  Journal-Constitution 
and  Miami  Herald,  uses  the  theme  “America's  favorite  way  to 
fly”  and  places  more  emphasis  on  Eastern  employees  and  less 
on  Eastern  president,  Frank  Borman.  A  spokesman  for  the 
agency  said  the  preference,  or  corporate,  campaign  will  rely 
heavily  on  broadcast  and  business  magazines  for  coverage. 

The  spokesman  said,  however,  the  “retail”  campaign,  which 
will  consume  roughly  50%  to  60%  of  Eastern’s  total  budget,  will 
rely  heavily  on  newspapers.  He  said  the  newspaper  campaign 
will  likely  be  “the  largest  it's  ever  been.” 

The  retail  campaign,  he  said,  is  being  used  to  combat  competi¬ 
tion  in  the  wave  of  fare  wars  sweeping  the  nation's  major  airline 
markets.  “It’s  getting  a  little  ridiculous,”  he  said,  "you  can 
almost  pick  any  market,  and  there's  something  going  on.” 


did  it  again! 
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Eastern  double-truck  ad  in  the  New  York 
Times. 
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ABA  poll  shows 
little  Interest 
In  aihrertlsing 


Times  Magazine  pieces  second  in  ad  pages 

The  New  York  Times  Magazine  has  placed  second  in  total  advertising 
pages  among  all  weekly  consumer  magazines.  Only  Business  Week  car¬ 
ried  more. 

The  1981  ad  page  total,  4,512,  is  a  gain  of  1 15  pages,  or  2.6%,  over 
1980’s  total.  The  percentage  gain  put  the  Times  Magazine  in  fourth  place 
among  all  weekly  magazines  in  ad  growth. 

The  Times  has  scheduled  several  changes  in  the  book  for  1982.  Begin¬ 
ning  with  the  first  issue  of  the  new  year,  Jan.  3,  advertisers  will  be 
offered  the  option  of  full  bleed  advertising.  The  book  will  be  fully  trim¬ 
med  on  three  sides  and  the  magazine  will  be  printed  at  the  gravure  plant 
of  R.R.  Donnelly  and  Sons,  Inc.,  Lancaster,  Pa. 

Philip  L.R.  DuVal,  the  magazine’s  marketing  director,  said  the  book’s 
strong  performance  in  1981  was  due  to  “continued  and  broadening 
acceptance  of  the  Times  Magazine  as  a  key  medium  for  national  advertis¬ 
ing  campaigns  directed  to  upper-demographic  readers.’’ 

The  magazine,  which  is  inserted  into  the  Sunday  Times,  reaches  some 
4.2  million  readers  with  a  circulation  approximating  1 .5  million. 


A  survey  of  American  Bar  Association 
members  and  law  students  conducted  by 
the  ABA  Journal  found  only  10%  of  those 
responding  had  advertised  since  a  1978 
U.S.  Supreme  Court  ruling  upheld  the 
practice. 

Two  previous  national  studies  had 
been  conducted  for  the  ABA  Journal’s 
LawPoll  column.  Only  3%  of  lawyers  said 
they  had  advertised  in  the  1978  poll.  The 
1979  poll  found  7%  had  advertised.  The 
survey  involves  a  random  sampling  of  600 
ABA  members  and  law  students. 

While  only  a  3%  increase  in  the  number 
saying  they  had  advertised  was  found 
since  1979,  the  poll  in  the  Dec.,  1981  issue 
of  the  Journal  found  a  substantial  in¬ 
crease  in  the  number  of  lawyers  who  say 
they  “absolutely  will  not”  advertise.  In 
1979,  the  poll  found  49%  vowing  never  to 
advertise;  in  the  1981  poll,  the  number 
opposed  to  advertising  rose  to  67%. 

The  LawPoll  survey  also  found  that 
lawyers  in  relatively  low  income  brackets 
are  more  likely  to  advertise  and  that  they 
also  are  more  likely  to  engage  in  direct 
solicitation  of  prospective  clients. 

In  the  1981  poll,  61%  opposed  such 
direct  solicitation,  which  was  down  10% 
from  the  response  in  the  1979  poll.  In 
1981,  34%  said  they  favored  solicitation, 
up  from  only  23%  who  favored  it  in  1979. 

Most  of  those  surveyed  for  the  LawPoll 
column  said  they  believe  advertising 
since  the  Supreme  Court  decision  has  had 
no  effect  on  the  costs  of  legal  services. 
Most  believe  advertising  has  given  the 
public  a  misleading  impression  of  routine 
legal  costs  or  had  not  changed  public 
perceptions  of  legal  costs. 

Few  of  those  surveyed  said  they  be¬ 
lieve  advertising  has  increased  the  num¬ 
ber  of  persons  using  lawyers. 


Daiias  daiiy  deveiops  shared-maii  extra 

The  Dallas  Times  Herald,  faced  with  competition  from  direct  mailers 
using 

shared-mail  delivery  of  preprints, 
has  developed  DTH  Extra,  a 
weekly  compilation  of  select  news, 
columns  and  features  of  the  Times 
Herald. 

The  Extra  is  wrapped  around 
advertisers  inserts  and  mailed  to 
non-subscribers  in  the  North  Dal¬ 
las  area.  It’s  compiled  on  a  weekly 
basis  by  the  advertising  editorial 
staff.  The  only  way  an  ad  can 
appear  in  the  Extra  is  if  it  has  also 
appeared  in  the  Times  Herald’s 
regular  full-run  ROP  or  as  an  in¬ 
sert. 

Circulation  is  120,000,  providing  svvitcniiimnurT 

56%  additional  coverage  over  the  some  Either,  other,  v,m " 

Times  Herald’s  circulation. 

The  North  Dallas  area  was  ^  v;  V  ' 

targeted  for  its  high  demographic  = 

characteristics.  It  is  roughly  de- 

fined  as  the  cities  of  Oak  Lawn,  '  ^  -  —  ? 

Park  Cities,  Carrollton,  Farmers  ~  _i 

Branch,  Lewisville,  The  Colony, 

Addison,  Richardson,  Northwest 

Dallas,  Plano  and  Allen  as  well  as  the  northwesternmost  portion  of 
Dallas  itself. 
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The  Times  Herald  Extra 
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Cieveiand  Press  guarantees  recruitment  ads 

The  Cleveland  Press  has  begun  a  “guaranteed  results”  program  for  its 
national  classified  recruitment  advertisers. 

Says  Press  classified  advertising  manager  Joseph  Polito,  “We’re  so 
confident,  we  offer  advertisers  money  back  if  their  Press  national  classi¬ 
fied  recruitment  ad  does  not  produce  sufficient  results.” 

All  a  dissatisfied  advertiser  need  do  in  order  to  receive  a  refund  is  send 
the  Press  a  letter  stating  that  the  ad  did  not  produce  sufficient  results. 
Since  the  program  was  introduced  in  September,  fewer  than  5%  of  the 
Press’  national  recruitment  advertisers  have  requested  a  refund. 
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Legal  clinic  ad  which  ran  in  the 
Washington  Post  this  week. 
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New  from  the  creator  of 
THE  BORN  LOSER 

Premiering  next  week 
in  150  newspapers 


Take  a  country  &  western  singer/songwriter,  an 
American  Indian  working  on  his  MBA,  an  East  Coast 
curmudgeon  who  makes  Jack  Benny  seem  like  a  big 
spender,  a  spunky  cowgirl,  a  corrupt  marshal  and  the 
worst  cook  in  the  history  of  the  West.  Put  them  all 
together  on  a  dude  ranch  and  you  have  the 
cast  of  DUSTY  CHAPS. 

Mix  in  some  cowboys,  city  slickers,  tourists  and 
townies  and  you’ve  added  an  exuberant  collection 
of  characters  to  your  comics  pages. 


WOW'S  NbUR  Vll6HT630iU6?,3.J.^ 


DUSTY  CHAPS  was  created  by  the 
unbeatable  father-and-son  team  of 
Art  and  Chip  Sansom.  For  the  last 
several  years  they’ve  collaborated  on 
THE  BORN  LOSER,  one  of  only  six 
strips  appearing  in  more  than 
1,000  newspapers. 
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To  lasso  thundering  herds  of  new  readers, 
call  BRAD  BUSHELL  toll  free  at  1-800-221-4816  today. 
DUSTY  CHAPS  is  available  daily  and  Sunday. 
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UNITED  FEATURE  SYNDICATE 

200  Park  Avenue.  New  York.  NY.  10166 


STANi.tY  P.  Ric  hmond  was  promoted 
to  vicepresident.  systems  and  engineer¬ 
ing,  for  the  Newspaper  Operations  area 
of  business  of  Harte-Hanks  Communica¬ 
tions.  Inc.  He  will  be  responsible  for  help¬ 
ing  publishers  and  new  spaper  group  pres¬ 
idents  analyze  capital  project  needs  and 
implement  measures  to  enhance  produc¬ 
tivity.  Richmond  has  been  with  Harte- 
Hanks  since  1976  as  manager,  systems 
and  engineering,  and  later  as  corporate 
director,  systems  and  engineering. 

*  *  * 

Peter  Van  Bennekom,  formerly  the 
Caribbean  manager  for  United  Press  In¬ 
ternational.  based  in  San  Juan,  was 
named  general  manager  for  Mexico,  Cen¬ 
tral  America,  and  the  Caribbean.  He  will 
be  headquartered  in  Mexico  City. 

Van  Bennekom  succeeds  J.ack  Vir 
TL'E.  who  resigned  to  become  executive 
editor  of  El  Mumlo  of  San  Juan. 

Alberto  Schazin.  based  in  Buenos 
Aires,  was  named  regional  executive  for 
Venezula.  Columbia  and  Ecuador.  He  re¬ 
tains  his  present  position  as  manager  for 
Argentina  and  regional  executive  for 
Chile.  Peru,  Uruguay.  Paraguay  and 
Bolivia. 

Tony  E.spetia.  the  former  manager  of 
Peru  and  Bolivia,  was  designated  Puerto 
Rico  bureau  manager,  and  Hlbert  Cam. 
deputy  manager  in  Lima,  becomes  Peru- 
Bolivia  bureau  manager. 
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Society  of  Newspaper  Design 
P.O.  Box  15359 
Seattle,  WA  98111 

Please  send - copies  at  $1 5,  plus 

$1.50  each  for  postage  and  handling. 

Name _ 

Address _ 
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*  «  * 

S  i  eve  Sidlo  was  named  city  editor  of 
the  Dayton  (Ohio)  Daily  News,  succeed¬ 
ing  Brad  Tillson,  who  became  assis¬ 
tant  managing  editor.  Sidlo  first  joined 
the  News  in  1971  and  later  moved  to  the 
Miami  Herald  for  three  years  before  re¬ 
turning  to  Dayton  in  1981). 

Changes  effective  this  month  in  the  Los 
Angeles  Times  foreign  bureaus  include: 


Clark 

Lee  H.  Clark  assumed  his  new  post 
as  vicepresident/personnel  and  labor  re¬ 
lations  at  the  San  Franciso  Newspaper 
Agency  January  1.  He  succeeds  Joseph 
F.  Kolder.  who  became  special  assis¬ 
tant  to  the  president  of  the  agency  at  the 
same  time.  Clark  most  recently  was 
vicepresident  of  employee  relations  at  the 
Detroit  Free  Press. 


Don  Schanche  named  Rome  bureau 
chief,  replacing  Louts  Fleming,  who 
moves  to  the  metro  staff  in  Los  Angeles 
as  a  general  assignment  reporter.  Schan¬ 
che  had  been  the  Cairo  bureau  chief  since 

1976. 

Fleming  was  named  Rome  chief  in 
1968.  went  to  Los  Angeles  as  chief  edito¬ 
rial  writer  in  1971  and  returned  to  Rome  in 

1977. 

David  Lamb  becomes  Cairo  bureau 
chief.  He  recently  completed  a  Nieman 
Fellowship  and  since  then  has  been  in  the 
Times'  Washington  bureau.  Before  the 
fellowship.  Lamb  was  bureau  chief  in 
Nariobi  and  Australia. 

*  }f:  * 

Johanna  Pearse  joined  the  Houston 
Post  as  advertising  supervisor/general 
sales.  She  was  with  the  Lexington  (Ky.) 
Herald  Leader  as  retail  advertising  super¬ 
visor. 


Newspaper  Firms  Request 
Low  Power  TV  License 


With  an  Investment  as  little  as  $1 5, OCX),  and 
a  corner  ot  the  newspaper  office,  your  news¬ 
paper  can  add  Impact  to  the  community,  a 
lower  power  TV  Station,  with  character  gen¬ 
erator  tor  local  news  and  advertising  will 
transmit  over  15  to  30  miles.  No  FCc  cross 
ownership  proposal  SeeEdItor  and  Pub¬ 
lisher  Sept.  26th  feature  article  on 
LPTV  We  prepare  you  complete  FCC 
Application  Two  week  delivery 

Edward  M.  Johnson 
&  Associates.  Inc. 

Suite  450.  One  Regency  Square. 

Knoxville.  Tennessee  37915 
(615)  521-6464 

Washington,  D.C.  (202)  775-1802 


*  *  * 

James  K.  Batten,  senior  vicepresi¬ 
dent  of  Knight-Ridder  Newspapers.  Inc., 
was  elected  to  the  board  of  directors  to  fill' 
the  vacancy  created  by  the  death  of  John 
S.  Knight  last  June.  Batten  has  been  a 
senior  vicepresident  of  Knight-Ridder 
since  late  1980  and  previously  spent  five 
years  as  vicepresident/news  for  the  com¬ 
pany's  Metro  Group  newspapers. 

*  ♦  * 

Robert  Pattridge  has  retired  as  man¬ 
aging  editor  of  the  Denver  Post,  ending  a 
30-year  career  that  included  almost  every 
segment  of  the  news  side.  He  served  as  a 
night  reporter,  night  city  editor,  rewrite- 
man.  city  editor  and  in  other  posts. 

In  other  Post  changes.  Rich  Clark¬ 
son  was  named  assistant  managing  editor 
for  graphics  with  responsibility  for  the 
paper's  photography  and  editorial  art  de¬ 
partments.  Clarkson  joined  the  Post  after 
23  years  as  director  of  photography  for 
the  Topeka  Capital-Journal. 

John  E.  Kimball  was  appointed  dis¬ 
play  advertising  manager.  He  joined  the 
Post  from  the  Detroit  Free  Press,  where 
he  was  vicepresident  of  marketing. 

*  *  ♦ 

Barrett  Shelton,  publisher  of  the 
DecaturlAla.)  Daily  ,isXhe  1981  recipient 
of  the  Tennessee  Valley  Distnguished 
Citizen  Award  for  “outstanding  service 
to  Tennessee  Valley  citizens.’’ 

♦  *  * 

Robert  Threlkeld,  a  reporter  for  the 
Rocky  Mountain  News,  joined  William 
Kostka  and  Associates  as  executive 
vicepresident  of  the  Denver-based  public 
relations  firm. 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Atkinson 


Garcia 


Gerald  Garcia,  a  general  executive 
at  Gannett's  San  Bernardino  (Calif.)  5////, 
was  named  editor  and  publisher  of  the 
Tucson  Citizen.  He  succeeds  James 
Geehan,  who  became  vicepresident  and 
general  manager  of  Gannett  News  Ser¬ 
vice.  Garcia  joined  the  Sun  in  September 
and  previously  was  assistant  to  the  pub¬ 
lisher  of  the  Kan.sas  City  Star  and  direc¬ 
tor  of  CapCities  Minority  Training  Prog¬ 
ram  and  before  that  director  of  newsroom 
operations.  Earlier  Garcia  was  sports  edi¬ 
tor  of  the  Fort  Worth  Star-Telegram. 


Winslow 


Ward  Winslow,  formerly  editor  of 
the  editorial  pages,  was  named  managing 
editor  of  the  Peninsula  Times  Tribune. 
Palo  Alto.  At  the  same  time  assistant 
managing  editor  fHAD  Spinola  was 
named  to  a  restructured  position  of  assis- 


Robert  C.  Atkinson,  managing  edi¬ 
tor  ot  the  i'y/'ut'Mit'  (N.Y.)  Post-Standard 
since  1%5.  is  now  executive  editor  of  the 
paper,  succeeding  J.  Leonard  Gorman. 
who  was  named  editor  emeritus.  Gorman 
will  contribute  to  the  editorial  page  and 
give  counsel  and  advice  in  the  daily  op¬ 
eration. 

Timothy  D.  Blnn,  an  assistant  man¬ 
aging  editor,  was  promoted  to  managing 
editor. 

Atkinson  Joined  the  Post-Standard  in 
1954  as  the  Saranac  Lake  correspondent, 
later  working  in  the  Watertown  bureau 
before  moving  to  Syracuse  in  1958. 

«  *  * 

Philip  Kennedy  was  promoted  to  cir¬ 
culation  manager  for  sales  operations  for 
the  Oakland  Tribune! Easthay  Today  in  a 
promotion  from  circulation  sales  and  op¬ 
erations  manager. 

Jim  Costello  was  promoted  to  cir¬ 
culation  manager  for  sales  development 
and  training  from  circulation  home  deliv¬ 
ery  sales  manager. 

*  *  * 

Tom  Cox,  assistant  plant  manager  of 
the  New  York  Times  Carlstadt,  N.J., 
satellite  printing  plant,  was  named  plant 
manager  elTective  January  I. 


tant  managing  editor,  involving  greater 
responsibility  in  administration  of  the 
news  department. 

Paul  Voakes.  deputy  city  editor,  re¬ 
places  Winslow  as  editorial  page  editor, 
and  Lou  Saviano.  assistant  city  editor. 


How  ard  T.  Healy  was  named  edito¬ 
rial  page  editor  of  the  Albany  (N.Y.) 
Knickerbocker  News.  He  has  been  with 
the  paper  since  1978  and  earlier  held  re¬ 
porting  and  editing  posts  with  several 
newspapers,  including  the  Albany  Times- 


WiLBUR  R.  Reagan  was  appointed 
circulation  manager  for  the  Kansas  City 
StarlTimes,  in  a  promotion  from  country 
circulation  manager.  He  has  been  with 
the  Kansas  City  Star  Company  35  years. 


was  promoted  to  deputy  city  editor. 

The  four  men  represent  61  years'  ex¬ 
perience  at  Peninsula  Newspapers,  Inc., 
which  publishes  the  Times  fribune. 
Winslow  replaces  Glenn  Brown,  who 
retired.  He  had  been  managing  editor 
since  the  newspaper's  establishment  and 
served  with  PNI  more  than  30  years. 


Union. 

Joann  M.  Crlti  succeeds  Healy  as 
night  city  editor,  in  charge  of  the  night 
time  state  and  local  news  operations.  She 
joined  the  paper  in  1971  as  a  reporter  and 
moved  up  through  various  editing  jobs. 

Charles  Shlbart  was  named  an 
assistant  news  editor. 
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Notes  on  people 


Warren  K.  Agee 

Dr.  Warren  K.  Agee,  University  of 
Georgia  journalism  professor,  is  conduct¬ 
ing  professional  seminars  and  assisting  in 
the  development  of  mass  communication 
programs  at  universities  in  Portugal  on  a 
Fulbright  grant  through  March. 

In  addition,  Agee  will  conduct  research 
into  the  status  of  mass  media  in  Portugal 
since  the  1974  revolution  ended  more 
than  40  years  of  authoritarian  controls  in 
the  country. 

Agee,  a  former  reporter  with  the  Fort 
Worth  Star-Telefiram,  has  been  dean  of 
journalism  schools  at  Georgia,  West  Vir¬ 
ginia  and  Kansas.  He  was  chairman  of 
journalism  at  Texas  Christian  University 
and  executive  officer  of  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi. 

Hoover  Adams 

An  unusual  Christmas  greeting  was 
sent  to  friends  in  North  Carolina  by 
Hoover  Adams,  editor  and  publisher  of 
the  Dunn  Daily  Record.  It  was  a  30-page 
booklet  reprinting  travel  articles  Adams 
wrote  about  his  family's  tour  of  the  Orient 
in  September  and  October. 


STARTING  A 
SKIP-DELIVERY 
PROGRAM  TO 
NON-SUBSCRIBERS? 
DO  IT  RIGHT  THE 
FIRST  TIME! 

Target  Marketing  Com¬ 
munications  vtrill  analyze 
your  market,  recommend 
the  most  cost-efficient  de¬ 
livery  and  show  you  how 
to  do  it . . .  Right  the  First 
Time! 

Save  valuable  time  and 
money.  Call  the  Circula¬ 
tion  Professionals  today 
at  Target  Marketing 
Communications, 

Stan  Cheren  - 
(714)  556-4460. 

im 
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Filled  with  photos  and  practical  travel 
information,  the  articles  attracted  so 
much  interest  and  comment  that  all  extra 
copies  were  sold  out  and  Adams  devised 
his  special  Christmas  greetings. 

Adams  and  his  wife,  Mellicent,  and 
their  daughter,  Maere  Kay,  toured  in 
Japan,  Bangkok,  Singapore  and  Hong 
Kong,  and  the  publisher  commented  of 
his  report,  “*lt’s  certainly  no  great  piece 
of  writing,  but  we  had  a  lot  of  fun  doing 
it.”  Photos  were  taken  by  Adams  and  his 
daughter. 

Mr.  and  Mrs.  Adams  have  toured  four 
continents  and  remote  corners  of  the 
world  in  recent  years,  and  he  says  the 
readership  interested  by  the  series  “cer¬ 
tainly  proves  that  readers  have  a  fascina¬ 
tion  with  travel  and  like  to  read  about  it.” 


Ben  Bradlee  Jr. 

Ben  Bradlee  Jr.,  now  a  reporter  for  the 
Boston  Globe,  wrote  a  1 979  book,  “The 
Ambush  Murders”,  that  became  the 
basis  for  a  CBS  television  movie  this 
week.  Bradlee  was  with  the  Riverside 
(Calif.)  Press-Enterpise  in  1 975  when  he 
covered  the  headline  murder  case.  He 
resigned  to  write  the  book  but  did  not  do 
the  television  script. 

“Frenchy”  Fuqua 

A  14-page  essay  “Once  They  Were  Su¬ 
per”,  in  January  Sports  Illustrated,  re¬ 
ports  the  present  careers  of  former  Super 
Bowl  stars  who  "all  have  this  in  common: 
nobody  cheers  them  anymore.  Some 
don't  mind.” 

One  of  the  essays  by  Edward  Kiersh  on 
ten  former  stars,  is  about  John  “Fren¬ 
chy”  Fuqua,  halfback  for  the  New  York 
Giants  in  l%9  and  Pittsburgh  Steelers 
1970-76,  who  is  now  a  circulation  super¬ 
visor  at  the  Detroit  News. 

Says  Fuqua  to  Kiersh,  "The  News  cre¬ 
ated  this  position  for  me  and.  while  i 


LO  POWER  TV 


Newspapers  getting  into 
LOCAL  POWER  broadcast 
TV  and  cable  access. 

"How  you  make  a  buck"  LPTV  crash  course, 
Wash.  D.C.  Feb.  6-7,  Shoreham  Hotel. 
Major  LPTV  manufacturers  free  exhibits 
open  Feb.  7.  NR  Broadcasters  Convention 
next  door.  Course  fee  $100,  includes  2 
meals  and  materials. 

LPTV  "How  to"  Manual  $25.00 

Industries  Monthly  LPTV  Magazine.  1  yr.  $50.00 
Print-out  applications  LPTV  Up  to  Date  $15.00 

LO-POWER  COMMUNITY  TV  PUBLICATIONS 
7432  E.  Diamond,  Scottsdale,  AZ  05257 
Phone  602-945-6746  for  fast  service. 
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didn't  make  a  full  adjustment  to  it  until  18 
months  ago,  I  want  to  show  respect.  Be¬ 
lieve  it  or  not.  I'm  always  wearing  a  suit 
and  tie.  Except,  that  is,  when  I'm  par¬ 
tying.  And  that's  a  lot. 

“The  best  thing  about  the  newspaper 
business  is  the  competiton.  The  Detroit 
Free  Press  is  down  the  block,  and  when  1 
can  steal  one  of  their  crews,  it's  a  feather 
in  my  hat.  The  job  is  constant  pressure. 
But  1  learned  how  to  communicate  with 
people  when  I  was  on  the  banquet  circuit. 
My  greatest  asset  now  is  knowing  how  to 
motivate.  I've  set  up  the  best  newspaper- 
carrier  recruitment  program  in  the 
country.” 


Roberta  Applegate 

Roberta  Applegate,  one  of  the  first 
women  reporters  for  the  Associated 
Press  in  Michigan  and  the  first  woman  to 
serve  as  a  governor's  press  secretary,  is 
now  an  associate  professor  of  journalism 
and  mass  communications  at  Kansas 
State  University,  Manhattan. 

Although  Applegate  experienced  dis¬ 
crimination  as  a  woman  in  a  male- 
dominated  field,  she  took  it  in  stride  but 
does  recall  one  incident  when  she  was  a 
finalist  for  a  Nieman  Fellowship  at  Har¬ 
vard.  She  was  given  two  reasons  for  not 
receiving  the  award:  she  was  too  edu¬ 
cated  (she  had  a  master's  degree),  and 
“there  were  these  men  who  needed  it.” 

Applegate  laughs  now  at  the  memory  of 
her  frustration  as  an  AP  reporter  when 
her  byline  was  thought  to  be  a  typog¬ 
raphical  error.  The  "a”  often  wks  drop¬ 
ped  from  “Roberta”  as  her  articles  were 
thought  to  have  been  written  by 
“Robert”  Applegate. 

Researchers  elect 
new  officers 

Newspaper  Research  Council  elected 
officers  and  directors  and  hired  a  new 
executive  director  at  its  meeting  in  Chica¬ 
go  in  early  November. 

The  new  officers  are  as  follows: 

President,  Francis  J.  Kenny,  Detroit 
Free  Press;  Vicepresident,  Phillip  Jack 
Vernon,  St.  Petersburg  Times  and  Inde¬ 
pendent;  Secretary,  Kristin  McGrath, 
Minneapolis  Star  and  Tribune;  Treasur¬ 
er,  Phillip  E.  Stout,  Daily  Oklahoman  & 
Times. 

The  newly  elected  board  member  is 
Michael  Kleibrink  of  the  Houston  Post. 
He  replaces  C.  D.  Joseph  Lafferty  of 
Branham,  Inc. 

The  new  executive  director  of  the  NRC 
is  Frank  E.  Orenstein,  previously  with 
Newspaper  Advertising  Bureau  in  New 
York.  The  organization  previously  had 
not  had  an  executive  director. 

Membership  in  the  organization  stands 
at  174. 
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Auto  and  tobacco  admen 
to  report  on  plans  at  INAME 


Program  plans  were  released  for  the 
128th  International  Newspaper  Advertis¬ 
ing  and  Marketing  Executives  Winter 
Sales  Conference,  according  to  INAME 
first  vicepresident  and  program  chairman 
Leo  L.  Kubiet,  advertising  director  for 
the  St.  Petershiirft  {F\a.)  Times  and  Even¬ 
ing  Independent. 

Meeting  site  for  the  January  31  to 
February  3,  1982  sales  conference  is  the 
Sheraton  Washington  Hotel.  Washing¬ 
ton,  D.C.  INAME  president  Richard  C. 
Ockerbloom,  executive  vicepresident 
and  assistant  chief  executive  officer,  Bos¬ 
ton  Globe,  will  preside. 

“Newspapers;  The  Capital  Marketing 
Medium”  is  the  conference  theme,  and 
keynoting  the  meeting  at  the  February  1 
President’s  Breakfast  will  be  Katharine 
Graham,  chief  executive  officer  of  the 
Washington  Post  and  president  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation.  She  will  bring  to  attendees  a  pers¬ 
pective  from  the  top  echelon  of  newspap¬ 
er  executives  as  relates  to  all  facets  of  the 
newspaper  business,  and.  particularly, 
advertising  and  marketing. 

The  Newspaper  Advertising  Bureau’s 
report  to  the  INAME  members  will  kick¬ 
off  the  Monday  morning  session,  fol¬ 
lowed  by  a  progress  report  on  the  News¬ 
paper  Co-op  Network  by  Jim  Marchal, 
chairman  of  the  INAME  Co-op  Commit¬ 
tee.  advertising  director  for  the  Louisville 
(Ky.)  Courier-Journal  and  Times,  and 
Frank  Hennessey,  vicepresident,  co¬ 
operative  advertising  for  the  NAB. 

Also  on  the  Monday  sales  conference 
agenda  will  be  Howard  Bell,  president  of 
the  American  Advertising  Federation, 
who  will  update  executives  on  the  legisla¬ 
tive  front. 
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The  afternoon  will  feature  the  IDEAS 
Tables  sessions — roundtable  discussions 
that  give  attendees  the  opportunity  to  dis¬ 
cuss  mutual  problems  and  share  succes¬ 
ses.  Chairman  for  this  event  is  Donald 
Maldonado,  director  of  display  advertis¬ 
ing.  Los  Angeles  Times. 

On  Tuesday.  Robert  G.  Marbut,  presi¬ 
dent  and  chief  executive  officer  for 
Harte-Hanks  Communications  will 
address  the  latest  technological  develop¬ 
ments  affecting  newspapers  and  advertis¬ 
ing  executives.  Marbut,  chairman  of  the 
AN  PA  Telecommunications  Committee, 
is  considered  one  of  the  newspaper  busi¬ 
ness’  leading  experts  in  the  area  of  new 
technology  and  its  ramifications,  and  he 
will  give  each  attendee  an  insightful  look 
at  the  daily  changing  world  of  telecom¬ 
munications  as  well  as  information  on  just 
who  is  doing  what  .  .  .  and  with  what 
success. 

William  Benton,  corporate  vicepresi¬ 
dent-marketing  for  Ford  Motor  Company 
will  also  participate  in  the  f  uesday  prog¬ 
ram.  He  will  discuss  the  automotive  in¬ 
dustry  in  general  for  newspaper  execu¬ 
tives  concerned  with  securing  a  share  of 
the  automobile  dollar  and  will  focus  more 
specifically  on  the  sales  operations  of  the 
Ford  Motor  Company.  In  his  current 
position  at  Ford,  Benton  is  responsible 
for  marketing  worldwide  and  also  directs 
the  Advertising  and  Merchandising 
Strategy  Office,  marketing  operations 
and  marketing  plan  activities. 

John  Morton,  financial  authority  on 
newspapers,  will  be  another  of  fuesday’s 
featured  speakers.  His  research  updates 
and  financial  reports  for  the  investment 
firm  of  Lynch.  Jones  &  Ryan  are  followed 
closely  by  all  daily  newspaper  advertising 
executives.  Morton  will  provide  atten¬ 
dees  with  an  indepth  look  at  newspaper 
advertising  from  an  economics  stand¬ 
point. 

Also  on  fuesday  a  tobacco  panel  will 
give  attendees  an  inside  view  of  one  of  the 
largest  national  advertisers  in  newspap¬ 
ers — the  R.J.  Reynolds  Tobacco  Com¬ 
pany.  1  he  panel  will  spotlight  two  leading 
tobacco  marketing  executives.  Gerald  H . 
Long,  president  and  chief  executive  offic¬ 
er.  and  Martin  L.  Orlowsky,  director  of 
marketing  services.  Discussion  at  this  ex¬ 
tremely  important  program  segment  will 
be  directed  by  Craig  Standen.  executive 
vicepresident-sales  of  the  NAB. 

Following  will  be  Beryl  Wolk,  chair¬ 
man  of  Goodway  Marketing.  Inc.,  and 
president  of  I  VSM.  Inc.,  a  company  in¬ 
volved  in  various  enterprises  associated 
with  cable  television.  Wolk.  a  recognized 
expert  in  innovative  marketing  programs. 


will  discuss  the  use  of  cable  television 
with  print  media,  particularly  news¬ 
papers. 

fuesday  afternoon  is  free  on  the  con¬ 
ference  agenda. 

At  the  INAME  Annual  Dinner  on 
Tuesday  evening,  attendees  will  be  pro¬ 
vided  with  a  humorous  look  a  Washing¬ 
ton  politics  and  politicians,  by  columnist/ 
satirist  Mark  Russell. 

The  Wednesday  morning  program  will 
get  underway  with  the  announcement  and 
presentation  of  the  awards  for  the  "BEST 
10”  ad  page  exhibits  and  "Most  Effec¬ 
tive  Use  of  Spot  and  Full  Color”  awards 
judged  from  the  over  1,000  panels  ex¬ 
pected  to  be  displayed  during  the  meet¬ 
ing.  Exhibits  Committee  Chairman  Dave 
Tansey,  advertising  manager  of  the 
Waterloo  (La.)  Courier-Record,  will 
make  the  presentations. 

Next,  Walter  Mattson,  president  of  the 
New  York  Times,  will  provide  an  update 
on  Standard  Advertising  Units. 

Jim  McKearney.  vicepresident¬ 
marketing.  Kansas  City  (Mo.)  Times  & 
Star,  INAME's  Sales  Training  Commit¬ 
tee  chairman  will  review  the  successful 
implementation  of  "Retail  Marketing,” 
INAME’s  newest  staff  sales  training  pro¬ 
ject  currently  being  utilized  by  over  300 
papers.  Concluding  the  program  will  be  a 
marketing  panel  headed  by  Jerry  West, 
vicepresidnet-sales  and  marketing, 
Atlanta  Journal  and  Constitution. 

The  sales  conference  will  adjourn  at 
noon. 

Ad  raps  socialism 

A  16,000 — line  treatise  on  the  state  of 
socialism  in  France  was  published  in  the 
Washington  Post's  December  9  edition. 
The  six  -  page  ad,  created  and  placed  by 
an  ultraconservative  organization  called 
the  Societies  for  the  Defense  of  fradition. 
Family  and  Property,  was  published  at  a 
cost  of  more  than  $100,000.  The  organiza¬ 
tion  said  that  the  ad  was  the  first  in  a 
series  of  such  ads  to  be  published 
throughout  the  western  world  warning 
that  the  new  socialist  government  in 
France  portends  dangers  for  the  rest  of 
the  free  world. 

Boston  Globe  costs 
$1  on  Sunday 

Boston  Globe  has  boosted  price-per- 
copy  of  the  Sunday  editions  from  75^  to 
one  dollar  for  both  newsstand  single 
copies  and  home  delivery,  citing  "sub¬ 
stantial  increases  in  the  cost  of  publishing 
and  distributing.” 

The  paper  noted  that  since  the  last 
price  hike  (to  75(J  in  1 974  for  the  Sunday 
editions),  "newsprint  prices  have  in¬ 
creased  more  than  90% ,  our  cost  of  dis¬ 
tribution  has  more  than  doubled  and  our 
continuing  efforts  to  improve  our  news¬ 
paper  have  also  added  to  our  escalating 
costs.” 

1  he  daily  price  is  unchanged. 
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INPA’S  ADVERTISING  SALES  SEMINAR 

takes  a  hard  look  at 

research.  •  •  presentations.  .  .  inter-media  selling! 


Learn  how  to  increase  your  linage 
in  today’s  competitive  market! 

Take  part  in  INPA’s  Advertising  Sales  Seminar,  February  10- 
13  at  the  Hyatt  Islandia  in  San  Diego,  California. 

At  this  hard  hitting,  nuts  and  bolts  seminar,  you’ll  examine  the 
latest  tools  and  strategies  for  convincing  advertisers  that  their 
wisest  investment  lies  in  newspaper  space. 

Timely  agenda  probes  key  issues! 

You'll  discover  how  to: 

•  Make  best  use  of  primary  and  secondary  research 

•  Design  creative  copy  platforms 

•  Coordinate  inter-media  selling 

•  Implement  new  technology 

•  Improve  sales  presentations 


INPA,  long  the  leader 

.  .  in  providing  newspaper  promotion  specialists  with  valu¬ 
able  information  and  services,  taps  a  nationwide  network  of 
research,  promotion  and  marketing  executives  to  develop 
seminars  that  answer  a  real  need  in  the  industry 

Active  participant  involvement! 

Limited  attendance  of  30  encourages  interaction  and  strong 
participant  involvement.  Small  group  discussions  give  every¬ 
one  a  chance  to  benefit  from  the  collective  group  experience. 
A  special  session  will  answer  participant  inquiries.  And  each 
attendee  will  get  an  in-depth  critique  of  his  or  her  sales  materi¬ 
als 

Reasonably  priced 

.  .  .  at  just  $300  per  participant,  this  seminar  offers  outstand¬ 
ing  in-service  training  to  anyone  involved  in  obtaining,  inter¬ 
preting,  compiling  or  preparing  advertising  sales  promotion 
material. 


Limited  to  30  participants! 

Return  your  registration 
form  or  call  (703)  620*9560 
today! 
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PROMOTION  AS^OCfATH)!l 


Ad  Sales  Seminar  Registration  Form 

Yes! 

I  would  like  my  newspaper  to  benefit  from  INPA’s  Advertising  Sales  Semi¬ 
nar,  Feb.  10-13,  at  the  Hyatt  Islandia  Hotel  in  San  Diego,  California. 

Enclosed  is  a  check  for _ to  cover _ registrations  at  $300 

each. 

I  understand  that  my  paper  may  substitute  enrollments  without  penalty 
but  that  a  $50  fee  will  be  charged  for  cancellations  after  February  1. 

Name/Position - — 

Newspaper - 

Address - 

City/State/Zip - - 

Return  to:  International  Newspaper  Promotion  Association, 

11600  Sunrise  Valley  Drive, 

Reston,  Virginia  22091.  Phone:  703/620-9560. 


EQUIPMENT  NEWS  SECTION 


Edited  by  EARL  WILKEN 

1st  U.S.  installation  of  System  90 
completed  by  Anderson  New^pers 


The  first  U.S.  installation  of  the  new 
Harris  System  90  series  copy  processing 
system  for  medium-size  newspapers  was 
made  recently  at  the  Anderson  (Ind.) 
Herald  and  Daily  Bulletin. 

In  view  of  the  projected  savings  of  35% 
in  composing  costs,  double-digit  infla¬ 
tion,  and  the  improving  tax  treatment,  the 
investment  is  looking  very  good,  said 
Thomas  W.  Cemera,  director  of  produc¬ 
tion  for  the  Anderson  Newspapers. 

The  company’s  two  newspapers  are 
published  from  its  headquarters  facility  in 
downtown  Anderson,  population  68,000 
plus.  The  afternoon  Daily  Bulletin  circu¬ 
lates  to  18,000;  the  morning  Herald  has  a 
circulation  of  some  22,000  while  the  Sun¬ 
day  Herald  reaches  25,000.  All  are  part  of 
independently-owned  Anderson  News¬ 
papers,  Inc. 

“You  could  hardly  call  the  selection 
committee  a  task  force,”  said  Cemera. 
“It  was  an  informed  but  informal  group  of 
five  representatives  of  the  papers — from 
production,  editorial,  classified  advertis¬ 
ing,  and  the  administrative  side.  Yet, 
when  we  had  totalled  up 
the  evaluations  after 
viewing  five  or  six  other 
popular  systems,  we  all 
agreed  that  we  wanted 
to  do  it  right — obtain  a 
system  for  the  long  term 
that  was  reliable,  fast, 
expandable,  and  would 
provide  a  well- 
packaged,  energy- 
efficient  product,”  Cer- 
nera  stated. 

The  new  system  came 
from  the  ANPA/Rl  ex¬ 
hibit  in  Atlantic  City,  in 
June  of  last  year,  to  a 
plant  that  was  pushing 
the  capacity  of  its  type¬ 
setters  and  copy  proces¬ 
sing  system.  Copy  was 
scanned  and  displayed 
on  eight  terminals. 

Heads  were  set  via 
Photon  typesetters  and  a 
Compugraphic  7200. 

Three  Harris  2221  Dis¬ 
play  Ad  terminals  had 
been  tied  in  previously 
to  the  Photon. 

It  was  the  typical 
“growing  pains”  front- 
end  system,  Cemera 
stated.  OCR  was  right  at 
the  time,  and  we  were 
familiar  with  the  system, 

26 


but  it  was  Just  reaching  its  capacity,  he 
said.  We  needed  a  major  overhaul. 

Although  we  knew  we  needed  a 
ground-up  system,  Cemera  commented, 
we  thought  we  would  go  about  it  at  a  more 
leisurely  pace.  As  it  turned  out,  he  said, 
we  revamped  the  whole  system.  We  be¬ 
gan  by  replacing  the  old  typesetters  with 
Harris  7500  CRT  typesetters  with  their 
1 ,000  1pm  and  80  fonts  on-line  but  there 
was  a  software  problem  in  tying  it  in  to  the 
existing  computer.  Then,  Cemera  said, 
we  purchased  the  System  90. 

Reaction  to  the  Harris  1780  Advanced 
Editing  terminals,  in  classified  and  edito¬ 
rial,  was  enthusiastic.  Low  noise,  split 
screen,  faster  response  and  increased  loc¬ 
al  storage  capacity  were  cited  most  often 
as  plusses.  As  the  system  was  being 
changed  over,  one  36-inch  story  was  in 
the  cycle.  As  a  test  of  the  new  system,  the 
story  was  called  up  for  H&J  commands. 
The  copy  was  in  the  Harris  system  and 
back  in  20  seconds. 

“Usually  it  takes  less  than  a  second 
(Continued  on  page  28) 


HARRIS  model  2221  Display  Ad  layout 
terminal  for  advertising  input. 


Marketing  plans  set 
for  major  databases 

An  agreement  in  principle  between  The 
New  York  Times  Information  Service, 
Inc.,  and  Info  Globe,  a  division  of  The 
Globe  and  Mail,  Canada's  national  news¬ 
paper  was  announced  recently. 

The  manager  of  Info  Globe,  Barbara 
Hyland,  said  the  arrangement  with  The 
New  York  Times  Information  Service 
went  into  force  on  January  I,  1982.  The 
New  York  Times  Information  Service 
will  undertake  U.S.  marketing  of  the 
databases  produced  by  Info  Globe.  Info 
Globe  will  become  the  exclusive  Cana¬ 
dian  marketing  agent  for  the  NYTIS’ 
databases. 

Info  Globe,  which  became  a  separate 
division  of  The  Globe  and  Mail  in  1979, 
has  been  responsible  for  the  production 
and  marketing  of  The  Globe  and  Mail 
online.  This  full  text  database  contains 
virtually  all  the  editorial  content  of  The 
Globe  and  Mail  published  since  Novem¬ 
ber  14,  1977.  Info  Globe  recently 
announced  a  new  stock  quotation  data¬ 
base,  known  as  MARKETSCAN. 

The  New  York  Times  Information  Ser¬ 
vice,  Inc.,  headed  by  Robert  November, 
announced  its  full  text  online  known  as 
The  New  York  Times  On-line  in  June 
1981.  The  Information  Bank,  an  online 
service  which  abstracts  information  from 
the  New  York  Times  and  other  newspap¬ 
ers  and  magazines,  contains  material  dat¬ 
ing  back  to  1%9.  In  addition.  The  New 
York  Times  Information  Service,  Inc. 
produces  AMI,  marketing  and  advertis¬ 
ing  database;  and  MEDAB,  a  Middle 
East  information  service. 

Hyland  said,  “Now  we  have  the  two 
major  national  newspapers  in  North 
America  working  together.  Our  retrieval 
systems  are  similar,  our  markets  are  simi¬ 
lar,  our  structure  is  similar.  We  believe 
that  many  positive  benefits  will  flow  from 
the  synergy  which  will  develop  as  a  result 
of  this  agreement.  We're  delighted.” 

Asked  what  future  plans  Info  Globe 
had,  Hyland  stated  that  “Info  Globe  will 
continue  to  build  on  the  strength  of  The 
Globe  and  Mail  and  its  ability  to  provide 
both  its  users  and  Info  Globe  subscribers 
with  the  most  comprehensive  informa¬ 
tion  available.” 

ANPA  granted  patent 
for  ANPAPRESS 

The  American  Newspaper  Publishers 
Association  has  been  granted  a  patent  for 
its  ANPAPRESS,  designed  by  the 
ANPA/Research  Institute.  The  patent  is 
for  a  17-year  period  ending  November  24, 
1998. 

ANPAPRESS  is  a  lightweight  news¬ 
paper  press  that  uses  an  anilox  inking 
system  requiring  no  manual  adjustment 
and  using  only  one  roller  to  distribute  ink. 
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unique  time-saving  and  cost-cutting  machines,  call 
now,  or  mail  coupon.  We’ll  seixl  complete  information, 
with  absolutely  no  obligation  on  your  part. 

The  Pos  One  camera/processor  and  the 
Typositor  4000  are  available  on  convenient  lease 
or  rental  plans. 

Call  Us  Toll-Free  800-327-1813 

IN  FLORIDA  (305)  722-3000.  IN  CANADA  (416)  533-2305 


Two  new  copy  preparation  tools  to  help  you  turn 
out  your  newspaper,  magazine  or  other  publication. 

First,  there’s  the  remarkable  Pos  One®  520 
camera/processor.  The  “520”  processes  the  RC 
paper  or  film  output  of  your  text  phototypesetter. 
Then,  with  the  flick  of  a  switch  it  becomes  a  precision 
stat  and  repro  camera.  Use  it  for  both  ad  &  editorial 
make-up  and  paste-up.  Great  for  proofs,  dummies, 
displays,  and  promotion  presentations.  Delivers 
line  stats,  halftone  prints,  film  transparencies,  en¬ 


largements,  reductions,  special  screened  effects, 
and  more,  in  sizes  to  12"  x  18".  Fast,  simple,  econom¬ 
ical  operation  in  normal  room  light -no  darkroom 
needed.  Surprisingly  low  cost. 

Then  there’s  the  Typositor®  4000,  a  precision 
headline  phototypesetter  that  produces  quality 
typography  from  24  to  96  point  -  without  a  darkroom 
-for  pennies  per  word.  Many  automatic  features. 

Full  visual  spacing.  Large  library  of  the  most  popular 
typefaces.  Exclusive  Microfont®  type  master.  A 
pleasure  to  use  and  have  on  hand  for  all  your  large- 
size  type  needs. 

To  find  out  more  about  either  -  or  both  -  of  these 


I - - 1 

VISUAL  GRAPHICS  CORPORATION  I 

VGC  Park.  S701  N  W  94th  Ave..  Tamarac.  FL  33321  * 


I  can  use  some  help.  Tell  me  more  about  the  following  equipment; 

_ Pos  One  520  camera/processor 

_ Typositor  4000  headKne  phototypesetter  ep  i  82 

Name _ ^Title _ 

Company _ 

Address _ 

City _ State _ Zip _ 

Phone _ 


NEWSCASTER  Bob  Dawson  "on 
camera"  in  the  tv  studio  at  the  Eau  Claire 
Press  Company.  Slide  backgrounds  ore 
electronically  keyed  to  appear  behind  the 
set. 


MEL  TINNEY  checks  out  the  new  video 
production  equipment  that  will  also  be 
used  for  commercial  production  and  coior 
tv  classified  ads. 


Wisconsin’s  1st  eiectronic  newspaper  cnn«stnirtinn  «tartAH 
to  produce  10  five-minute  newscasts  tor  new  press  line 


The  Eau  Claire  Press  Company,  pub¬ 
lishers  of  Wisconsin’s  first  electronic 
newspaper  and  the  Eau  Claire  (Wis.) 
Leader-Telegram,  has  added  tele¬ 
production  to  its  list  of  capabilities. 

“Our  first  project  will  be  to  produce  10 
five-minute  newscasts  per  day,  Monday 
through  Friday.  This  will  offer  a  real  en¬ 
hancement  to  our  already  successful 
cable  newspaper,”  said  Mel  Tinney.  Tin- 
ney  is  product  development  manager  for 
the  Eau  Claire  Press  Company  and  desig¬ 
ner  of  the  electronic  newspaper  and  the 
cable  F.M  radio  station  in  operation 
since  January  6,  1981. 

Roger  Galstad,  cable  sales  manager, 
said  initial  response  from  prospective 
advertisers  had  been  very  favorable. 


Long  time  Eau  Claire  tv  personality. 
Bob  Dawson,  will  anchor  one  of  the  key 
features  of  the  newscasts,  the  Paul  Har¬ 
vey  Comments. 

The  newscasts  will  also  feature  reports 
from  the  Press  Company’s  electronic 
news  specialists  and  possibly  from  Lead¬ 
er-Telegram  reporters  as  well. 

Cable  13  is  Eau  Claire’s  only  24-hour 
news  channel  serving  nearly  20,000 
households  in  the  area. 

Leader  Tele-Cable  provides  easy  to 
read  up  to  the  minute  local  news,  adver¬ 
tising,  time  and  weather  information  on 
cable  channel  13. 

Leader  Telesound  (music  service)  is 
heard  on  cable  channels  1 3  and  26  as  well 
as  cable  FM  %  in  full  stereo. 


Construction  is  under  way  within  the 
Houston  Chronicle  plant  to  make  room 
for  the  paper’s  new  Rockwell-Goss  Met- 
roliner  offset  press.  The  nine-unit  press 
was  received  July,  1981. 

The  pressroom  is  being  enlarged  to 
accommodate  the  press,  which  will  be  the 
company’s  sixth.  Some  of  the  area  now 
occupied  by  the  Credit  Union,  snack  bar, 
carpenter  shop  and  paint  shop  will  be 
taken  into  the  pressroom.  The  Credit  Un¬ 
ion  and  snack  bar  will  remain  in  their 
present  locations,  but  their  areas  will  be 
reduced.  The  carpenter  shop  and  paint 
shop  are  being  moved  to  another  area  of 
the  basement. 


1st  U.S. 

(Continued  from  page  26) 

from  the  command  until  we  see  it,”  said 
Marlin  Evans,  managing  editor  of  the 
Daily  Bulletin.  He  also  said  the  new  sys¬ 
tem  was  making  it  easier  to  get  the  job 
done.  Evans,  the  editorial  member  of  the 
task  force,  also  places  high  priority  on  the 
system’s  inherent  expandability.  Right 
now,  he  stated,  we’re  finding  the  limits 
are  still  being  tested.  As  we  come  up  with 
ideas  to  be  more  efficient,  the  system  has 
been  capable  of  handling  them. 

Paula  Bivens,  Bulletin  city  editor,  said 
now  that  we’re  on  the  high-speed  wire  we 
find  the  work  more  challenging  and  de¬ 
manding  since  we  have  a  much  broader 
list  of  stories  to  review. 

Another  major  improvement  noted  by 
Bivens  was  the  ease  and  speed  in  moving 
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copy  blocks  as  deadlines  near.  Time  was, 
she  said,  we  just  didn’t  have  time  to  move 
a  paragraph  to  a  lead  position  because  of 
the  work  involved  in  changing  the  block 
on  the  old  system;  now  we  can  effect 
these  changes  quickly  and  accurately. 

Although  it  is  premature  to  total  all  the 
savings  the  new  system  is  generating  for 
the  newspapers,  Cernera  said,  deadlines 
are  being  extended  informally  up  to  about 
15  min  ites.  Film  costs,  he  stated,  have 
decl'iied  markedly  and  manpower  needs 
in  composing  are  decreasing. 

The  papers  also  plan  to  begin  utilizing 
some  of  the  more  sophisticated  features 
of  the  System  90,  such  as  modular 
makeup,  in  the  near  future. 

The  Anderson  configuration  today 
shows  37  VDTs,  including  editorial,  clas¬ 
sified,  and  display  ad  applications;  two 
typesetters  with  film  processors;  and  the 
central  processor.  Five  MOS  memory 
boards  provide  320K  of  memory  for  the 
Harris  unit.  A  slot  for  a  sixth  board  (64K) 


may  be  put  in  use  to  expand  the  memory 
to  384K  if  needed.  System  90  is  designed 
to  operate  without  special  cooling  since 
heat  build-up  in  the  central  processors  is 
minimal. 

Bottom-line  cost  for  the  system  as  it 
operates  today  is  less  than  $650,000.  This 
includes:  System  90  copy  processor;  32 
Harris  1700  Editing  terminals;  two  Harris 
7500  Series  CRT  typesetters  with  RC  pro¬ 
cessor;  three  2221  Display  Ad  Layout  ter¬ 
minals  plus  two  additional  VDTs.  For 
now,  it  appears,  the  system  is  sufficient 
for  Anderson’s  needs,  yet  it  is  capable  of 
broad  expansion,  if  needed  later. 

Anderson  Newspapers,  Inc.  currently 
uses  68  pica  output;  however,  the  Harris 
typesetters  may  be  easily  upgraded  to  the 
full-page  100  pica  output  capacity  that 
System  90  supports. 

The  Daily  Bulletin  and  the  Herald  are 
printed  on  an  8-unit  Urbanite.  Weekly 
paging  (average)  is  375  while  advertising- 
to-editorial  ratio  is  about  57:43. 
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All  over  the  world  we’ve  been  told  .  . .  “NOTHING  CAN  REPLACE  THE  WORKHORSES 
OF  THE  NEWSPAPER  INDUSTRY”.  .  .  For  the  past  30  years  Mark  I,  Mark  II,  Hoe  Color- 
matic,  Hoe  Color  Convertible  and  Mark  V  have  produced  the  large  newspapers  of  the  world. 


Since  the  structure  of  these  presses  never  wears  out  and  is,  in  fact,  better  than  new  presses 
built  today.  Publishers  Equipment  Corporation  has  engineered  a  means  of  converting  the  old 
workhorse  into  a  new  offset  workhorse  -  with  a  facelift,  too! 

Our  SPECTRUM  line  of  presses  is  worth  looking  into! 

CALL  COLLECT  (214)  931-2312 


“We  Serve  The  Newspaper  Industry” 

PUBLISHERS  EQUIPMENT  CORPORATION 

Post  Office  Box  402326  Phone  (214)  931-2312 

Dallas,  Texas  75240  Telex:  732561  (TELESERV  DAL) 


IN  LONDON  CALL  T.R.H.  GRAPHICS  LTD.  PHONE  571-2116  TELEX:  8954566  TRHLTD  G 


Sll  installs  Systeml22 
at  two  newspapers 

System  Integrators,  Inc.,  of  Sac¬ 
ramento,  California,  installed  SII  Sys¬ 
tem/22  electronic  publishing  systems  in 
November,  1981,  at  the  Woodland  (Ca.) 
Daily  Democrat  and  the  Scranton  (Pa.) 
Times. 

The  System/22  installed  at  the  Wood¬ 
land  Daily  Democrat  consists  of  two 
CPUs  with  two  dual-ported  80  megabyte 
disk  drives  and  17  Sll  ET/960  video  dis¬ 
play  terminals,  outputting  both  editorial 
and  classified  copy  to  two  Mergenthaler 
Linotron  202  phototypesetters.  Four  of 
the  Daily  Democrat’s  VDTs  are  installed 
at  the  newspaper’s  bureau  in  Davis,  Ca., 
12  miles  from  the  main  office. 

The  System/22  installation  at  the 
Scranton  Times  comprises  two  CPUs, 
two  dual-ported  80MB  disk  drives,  and  26 
Sll  ET/9^  VDTs.  Both  editorial  and 
classified  operations  are  on-line  to  two 
Linotron  202  phototypesetters. 

System/22  is  an  electronic  publishing 
system  that  provides  large  system  sophis¬ 
tication  and  results  for  small  to  medium¬ 
sized  newspapers.  Using  central  proces¬ 
sing  units  manufactured  especially  for 
System  Integrators  and  video  display  ter¬ 
minals  designed  and  built  by  Sll,  System/ 
22s  are  in  use  in  more  than  70  newspapers 
in  the  United  States  and  Canada. 


DEC  GRAPHICS 

Special  Purchase  Sale 

VT61fT 

GRAPHIC  ARTS  TERMINAL 
VT61T  DM  with  283B 
telephone  connector  plug 
or 

VT61/T-DA  with  Mate  N-Lok 


$995 


•In  original  DEC  cartons 
•10-day  return  privilege  if  not 
completely  satisfied 
•90-day  parts  and  labor 
warranty 

•Guaranteed  eligible  for  DEC 
maintenance 

While  supply  lasts! 

Also:  Computers,  peripherals 
and  spares  for  DEC  and  Data 
General-based  composition 
systems. 

Call  or  write  tor  your  FREE  catalog. 
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IICUUMAU  COMPUTER 
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1250  N  Mlin  PO  6oi  t610  AnnAtbot  Ml  48107 
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SII  reported  sales  in  excess  of  $15  mil¬ 
lion  in  1981,  including  delivery  of  22  Sys- 
tem/22s  to  such  newspapers  as  the  State 
College  (Pa.)  Centre  Daily  Times;  the 
Norwich  (Conn.)  Bulletin;  Freedom 
Newspapers’  Brownsville  (Tx.)  Herald; 
Harlingen  (Tx.)  Valley  Morning  Star, 
and  McAllen  (Tx.)  Monitor;  the  Pomona 
(Ca.)  Progress  Bulletin;  the  San  Luis 
Obispo  (Ca.)  Telegram-Tribune;  and  the 
Santa  Maria  (Ca.)  Times  .  Sales  for  1981 
also  included  installations  of  the  new  Sys¬ 
tem/55  at  the  San  Jose  (Ca.)  Mercury- 
News,  Phoenix  (Ariz.)  Gazette  and  Ari¬ 
zona  Republican,  Allentown  (Pa.)  Call- 
Chronicle,  and  Los  Angeles  Times. 


K-R  paper  goes  live 
with  triple-l  system 

The  Pasadena  (Calif.)  Star-News,  a 
subsidiary  of  Knight-Ridder  Newspa¬ 
pers,  Inc.,  began  publishing  newsroom- 
composed  pages  on  its  newly-installed 
Newspaper  Pagination  System  (NPS)  de¬ 
signed  by  Information  International  Inc. 
(triple-I). 

The  first  Star-News  pages  completely 
assembled  by  editors  in  the  newsroom 
were  published  on  Saturday,  January  2, 
1982. 

For  that  day’s  “Tournament  of  Roses’’ 
first  section,  the  editors  paginated  the 
front  page  and  seven  other  pages  of  live 
news  covering  the  New  Year’s  Day  Rose 
Parade  on  triple-I  2020  Page  Makeup  Sta¬ 
tions.  Also  paginated  were  three  pages  in 
the  second  section:  the  second  front 
page,  the  third  page,  and  the  comics  page. 
On  the  first  day  of  paginating  live  pages, 
the  editors  made  up  eleven  of  the  paper’s 
total  28  pages. 

About  half  of  that  first  section’s  eight 
pages  were  photos,  said  Howard  Collins, 
editorial  director  at  the  Star-News.  Col¬ 
lins  also  said  the  editors  assembled  those 
photos  and  the  news  copy  into  full  pages 
directly  on  the  2020  display  screens. 
Electronically,  Collins  said,  the  editors 
made  up  exactly  what  was  going  into 
print — news  stories,  headlines,  and  cap¬ 
tions  all  in  real  typeface,  along  with  the 
actual  halftone  photos,  on  every  page. 

The  Star-News  published  its  first  news- 
room-paginated  pages  just  two  weeks  af¬ 
ter  completing  the  final  acceptance  of 
NPS  on  December  18.  Final-acceptance 
testing  started  on  November  30  and 
signed  off  on  December  18,  1981. 

NPS  is  now  fully  integrated  into  the 
fourth  floor  computer  center.  Phase  two 
of  the  triple-I  NPS  installation  is  sche¬ 
duled  to  be  completed  in  April  1982.  It 
will  expand  the  system  to  a  dual  con¬ 
figuration,  which  will  essentially  dupli¬ 
cate  the  initially  installed  equipment,  de¬ 
dicating  2020  Page  Makeup  Stations  to 
the  advertising  department  and  providing 
protective  redundancy  for  both  system 
hardware  and  data  files. 


Harris  Corp.  buys 
TPS-6000  system 
from  Logicon 

Harris  Corporation  (Composition  Sys¬ 
tems  Division)  purchased  for  cash  in  late 
December,  Logicon-Intercomp  Divi¬ 
sion’s  newspaper  text-processing  busi¬ 
ness  and  certain  related  assets,  including 
inventories.  The  terms  of  the  agreement 
between  Logicon  (parent  company)  and 
Harris  were  not  disclosed. 

The  acquisition  of  the  Logicon- 
Intercomp  text-processing  system,  TPS- 
6000,  now  permits  Harris  Composition 
Systems  Division,  according  to  a  com¬ 
pany  spokesman,  to  market  100-300  ter¬ 
minal  copy  processing  systems  to  metro¬ 
politan  newspapers  in  the  U.S.  and  worl¬ 
dwide.  Harris  can  now  provide  electronic 
copy  processing  systems  for  weekly 
newspapers,  small  dailies,  medium  size 
dailies  and  large  metropolitan  news¬ 
papers. 

The  present  customer  base  of  the  TPS- 
6000  system  stands  at  seven  while  the 
customer  base  for  the  LogiGraphic  sys¬ 
tem  is  12.  The  TPS-6000  uses  DEC  1 1/70 
and  DEC  11/44  mini-computers. 

The  purchase  does  not  include  the 
Logicon  library  retrieval  system  at  this 
time.  Both  companies  are  working  out 
details  on  personnel  and  it  is  expected 
that  the  Torrance,  California,  plant  of 
Logicon-Intercomp  will  be  operated  by 
Harris. 

Logicon  will  retain  certain  rights  to 
market  text-processing  products  to  the 
U.S.  Government. 

CBC  gets  $6  million 
for  teletext  program 

The  Canadian  Federal  Government 
will  give  almost  $6  million  to  the  Cana¬ 
dian  Broadcasting  Corporation  (CBC)  to 
conduct  tests  during  the  next  two  years 
on  an  information  broadcasting  system. 

The  CBC  will  employ  the  Canadian- 
developed  Telidon  technology  and  trans¬ 
mit  news,  weather  and  program  informa¬ 
tion  over  a  broadcast  system  called  tele¬ 
text. 

About  1,400  households  in  Toronto, 
Montreal  and  Calgary,  will  receive  writ¬ 
ten  and  graphic  information  on  television 
sets  equipped  with  a  Telidon  adapter. 

The  tests,  scheduled  to  begin  next 
September,  will  offer  only  CBC  material 
at  first,  but  later  will  include  information 
from  other  sources. 

Francois  Perrier,  director  of  the  pro¬ 
ject,  said  users  of  the  one-way  teletext 
system  would  be  able  to  call  up  about  1 50 
pages  of  information  on  their  tv  screens. 
He  said  700  Telidon  terminals  would  be 
used  in  the  tests,  circulated  to  various 
households  in  the  project  cities. 

EDITOR  &  PUBLISHER  for  January  9,  1982 


30 


Syndicates 

By  Lenora  Williamson 


New  assignments  at  UFS  and  NEA 


Miller  Goldberg 

Roberta  Miller,  managing  editor  of 
comics  for  United  Feature  Syndicate  and 
Newspaper  Enterprise  Association,  has 
been  named  director  of  literary  prop¬ 
erties.  The  syndicates  are  affiliates  of  U n- 
ited  Media  Enterprises. 

David  Hendin,  UME  vicepresident  for 
newspaper  operations,  announced  Mil¬ 
ler’s  new  post  and  also  a  reorganization  of 
the  syndicate’s  comic  art  department.  Sid 
Goldberg,  vicepresident  and  executive 
editor,  will  assume  responsibility  for  the 
comic  art  departments  of  both  NEA  and 
UFS. 

Working  under  Goldberg  will  be  Sarah 
Ashman,  assistant  managing  editor  of 
comics;  cartoonist  Mark  Lasky,  Ann 
Marie  Serpico,  assistant  editor;  Sharon 
Combs,  traffic  manager,  and  a  number  of 
experienced  editors  from  the  UFS/NEA 
editorial  department. 

Hendin  said,  “These  changes  will  take 
maximum  advantage  of  Sid’s  valuable  ex¬ 
perience  and  Bobby’s  proven  talent  for 
developing  comic  strips  as  significant 
publishing  properties.  We  hope  Bobby 
will  be  able  to  work  some  of  the  same 
magic  for  our  top  text  and  puzzle  features 
as  well.” 

Miller  joined  the  syndicates  in  1978  as 
managing  editor  of  comics.  She  earlier 
created  and  served  as  publisher  and 
editorial  director  of  Sesame  Street  Maga¬ 
zine  and  Electric  Company  Magazine  for 
the  Children’s  Television  Workshop. 

Goldberg  has  been  executive  editor  of 
both  syndicates  since  1978  and  earlier 
was  managing  editor  of  U  FS  for  six  years. 
Ashman  joined  the  organization  last  year. 

* 


A  twice-weekly  digest  of  financial 
newsletters  and  investment  advice  titled 
“Investor’s  Notebook”  written  by  Bren¬ 
dan  Boyd  of  Boston,  is  now  being  distri¬ 
buted  by  Universal  Press  Syndicate. 

Boyd,  an  editor  at  Seymour  Lawrence/ 
Delacourt  Publishing  since  1970,  terms 
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his  notebook  “a  Reader’s  Digest  of  in¬ 
vestment  advice.”  He  collects  and  edits 
the  most  timely  information  from  more 
than  500  investment  publications. 

Boyd  recently  was  contracted  by  Lit¬ 
tle,  Brown  and  Co.  to  do  the  seventh 
revision  of  Louis  Engel’s  1948  book 
“How  to  Buy  Stocks.” 

*  *  « 

Three  appointments  at  the  Los  Angeles 
Times  Syndicate  have  been  announced 
by  J.  Willard  Colston,  syndicate  presi¬ 
dent. 

Doris  Richetti,  manager,  special  series 
and  international  sales,  is  responsible  for 
development  of  foreign  sales  operations 
of  the  organization  as  well  as  supervision 
of  the  special  series  department.  She 
joined  the  syndicate  in  1978  and  had 
worked  previously  for  New  York  Times 
Syndication  Sales  Corporation  and  as  a 
teacher  in  the  New  York  City  school 
system. 

Judith  Lindquist,  formerly  sales  coor¬ 
dinator,  has  been  named  promotion  man¬ 
ager  with  responsibility  for  the  promotion 
of  new  and  existing  features.  Before  join¬ 
ing  the  Los  Angeles  Times  in  1978,  Lind¬ 
quist  was  a  copy  editor  for  Pacific  Stars 
&  Stripes  in  Tokyo.  She  also  has  worked 
for  Home  magazine  at  the  Los  Angeles 
Times. 

Greg  Butler  succeeds  Lindquist  as 
sales  coordinator,  acting  as  a  laison  be¬ 
tween  sales  representatives  and  editors 
and  overseeing  all  service  matters  for 
client  papers.  Butler  joined  the  syndicate 
in  1980  as  a  production  assistant.  He  had 
worked  earlier  as  a  musician  and  disc 
jockey. 


*  *  4i 

Ruth  Winter,  science  writer  and  syndi¬ 
cated  columnist,  has  written  a  special 
series  of  reports  on  medical  break¬ 
throughs  of  the  last  five  years  and  new 
techniques  and  procedures  developed  for 
prevention,  earlier  detection  and  cures 
for  a  number  of  diseases. 

The  series  titled  “Medical  Break¬ 
throughs — Better  Prevention  and  New 
Cures”,  is  being  offered  by  The  Register 
and  Tribune  Syndicate,  which  also  distri¬ 
butes  Winter’s  column  “Healthy,  Weal¬ 
thy  and  Wise.” 

The  columnist  and  author  of  16  books 
wrote  the  new  series  from  extensive  re¬ 
search  and  never  before  published  inter¬ 
views  with  top  medical  experts,  including 
directors  of  the  national  Institute  of 
Health  and  medical  officers  of  major 
health  organizations. 


With  a  release  date  of  January  17,  the 
five-part  series  titles  include:  Break¬ 
throughs  in  body’s  defenses  against  dis¬ 
ease,  beating  heart  disease,  sweet  news 
about  diabetes,  arthritis  research  moving 
fast,  and  cancer  is  yielding  to  science. 
The  latter  article  has  a  sidebar.  Today’s 
score  against  cancer. 

Graphics  with  the  series  include  de¬ 
tailed  sketches,  explanatory  charts  and 
graphs  and  photos  of  the  medical  experts. 

Winter’s  most  recent  book  is  “The 
Great  Self-Improvement  Sourcebook.” 
She  is  married,  the  mother  of  three  chil¬ 
dren  and  lives  in  a  small  New  Jersey  com¬ 
munity. 

*  *  * 

Health  and  beauty  columnist  Jennifer 
Anderson’s  twice  weekly  column  is  tak¬ 
ing  on  a  new  name  and  a  new  look  for 
1982. 

NB  Features  of  Denver  is  launching  the 
column,  retitled  “Good  Looks”  from  its 
former  name“Ask  Jennifer”,  concur¬ 
rently  with  a  new  six-part,  “Fitness 
Times  Two.”  The  photo-illustrated  series 
is  written  for  men  and  women,  couples 
and  families.  The  panel  of  experts  work¬ 
ing  with  Anderson  included  a  cardiolog¬ 
ist,  dietician,  fitness  and  skincare  experts 
and  a  plastic  surgeon. 


Jennifer  Anderson 


Anderson  recently  moved  to  Denver, 
where  she  is  a  contributor  to  the  Denver 
Post's  FashionWest  section,  and  joined 
the  Denver-based  syndicate.  Her  column 
most  recently  was  distributed  by  The 
Register  and  Tribune  Syndicate.  The  col¬ 
umnist  is  author  of  “The  Thinking 
Woman’s  Beauty  Book”  (Avon  Books). 

Beginning  her  writing  career  as  an 
assistant  to  the  fashion  editor  of  the  Van¬ 
couver  (B.C.)  Province,  Anderson  later 
was  a  model  in  Montreal  and  New  York. 
After  starting  a  family,  she  returned  to 
writing  ten  years  ago  with  the  Chicago 
Daily  News. 

The  column  is  now  in  its  eighth  year. 
Once  or  twice  a  month  Anderson  will  pre¬ 
sent  reader  views  and  questions  and  gives 
a  direct  Denver  post  office  box  for  reader 
mail.  NB  Features  (Nevin  &  Bernstein, 
Inc.)  is  located  at  1 177  Race  Street,  Suite 
P6,  Denver. 
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Publishers  put  half-billion  $ 
into  radio-tv;  cable  is  ‘hot’ 


While  multi-million  dollar  deals  in  the 
cable  vision  industry  dominated  the  1981 
flow  of  news  in  the  broadcast  business, 
newspaper-affiliated  companies  and  indi¬ 
viduals  continued  their  annual  pouring  of 
investments  into  radio  and  television  sta¬ 
tions. 

The  aggregate  price,  as  reported  to  the 
Federal  Communications  Commission, 
for  15  tv  stations  and  43  radio  stations  (am 
and  fm)  that  were  involved  in  ownership 
transfers  to  and  from  publishing  interests 
exceeded  a  half  a  billion  dollars. 

A  listing  of  radio  and  television  sales  by 
newspaper-affiliated  companies 
appeared  in  Editor  &  Publisher’s  Janu¬ 
ary  2  edition  on  page  42. 

Average  price  of  a  tv  station  in  these 
transactions  was  $22  million  and  that  for  a 
radio  outlet  was  $4  million.  Topping  the 
tv  sales  slip  was  $79  million  paid  by  the 
Hearst  Corporation  for  Metromedia’s 
KMBC-tv  in  Kansas  City.  A  swap  of  sta¬ 
tions  between  the  Pulitzer  Company  in 
St.  Louis  and  Multimedia  in  South  Caroli¬ 
na  was  estimated  to  involve  a  valuation  of 
close  to  $70  million.  Hearst  also  agreed  to 
pay  $49.4  million  for  WDTN-tv,  Dayton, 
Ohio,  and  Knight-Ridder  gave  Landmark 
Communications  about  $48  million  for 
WTAR-tv  Norfolk. 

After  the  Hearst  transaction  in  Kansas 
City,  Metromedia  Inc.  went  as  high  as 
$220  million  for  WCVB-tv  in  Boston,  the 
station  formerly  known  as  WHDH-tv 
which  the  Herald-Traveler  Corp.  lost  in  a 
lO-year  license  renewal  fight.  It  is  the 
highest  price  ever  recorded  for  a  single  tv 
outlet.  Metromedia  common  stock, 
quoted  at  $35  a  share  five  years  ago, 
zoomed  to  $175,  the  most  expensive 
share  on  the  New  York  Stock  Exchange. 

About  a  dozen  publishers  sold  off  some 
radio  stations,  while  the  most  active 
among  the  purchasers  was  Sandusky 
Newspapers,  a  group  owned  by  Dudley 
A.  White  and  family  in  Ohio,  Michigan 
and  Tennessee.  Already  the  licensee  of 
stations  in  Denver,  Phoenix  and  Seattle, 
the  Sandusky  company  added  stations  in 
Tucson,  Denver,  Kansas  City,  and  Dal- 
las-Fort  Worth  with  a  total  price  tag  of 
$16  million. 

Richard  E.  Lightfoot,  who  sold  his 
group  of  10  weekly  newspapers  in  Con¬ 
necticut  in  1980,  switched  his  interest  to 
radio  with  purchase  of  WAZY  stations  in 
Lafayette,  Ind.  from  the  Peoria  Journal 
Star  for  $1 ,350,000.  He  has  an  80%  share 
and  the  rest  is  owned  by  Suzanne  P.  Mor¬ 
ris,  who  has  a  half  interest  in  a  horse 
breeding  farm  in  Englewood,  Colo., 
according  to  the  FCC  file. 

A.S.  Abell  Company,  publisher  of  the 


Baltimore  Sunpapers,  announced  its  in¬ 
tention  to  obtain  the  allowable  full  com¬ 
plement  of  radio  and  tv  stations,  when  its 
purchase  of  WDOQ-fm  at  Daytona 
Beach,  Fla.  was  placed  on  the  FCC 
books.  The  price  was  nearly  $3  million. 
Abell  also  agreed  to  buy  a  Jacksonville 
am-fm  combination  for  $2  million. 

Meanwhile,  the  cable  industry 
attracted  commitments  of  huge  sums  of 
capital  from  publishing  companies  with 
optimistic  reports  of  profitably  and  a  fore¬ 
cast  of  $500  million  in  advertising  re¬ 
venues  by  1985.  The  banking  firm  of  War¬ 
burg  Paribas  Becker  said  cable  revenues 
grew  37%  in  1980  and  the  average  value 
per  subscriber  was  $500,  although  system 
sales  are  being  made  at  values  between 
$800  and  $1,200  per  subscriber. 

A  picture  of  the  financing  required  in 
the  cablevision  race  may  be  drawn  from 
these  news  items  of  1981: 

Minneapolis  Star  and  Tribune  Com¬ 
pany  said  it  intended  to  use  some  of  the 
income  for  cable  ventures  when  it  sold  its 
33%  interest  in  Harper  &  Row  book  pub¬ 
lishers  for  $20  million. 

Field  Enterprises,  parent  of  the  Chica¬ 
go  Sun-Times,  signed  a  letter  of  intent  to 
buy  Liberty  Communications,  the  20th 
largest  MSO  operator,  for  about  $300  mil¬ 
lion.  Liberty  has  more  than  210,000  sub¬ 
scribers,  and  Field  has  about  100,000. 
Liberty  also  owns  six  tv  stations. 

Dixon  Cable  Tv  Inc.,  owned  by  the 
Douglas  Shaw  family  (Dixon  Evening 
Telegraph),  sold  the  cable  system  with 
5,2(K)  basic  subscribers  in  Dixon  to  Tele¬ 
communications  Inc.  for  $3.8  million. 

In  a  joint  venture.  Affiliated  Publica¬ 
tions  (Boston  Globe)  and  McCaw  Com¬ 
munications  of  Bellevue,  Wash,  agreed  to 
pay  about  $45  million  for  the  Medford, 
Ore.  cable  system  owned  by  Califomia- 
Oregon  Broadcasting  Inc. 

Merger  of  RKO  Cablecom-General 
into  Capital  Cities  Communications  was 
rated  as  a  $139  million  deal. 

Dow  Jones  &  Co.  ( Wall  Street  Journal, 
etc.)  agreed  to  buy  a  one-quarter  interest 
in  Continental  Cablevision,  Boston,  for 
$80  million. 

For  $16  million  the  Tribune  Company 
(Chicago)  bought  the  cablesystem  serv¬ 
ing  Alexandria,  Va.  from  40  local  stock¬ 
holders  of  Alexandria  Cablevision,  Inc. 
The  Tribune  Company  also  acquired  a 
cable  system  in  New  Jersey  for  $30  mil¬ 
lion. 

Toledo  Blade  Co.  paid  $10  million  for  a 
cable  system  based  in  Sandusky,  Ohio, 
served  13,600  basic  subscribers. 

Scripps-Howard  Cable  Services  Co. 
paid  more  than  $8  million  for  a  system 


serving  Lake  county  in  Florida,  with 
12,500  basic  subscribers. 

Multi-Channel  TV  Cable  Co.,  owned 
by  Harry  R.  Horvitz  (Mansfield,  O./ 
group  publisher),  paid  $1.3  million  for 
eight  systems  in  Ohio  and  Virginia  serv¬ 
ing  1 ,600  basic  subscribers. 

Time  Inc.  closed  a  deal  to  buy  Capital 
Cable  Co.,  operating  an  Austin,  Texas, 
system,  for  about  $50  million.  The  system 
has  90,000  basic  subscribers. 

Cable  television  was  reaching  about  23 
million  homes  in  the  U.S. 

Remote  areas  served 
by  satellite  centers 

Houston  Chronicle  has  added  two  new 
satellite  advertising  and  circulation  cen¬ 
ters  to  its  network. 

With  the  two  additional  centers  the 
Chronicle  has  a  total  of  six  satellites.  It 
began  the  program  in  late  1978  with  four 
centers.  Building  space  for  all  centers  ex¬ 
cept  the  Downtown  Center  is  leased. 

The  new  West  Center  brings  a  new 
dimension  to  satellite  operations  as  the 
Classified  Phone  Division  for  the  first 
time  conducts  some  of  its  business  from  a 
branch  office. 

The  satellite  operation  is  expected  to 
help  classified  solve  a  big  problem:  staf¬ 
fing  up  for  the  huge  volume  of  telephone 
business  that  arrives  at  the  deadlines  of 
the  weekend  papers. 

When  the  Chronicle’s  classified  goes 
on-line  to  System/55,  employees  at  the 
center  will  be  able  to  type  their  ads  at 
VDTs  and  electronically  route  the  in¬ 
formation  to  the  main  building. 

At  the  West  Center,  classified  has  20 
part-time  and  3  full-time  ad  takers,  a  su¬ 
pervisor  and  an  assistant  supervisor. 

Circulation,  distribution,  retail  adver¬ 
tising,  and  classified  street  sales  person¬ 
nel  have  been  working  from  the  centers 
since  the  satellite  system  was  started. 

Presently  28  retail  and  9  classified  dis¬ 
play  people  are  working  from  satellite 
locations. 

For  distribution,  the  centers  provide  a 
more  efficient  way  to  get  the  paper  to  the 
distributors  and  offer  warehouse  space 
for  early-run  sections  and  pre-prints 
which  the  Chronicle  does  not  have  capac¬ 
ity  to  store  in  the  main  building. 

The  satellites  benefit  the  circulation  di¬ 
vision  by  enabling  distributors  to  receive 
their  newspaper  faster  and  easier.  Before 
the  centers  were  set  up  distributors  had  to 
fight  peak  traffic  to  get  to  the  downtown 
Chronicle  building  for  their  papers. 

950  on  Sunday 

Providence  Journal-Bulletin  Newspap¬ 
ers  have  boosted  price-per-copy  of  the 
Sunday  editions  from  850  to  950. 
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I  Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE  | 

AUTOMOTIVE 

MEDICAL 

YOUR  AUTO  AND  YOU:  Weekly  test  reports  on  : 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for  , 
samples,  rates.  Automotive  Features,  814  E  ' 
Manor  Circle,  Milwaukee  Wl  53217. 

"HEALTHY  AND  WISE"— A  plain-talking 
weekly  column  about  illness,  health,  medical 
science  and  medical  politics.  4th  year.  Sam- 
ate.^M  Ringel,  MD,  933  Newbury,  Ripon  Wl 

GENERAL 

MONEY 

CHILDREN  learn  about  nature  through  "Uncle  , 
Walt's  Animal  Farm"  column.  Free  samples.  , 
Cinderella  Adventures,  PO  Box  2216,  Clear- 
brook  BC  Canada  V2T  3X8. 

“MORE  FOR  YOUR  M0NEY”-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate.  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 

WIDE  SELECTION!  Humor,  info,  puzzles,  fil¬ 
lers.  cartoons.  Catalog  $1.  DBI,  17700  West¬ 
ern  69p,  Gardena  CA  90248. 

MOVIE  REVIEWS  and  interviews  with  celebra- 
tiesand  national  political  figures.  Photographs 
included.  Great  for  weekly  newspapers, 
weekend  section  or  entertainment  pages. 
Issued  weekly.  In  our  9th  year.  International 
Photo  News.  Box  2405,  West  Palm  Beach  FL 
33402;  (305)  793-3424. 

LEGAL 

LEGAL  CORNER:  Your  own  man  in  Washing¬ 
ton.  Experienced-regular  coverage  of  courts, 
agencies,  and  lawyers  and  their  affect  on  peo¬ 
ple  throughout  country.  Colorful-easy  to  under¬ 
stand  and  useful.  1614  17th  St.  NW,  Suite 
305,  Washington  DC  20009. 

NEWSPAPER  PROMOTION 

ALWAYS  PROMOTING  someone  else?  It's  ab¬ 
out  time  you  did  something  for  yourself  and 
your  newspaper!  Our  weekly  promotion  strip, 
"YOUR  NEWSPAPER,  "  does  it  for  you.  Sunday 
color  or  black  and  white.  JOURNAL  PRESS 
SYNDICATE,  250  Park  Av,  New  York  NY 
10017;  (212)  873-5849. 

FEATURE  YOUR 
FEATURE 

in  Features  Available! 

And  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  1 2, 26,  or  52 
issues  and  benefits  from 
our  low  contract  rates! 

Call  for  information 
(212)  752-7050 

E&P  CLASSIFIEDS 

REAL  ESTATE 

HOUSE  CALLS— MIAMI  HERALD.  DALLAS 
NEWS,  Buffalo,  Rochester.  San  Antonio,  Yaki¬ 
ma,  Pontiac  etc.  7th  year.  National  award  says, 
"concise,  entertaining,  solid  writing  skills, 
wealth  of  real  estate  knowledge.  "  240  Heming¬ 
way,  Rochester  NY  14620,  (716)  271-6230. 

SKIING 

'  MONEYWISE  tips  appeal  to  all  levels  +26M 
Inactive  and  potential  skiers  in  USA.  Keep 
them  up  on  their  #1  sport:  new  resorts/snow¬ 
making/trends.  Action  photos  and  Winter 
;  Sports  Features.  Doug  Ford.  #22,  1368  Com- 
■  nronwealth  Av,  Boston  MA  02134. 

When  the  INAME  meets  January  31  - 
February  3  in  Washington,  Editor  & 
Publisher  will  be  there  with  a  copy 
of  our  January  30.  1982  issue  for 
each  person  at  the  Convention. 

An  E&P  Classified  ad  will  connect 
you  with  this  group — the  largest 
most  significant  gathering  of  news¬ 
paper  advertisers  and  agencies  in 
the  nation. 

RESERVE  YOUR  SPACE  NOW! 
Make  E&P  your  hotline  to  the  news¬ 
paper  marketing  people  you've 
been  trying  to  reach. 

E&P  CLASSIFIEDS 
We’re  a  direct  connection 
(212)  752-7050 

P.S.  And  you  can  tell  the  INAME'ers 
that  you  will  be  at  their  meeting 
with  an  ad  in  the  January  16th  and 
23rd  issues. 

Deadines:  January  12  and  19  (2pm 
EST)  respectively. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


ANNOUNCEMENTS 


urchase  of  a  property,  you  should  call 
33-8053  d<Mimei  (813)  446-0871 
nights:  or  write  Box  3364.  Cleanwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


NEWSPAPER  CONSULTANTS 

ADVERTISING  VOLUME  DOWN?  I  own  one  of 
the  largest  and  most  successful  weekly  news¬ 
papers  on  the  East  Coast.  I  can  help  your  profits 
by  increasing  your  advertising  volume.  Reason¬ 
able  rates.  1^11  Steve  Kozak  (914)  354-6542 
or  write  Newspaper  Consultants.  294  Richard 
Court,  Pomona  NY  10970. 

IMPROVE  YOUR  management  skills,  revenues, 
employee  productivity  and  control  expenses. 
33  years  experience  with  Park,  Unmson.  Co¬ 
pley.  Horvitz. 

Contact:  ROBERT  J  ROSSI 
Management  Consultant  for  Newspapers 
227B.  RRl,  Brookneal  VA;  (804)  3^3021 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St.  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
11  Mam  St,  Southboro  MA  01772 
(617)  481-8562 


Going  to  Sell 
Your  Newspaper  in  '82? 
Contact  the  Midwest  brokers! 

ROY  HOLDING  AND  ASSIXIATES 
Box  212.  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers~Our  only  business 
'Sales  'Appraisals 


IN  ADDITION  to  the  help  in  buying  we  afford 
continuing  service  in  making  your  efforts  suc¬ 
cessful.  NEWSPAPER  SERVICE  CO,  INC.  PO 
Drawer  12428.  Panama  City  FL  32401. 


I  HAVE  BUYERS  for  newspapers  doing  100  to  i  lisher. 
500  thousand  gross.  Edwin  0  Meyer.  Licensed 


NEWSPAPERS  FOR  SALE 

COUNTY-SEAT  WEEKLY.  Upper  Michigan. 
Print  shop.  Ideal  location  near  forests,  lakes. 
Well  established,  but  still  excellent  potential 
for  growth,  expansion,  including  nea^  prop¬ 
erties.  Must  sell.  Good  price,  terms.  Box  3640, 
i  Editor  &  Publisher. 

I  CAROLINA  WEEKLY.  Coastal  town's  tax  base 
:  will  double  in  next  2  years.  Vacation  spot  for 
I  thousands.  Salt  water  fishing  is  big  business. 

I  Excellent  opportunity  for  husbandrwife  team. 

!  Will  consider  creative  financing  with  low  down 
payment  or  option.  Illness  f^es  sale.  Box 
I  3688.  Editor  &  F^blisher. 

i  ILLINOIS  COUNTY  SEAT  weekly.  (250.000 
poss.  owner  retiring.  Price  includes  smaller 
nearby  weekly  and  county  shopper.  (^  be 
I  bought  for  less  than  gross. 

KANSAS  weekly  showing  fine  net  on  $70,000 
;  Excellent  spot  for  printer.  $20,(XX) 

ILLINOIS  weekly  and  shopper.  Grossing  over 
I  $300,000.  Can  be  bought  for  far  less  than 
I  gross. 

I  ROY  HOLDING  AND  ASSOCIATES 
Box  212.  Galva  IL  61434 
I  Phone  (309)  932-2270  or  879-2412 

I  $1,200,000  for  Northwest  weekly,  shopper 
and  commercial  printer  in  isolated  market  lilie- 
ly  to  benefit  from  oil  discovery  and  mafor  new 
employers.  Excellent  record  of  high  profits. 
Well  equipped  plant.  Experienced  publisher 
will  stay.  Good  terms.  Send  financial  qualifica- 
I  tkms  with  inquiry  to  Box  3526,  Editor  &  Pub- 


Broker.  Suite  101-E,  300  W  Franklin,  Rich-  I  THREE  WEEKLIES  in  Zone  3;  “pass  roots" 


mond  VA  23220;  (804)  643-7816. 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 


JIMMY  CROWE 


CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 


communities.  Over  150  years  of  publication: 
possing  over  $800,000.  Box  3423,  Editor  & 
Publisher. 

ZONE  2  WEEKLY  GROUP  with  good  growth 
record  and  showing  nice  cash  flow.  Attractive 
area  with  easy  access  to  major  cities.  Well 
equipped  plant.  Realistically  priced,  with 
$100,000  down.  WB  Grimes  &  Co,  Inc.  1511 


COLORADO  state  wide  "RESORT  magazine”, 
agency,  and  county  real  estate  publication 
seeks  investor  or  buy-out.  Annual  growth 
$200,000  and  growing  fast.  Write  Lanny  Bul¬ 
lock,  "RESORT  magazine".  PO  Box  1264, 
Frisco  CO  80443  or  call  (303)  453-0975. 


Wickersham  Dr.  Savannah  GA  31411;  (912)  K  St,  NW,  Washinpn  DC. 
352-8931.  day  or  night.  - 


INVESTOR  WANTED— Well  established  north¬ 
ern  Virginia  (suburban  Washington.  (3C)  com¬ 
munity  news  and  shopping  guide,  with  strong 
management  team,  ne^s  expansion  and  work¬ 
ing  capital.  Currently  has  four  zoned  editions 
with  a  total  of  76,000  direct  mail  circulation 
bi-weekly.  Annual  gross  over  $1,000,000.  Box 
35%,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  6v:207. 


Cfrcufaf*  Your  Jobs,  SanrfcM, 
Tafanft  to  tfw  Largttt 
Newspaper  Audluncu  In  tfw 
Worfd  wfifi  EAP  Cfastffladt. 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

'Sell  or  Buy  a  Weekly  Newspaper. 

'Over  20  listings  nationwide. 
'Inquires  and  details  confidential. 


BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 

SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1.  Box  146.  Theodore  AL  36582 
(205)  973-1653 


ZONE  4  suburban  weekly  in  14th  year.  Paid 
circulation  80.(X)0  plus  gross.  Also  bi-weekly 
hunting  and  fishing  tabloid  in  7th  year.  Box 
3682.  Editor  &  Publisher. 


NE¥ifSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  3 1 752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

INVESTOR  seeks  minority  interests  in  Indiana. 
Ohio  and  southern  Michinn  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 

LOOKING  FOR  WEEKLY  with  no  less  than 
ilO.OOO  gross,  about  $20,(X)0  net  in  Mis¬ 
souri,  Iowa,  Illinois.  Will  be  in  these  states 
sometime  in  Januan,  February.  Send  ALL  in- 
ftxmation  to  Box  3690.  Editor  &  Publisher. 
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ANNOUNCEMENTS 
PUBUCATIONS  WANTED 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 


EQUIPMENT  A  SUPPLIES 
PHOTOTYPESETTING 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  ibOO.OOO.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


I  DICK  LEVIS  provides  the  finest  telephone  sales 
I  and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


SHOPPING  GUIDES 


EDITORIAL  SERVICES 

EXPERIENCED  coach  can  help  your  staff  write 
cleaner,  tighter,  more  interesting  stories.  Send 
a  copy  of  your  paper  for  free  analysis.  Box 
3611,  Editor  &  Publisher. 


HERE’S  HOW  TO  HELP  INSURE 
MORE  PROFITS  IN  SCARY  1982! 

Are  you  so  busy  minding  the  store,  you  haven't 
time  to  keep  up  with  new  sales  opportunities? 
My  full-time  job  is  digging  for  ideas  to  make  you 
richer.  Big  changes  are  happening  so  fast  it’s 
hard  to  keep  up.  New  competition,  changes  in 
retail  management  can  help  or  hurt  you.  Mail 
meyourshopper.  ratecardandpromomaterial.  ; 
My  ■forest’  perspective  will  help  you  with  th"  i 
trees.  No  obligation.  Estil  Craddick.  950  Park-  I 
wood  Dr,  Dunedin  FL  33528. 


INDUSTRY 

SERVICES 

ADVERTISING  SERVICES 


FREE  CATALCXiUE:  Excellent  videotapes  of 
classified  promotion,  co-op  seminars  for  pub¬ 
lishing  industry.  Monthly  newsletter  with  top- 
notch  original  promotions  and  more.  Write  AC¬ 
CESS,  216  Pelgrade  Av,  Mankato  MN  56001. 

THE  CO-OP  RESOURCE  CENTER  has  the  best 
coop  training  workshop,  research,  and  billing/ 
tracking  program  available.  It  works:  salespeo¬ 
ple  will  use  it.  Call  for  details  and  catalog. 
(507)  625-2667. 


CIRCULATION  SERVICES 


ED  SALZMAN 

Circulation  Sales  Consultant 
Circulation  sales  development,  in-house  prog¬ 
rams,  target  marketing,  telephone  sales,  crew 
sales,  route  builders.  Rt  1.  Box  185-D-lO,  Ber- 
ryville  VA  22611;  (703)  955-2638. 

USE  OUR  SERVICES  to  increase  your  circula¬ 
tion.  Cost  efficient  telephone  sales  and  crew 
sales  programs  for  all  markets.  Our  reputation 
for  reliability  is  unmatched.  Call  Jeff  Blankarn, 
(204)  6^-K40  or  write,  Blankarn  ^les  Ltd, 
275  Knowles  Av,  Winnipeg,  Manitoba  Canada. 


INK  RECOVERY 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  sennce. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 

SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067.  Redondo  Beach  CA  90278 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our  ; 
federal  EPA  ID  number  is  CT(X)00790949.  I 
Call  for  details.  Ink  Recovery  Sennce  (203)  I 
443-5890.  i 

MAILROOM  SERVICES  \ 

CHESHIRE  MAILING  TIME  AVAILABLE 
YOU  FURNISH  MATERIALS  OR  WE  PRINT 
(800)  843-6805 


MARKETING  & 
READERSHIP  RESEARCH 


Palm  Beach  FL  33401. 


COMPUTER  SOFTWARE 

ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  by  a  publisher  for  the  Radio  Shack 
computer.  Prints  journals,  bills,  agingand  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volumn  dis¬ 
counts.  Retains  6-month  detail  for  1000  cus¬ 
tomers.  Both  software  and  hardware  for  under 
$13,000.  Call  or  write  for  sample  reports.  Pub¬ 
lisher.  Control  Systems,  Steve  Kuckuk,  (715) 
526-6188,  PO  Box 476,  Shawano  Wl,  54166. 


APS  4,  100  PICA  MACHINE. 

WELL  MAINTAINED. 

I  (215)867-2002 

!  COMP  I,  8  years.  $1500.  Comp  II,  5  years,  4 
'  fonts,  spare  parts  kit,  $2400.  Comp  IV  LR, 
I  $55()0.  Comp  88  6-48  point,  $4900.  Edit 
7500  LR  with  9  strips,  $9950.  Bob  Weber, 
(216)  729-2858. 

I  TYPESETTING  EQUIPMENT.  Equipment  brok- 
I  ers— 10%  commission.  1000  listings.  Buy 
from  individuals  without  risk.  Bob  Weber, 
(216)  729-2858. 


TRENDSETTER  with  two  fonts  and  some  parts. 

I  2  MDT’s.  Selling  as  package.  $13,500.  Call 
I  (906)  863-5544,  ask  for  Paul  Gunderson. 

j  UNISETTER  LR  spare  parts  kit,  $7500.  Uni¬ 
fied  Composer,  $3500.  MDT  350’s,  $3100. 
Computape  II,  $2250.  Bob  Weber,  (216)729- 
2858. 


PRESSES 


MARKETING  SERVICES 


Upon  request.  Dor^hite  (716)  631-8220. 


EQUIPMENT 
&  SUPPLIES 

BUSINESS  SYSTEMS 


CUSTOMIZED  BUSINESS  SYSTEMS 


at  Metcalf  Av.  Overland  Park  KS  66212. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  2,  1982 


LINE  ADS 

1  week  — $4.50  per  line 

2  weeks— $400  per  line,  per  issue 

3  weeks— S3  40  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue 


POSITIONS  WANTED 

1  week  — $300  per  line. 

2  weeks— $2.50  per  line,  per  issue. 

3  weeks— $2.25  per  line,  per  issue. 

4  weeks — $2.00  per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  clEissified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


ACCOUNTS  RECEIVABLE  system  developed 

1  tw  a  multi-faceted  publisher  to  handle  all  types 

1  of  receivables  from  invoicing  to  statement  gen- 
_  i  eration.  Fully  capable  with  our  general  ledger. 

1  payroll  and  accounts  payable  programs.  Sales  ' 

■'  1  analysis,  aging  and  service.  Charge  calcula-  | 

1  j  tions  are  all  supported.  Requires  Radio  Shack  1 
]  I  Model  II.  Programs  can  be  modified  to  meet  | 

“  your  needs  and  size  requirements.  For  further  i 

1  information  contact  Richard  Tidwell.  Critten- 
1  den  Publishing  Co,  PO  Box  459,  W  Memphis 
“  AR  72301;  (501)  735-1010.  ' 

7  COMPUTERS 

®  (X)PY  CONTROL  III  stand-alone  computer  ter-  ! 
minal  for  text  entry,  edit,  disk  storage  and  ! 
phone  communications  to  your  computer;  with  i 
“  word  processing.  Terminal  Systems  Corpora-  , 
tion,  901  Columbia  Cr,  Merrimack  NH  03054;  i 
(603)  424-5033.  ' 

:  COMPUSCAN  system  with  3  CPU’s,  12  termin¬ 
als,  high  speed  printer,  2  punches,  $60,000. 2 
late  model  Alpha  scanners.  Courier  and  Perry 
fonts,  $30,0(30.  All  interfaced  to  Universals.  1 

1  Contact  Bob  Grim  or  Bill  Thompson,  The  Padu-  1 
_j  cah  Sun,  Paducah  KY;  (502)  443-1771.  ! 

FOR  SALE  ! 

”  DEC  set  8000  system— 2  POP-8E  with  4  VT  ' 

208  terminals.  2  Versatec  line  printers — 2  I 
a-  IA36  and  all  components.  Contact  G  Martinet,  ! 

S,  (514)  282-9600.  1 

nd  FOR  SALE:  2  Hendrix  6500  systems,  2  ECRM  | 
Bd  1800  scanners.  One  6500  with  16  VDT’s,  1  | 
ns  with  32  VDT’s.  All  equipment  complete  with 
ct  spare  parts.  Can  be  seen  running  daily.  Avail- 
te  able  May,  1982.  For  more  information  contact 

55  RCPaskiet  or  Keith  Russell.  (219)  233-6161.  1 

MAILROOM  \ 

CUTLER-HAMMER  conveyors  and  spare  parts.  : 

Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers  i 

Baldwin  Count-O-Veyors  104A’s  1 

NORTHEAST  ST()RAGE  &  INDUSTRIES  | 

(213)  257-7557 

GOOD  RECONDITIONED  Cheshire  and  Mag-  | 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 

SAVE  TIME— CUT  COSTS.  Stepper  740  "Pap¬ 
er-Man"  paper  packaging  machine.  Three  in¬ 
sert  stations.  Immaculate  condition.  Price 
makes  it  an  exceptional  offer.  Contact:  Emer¬ 
son  Lynn,  (802)  524-2104. 

SHERIDAN  NEWSPAPER  STUFFER.  Model 
24P.  Reference  #  L05164M.  J  Ridley  Lewis, 
4838  Woodall  St,  Dallas  TX  75247. 

NEWSPRINT 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 

3305  W  Warner,  Santa  Ana  CA  92704 

(714)  556-7130  ; 

1  NEWSPRINTROLLS— We  Buy/Sell.  Kramer  &  1 
Cramer  Inc.  540  Frontage  Rd,  Northfield  IL  ! 

!  60093;  (312)  446-7017. 

GOSS  URBANITE  PRESSES 


1968  used  to  print  15,000  daily  newspaper. 


immediate  delivery. 

Have  several  Goss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6  units  2  folders.  1972 

Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 


IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

GOSS  COMMUNITY 
ADD-ON  UNIT  (GREASE) 

(415)  873-2640 

GOSS  HV  SIGNATURE 
AVAILABLE  FOR  IMMEDIATE  DELIVERY 


feed  and  expensive  peripheral  accessories. 
Press  in  almost  new  condition,  very  clean,  ex¬ 
cellent  mechanical  condition.  Can  be  in¬ 
spected  running.  An  exceptional  opportunity 
on  a  much  desired  press.  Offered  exclusively 
by: 

ONE  Corp/Atlanta 

(404)  32 1  -3992  Telex  700563 


GOSS  URBANITE  4  unit  press,  1964.  Serial 
N0.U549.  22.770  cutoff,  $200,000. 
AUTOMATIC  SPLICERS  3  Cary  automatic 
splicers  stacked  3  high  currently  on  Urbanite 
model  FP  4540,  $120,000.  Len  Thomas 
(313)  921-4560. 


30  POUND  offset  grade  international  news¬ 
print.  40  inch  wide  rolls  all  new  and  wrap¬ 
ped.  210  tons  available  at  $340  per  ton.  FOB 
Detroit  Len  Thomas.  (313)  921-4560. 


HARRIS  845,  4  units,  with  automatic  pasters, 
Mfg  1974.  Save  over  VS  million  dollars  from 
new  price.  This  press  is  like  new.  Contact  Gus¬ 
tavo  Izurieta  at  Bell-Camp,  Inc,  PO  Box  97, 
Elmwood  Park  NJ  07407;  (201)  796-8442. 
Telex  130326. 


E  &  P  CLASSIFIEDS 
Programmed  (or  selling! 
(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  addKjn  units,  1977. 

Harris  845,  6  units.  23  9/16". 

Harris  V-15A,  8  units.  Upper  former,  1974. 
Cottrell  V-25,  W  and  W  folder, 

Goss  Community  add-on  units.  l%9-76.  { 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban.  SU.  ‘ 

Goss  Urbanite  V*  folders.  ! 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  V4",  45  VS".  I 
Fincor  motor  and  controls.  I 

Harris  V-22  5  units.  I 

Harris  845,  22V4.  5  units,  1973.  1 

Harris  V-25  8  units.  ' 

Fairchild  Newsking  2  units,  1972.  i 

Color  King  8  units  KJ-6,  1977.  I 

I 

WANTED:  Newspaper  equipment  and  com-  ! 
plete  plants.  ' 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


LINOTYPE  Newsmaster  offset  newspaper 
press.  5  units  (4  units  are  3/c  units),  45W" 
(22V4"  cut-off)  X  36  web  width,  2  folders.  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC,  INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


1—8  UNIT  HOE  COLORMATIC,  224'4"  cut¬ 
off,  single  3:2  folder,  3  color  cylinders. 

1 —  8  unit  Hoe  Colormatic,  22V4"  cutoff, 
double  3:2  folder. 

2 —  18  unit  Hoe  Color  Convertible  presses, 
22V4"  cutoff,  6  color  cylinders  per  press 
line  (6  folders — 3:2  and  2:1),  will  divide 
components  and  folders  to  meet  your  needs. 

1 — 8  unit  Goss  Mark  I  press,  22V4"  cutoff, 
automatic  pasters-digital,  3-color  half 

decks. 

1 — 6  unit  Goss  Mark  I  press,  22V4"  cutoff, 
automatic  pasters.  In  warehouse-save  re¬ 
moval. 

52 — units  Goss  Mark  I  available.  A82  and  A88 
(239/16"  cutoff),  color,  single,  double  half 
decks  and  Wolf  color  cylinders,  four  3:2 
Imperial  folders,  five  double  2:1  automatic 
reels  and  pasters. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT  FOR  SALE 
Two  6  unit  Goss  Urbanites  including  pasters  , 
silicone  applicators,  ribbon  decks.  Mueller 
259  stacker,  Count-O-Veyors,  water  systems 
etc.  Also  all  related  plateroom  equipment  and 
spare  parts.  Call  (201)  773-1067  for  further 
information. 


THE  WEB  SPECIALISTS 
Goss  Community,  4  units,  1969 
Goss  SC,  7  units,  1978 
Upper  former  for  SC,  1976 
Goss  Community  add-on  units,  1968-71 
Goss  Suburban  units,  1000  and  15(X) 

(jOSS  Urbanite.  6  units.  2  3<olor,  1968-72 
Harris  VISA,  6  units.  1970 
Harris  V15A,.  5  units,  1975 
Harris  845,  6  units,  1971 

ONE  Corp/Atlanta  j 

(404)  321-3992  Telex  700563  j 

2—  UNIT  GOSS  COMMUNITY.  Mfg  1965  | 

3—  unit  Goss  Community,  Reconditioned. 

Mfg  1964  I 

Community  add-on  units,  grease  lubricated  I 

3—  unit  Harris  V15A.  Mfg  1970  1  ‘ 

5 — unit  Harris  Vl%,  Mfg  1979,  excellent  buy  I 

4 —  unit  News  King  with  KJ6,  Reconditioned  ' 
9— unit  News  King  with  KJ8.  Mfg  1976/1969 

available  March.  1982 

News  King  add-on  units  . 

Offered  Exclusively  by  1 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  15999  ' 

;  Lenexa,  Kansas  66215 

i  (913)  492-9050  Telex  4-2362  ; 

I  5  UNIT5  UNIT  Harris  V22.  RBI  i 

5  unit  Harris  V15A 

I  2.  4,  units  (^immunity  ‘ 

:  6  unit  Urbanite,  22V4 
Harris  M5,  4  units,  22V4"  , 

I  Goss  Suburban  signature.  5  units  j 

:  If  you  plan  to  sell  equipment  contact:  ; 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


I  GOSS  URBANITE  FOLDERS 

I  Vl  page  folder,  SN  U-1 109,  Mfg  1974,  with 
upper  former,  1979,  100  hp  drive. 

I  page  folder.  SN  U-580.  Mfg  1964  with 
I  lot)  hp  drive. 

I  Offered  exclusively  by 


Mark  I  A80  add-on  units  and  color  half  decks 
(22^4"  cutoff). 

8 — 40  hp  motors. 

1 — Double  2: 1  folder,  double  balloon  formers. 
22V4"  cutoff. 

Goss  double  and  single  portable  fountains 
available. 

For  more  information 
call,  wire  or  write: 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


1976,  6  UNIT  News  King.  Immediate  delivery. 
Reference  #L051630.  J  Ridley  Lewis  Co, 
4838  Woodall  St,  Dallas  TX  75247;  (214) 
634-0558. 


V25— Four  printing  units  (1968)  with  heavy 
duty  J25  folder.  Available  in  March.  Contact 
Lee  Ruwich,  Miami  Review,  100  NE  7th  St, 
Miami  FL,  phone  (305)  377-3721. 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
(xoss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


j  INLAND  NEWSPAPER  MACHINERY  CORP  I 
]  105th  &  Santa  Fe  Drive,  PO  Box  15999  | 

I  Lenexa.  Kansas  66215 

(913)  492-9050  Telex  4-2362  ! 


WANTED  TO  BUY 


I  CUTLERHAMMER,  MarkIVCounterStackerin 
{  good  condition.  Reply  to  Box  3665,  Editor  & 
;  Publisher. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983.  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MERGANTHALER  LINOTRON  202 
(212)  895-3882 
Monday-Friday,  11-6 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
I  ters,  Phillipsburg  and  Pitney-Bowes  inserting 
I  machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
!  converting  equipment,  vacuum  forming,  shrink 
I  pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  arid  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  tree 
(8(X))  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Femdale  Ml  48220 

!  WE  WILL  CONSIDER  all  newspaper  presses, 
j  Several  presses  for  different  production  needs 
are  required.  Box  3564,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (20 1 )  289-7^.  AMS,  1 290 
Central  Av,  Hillside  NJ  07205. 
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HELP  WANTED.  .  . 


ACADEMIC 


PHILLIPS  UNIVERSITY,  Enid.  Oklahoma, 
seeks  applicants  for  undergraduate  position  in 
journalism  and  supervision  of  student  publica¬ 
tions.  MA  with  experience  in  print  journalism 
required.  PhD  preferred.  Opportunity  to  build  a 
small  but  creative  mass  communication  prog¬ 
ram  within  the  context  of  a  quality  liberal  arts 
college  One  other  professor  will  concentrate  on 
field  of  broadcasting.  Support  courses  in  busi¬ 
ness.  graphics,  and  speech-theater.  Phillips 
University  is  a  private  church  related  institution 
with  a  student  body  of  12(X}.  Enid  is  a  thriving 
Sunbelt  community  of  55,000  rich  in  agricul¬ 
ture  and  petroleum  resources.  Send  applica¬ 
tions  to  Dr  Robert  Botkin,  Academic  Vice  Presi¬ 
dent.  Dean  of  Faculty,  Phillips  University,  Enid 
OK  73701 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  yes.  yes!  When  the  experienced 
professor  is  looking  for  a  change  of 
scene  or  challenge,  he/she  knows 
the  place  to  find  that  job  is  E&P 
CLASSIFIEDS!  E&P  is  found  in  most 
Journalism  libraries  around  the 
country,  so  what  more  logical  place 
to  list  your  Academic  openings? 
E&P  CLASSIFIEDS— 

WE  RE  EDUCATED! 

E&P  CLASSIFIEDS 
(212)752-7050 


ACADEMIC 


ASSISTANT  ASSOCIATE  PROFESSOR  to 
I  teach  introductory  and  advanced  advertising 
and  public  relations  courses:  may  be  assigned 
to  t^h  a  news  lab  or  similar  skills  course. 
Master's  degree  required;  doctorate  degree 
preferred.  Five  to  10  years  professional  experi¬ 
ence  and  college-level  teaching  highly  desir- 
able  qualifications.  Salary  commensurate  with 
I  education  and  experierKe;  lO-month  appoint¬ 
ment.  Apply  by  sending  resume,  names  and 
addresses  of  three  referetKes  to  O  Marian  0 
Nelson.  Chairman,  Journalism  and  Advertis¬ 
ing.  Oklahoma  State  University.  Stillwater  OK 
:  74078.  In  order  to  receive  full  consideration 
applications  should  be  received  by  February  1 . 
19to.  Position  to  be  filled  beginning  Septem¬ 
ber!,  1982.  OKLAHOMA  STATE  UNIVERSITY 
IS  AN  EQUAL  OPPORTUNITY  EMPLOYER 
,  ETHNIC  MINORITIES  AND  WOMEN  CANDI¬ 
DATES  ARE  URGED  TO  IDENTIFY  THEM¬ 
SELVES  IN  THE  APPLICATION. 


COMMUNICATIONS  CHAIRPERSON:  The  De- 
.  partment  of  Communication  at  Florida  Interna- 
I  tional  University  seeks  applicants  for  the  posi¬ 
tion  of  chairperson.  Qualifications:  (1)  Proven 
administrative  ability.  (2)  Demonstrated  scho¬ 
larly  or  creative  excellence,  (3)  Professional 
I  expn lence.  (4)  Ability  to  work  with  media  pro- 
:  fessionals.  (5)  Commitment  to  the  concept  of 
departmental  collegiality,  (6)  A  PhD  in  joumal- 
ism/mass  communications  is  highly  desired. 
Persons  interested  in  being  considered  tor  this 
position  should  send  a  letter  of  application  and 
resume  complete  with  names,  addresses  and 
ptione  numbers  of  references  by  March  4. 
j  1982  to:  David  L  Martinson.  (Chairperson 
Search  Committee.  Department  of  Com¬ 
munication.  Florida  International  University. 
I  Bay  Vista  (Campus.  North  Miami  FL  33181 
'  Florida  International  University  is  a  member  of 
the  State  University  System  of  Florida  and  an 
equal  opportunity  affirmative  action  employer. 


Chairperson 

Department  of  Mass  Communications 
Middle  Tennessee  State  University 

Applications  are  invited  for  the  position  of  Chairperson 
of  the  Department  of  Mass  Communications,  open  Au¬ 
gust  1,  1982.  The  twenty-three  member  department 
has  over  1,000  majors  pursuing  studies  in  the  broad 
undergraduate  program  which  includes  Advertising 
and  Public  Relations,  Broadcast  Journalism,  Graphics, 
News  Editorial,  Photography,  Radio-TV-Film,  and  Re¬ 
cording  Industry  Management.  The  department  offers 
the  Bachelor  of  science  degree  in  Mass  Communica¬ 
tions  and  Recording  Industry  Management. 

The  Chairperson  will  have  some  teaching  duties  and  be 
responsible  for  promoting  academic  excellence,  prog¬ 
ram  development,  serving  as  a  media  liaison,  and  for 
coordinating  public  service  activities,  and  research. 

I  The  candidate  must  have  the  doctorate.  Professional 
media  experience  is  desirable.  Applicants  will  be  evalu¬ 
ated  on  a  combination  of  past  record  and  potential  in 
i  administrative  leadership,  teaching,  research,  public 
1  service,  and  ability  to  work  effectively  with  faculty, 

I  students,  administrators,  and  media  professionals. 

I  Salary  and  rank  will  be  commensurate  with  qualifica- 
j  tions.  This  is  a  nine  month  academic  appointment. 

Closing  date  for  receipt  of  applications  is  February  15, 

!  1982,  or  until  the  position  is  filled.  Send  resume,  trans- 

■  cripts,  and  three  pertinent  letters  of  recommendation 
j  to: 

Geoffrey  Hall,  Chairman  of  Search  Committee 
Department  of  Mass  Communications 
Middle  Tennessee  State  University 
Murfreesboro,  Tennessee  37132 
Telephone  (615)  898-2813 
MiddU  Tennessee  State  I'niversity  is  an 
equal  oiiiioiiunity  af/innatire  action  eniploifer. _ 


35 


HELP  WANTED 

HELP  WANTED 

ACADEMIC 

ACADEMIC 

GRADUATE  ASSISTANTSHIPS  tor  1982-83. 
Master's  program  in  mass  communication  with 
major  in  journalism.  $3960  stipend  tor  9 
months.  Out-of-state  tuition  reduction.  Write 
Jack  Gambill.  Department  of  Journalism,  Box 
1930.  Arkansas  State  University.  State  Uni¬ 
versity  AR  72467. 

ASSISTANT  PROFESSOR  to  teach  introduc-  j 
tory  courses  in  advertising:  may  also  be 
assigned  to  teach  skills  courses  offered  by  the  ! 
School.  Master's  degree  required,  3  to  5  years  1 
professional  experience  and  college-level  j 
teaching  highly  desirable  qualifications.  Salary  i 
commensurate  with  qualifications  and  expe-  ! 
rience:  10-month  appointment  period.  Apply  i 
by  sending  resume,  names  and  addresses  of  i 
three  refer'^nces  to  Professor  Sheila  Wisherd,  1 
Chairperson,  Search  Committee.  Journalism  1 
and  Advertising,  Oklahoma  State  University.  | 
Stillwater  OK  74078.  To  receive  full  considera-  | 
tion,  applications  should  be  received  by  Febru-  ‘ 
ary  1,  1982.  Job  begins  September  1,  1982. 
OKLAHOMA  STATE  UNIVERSITY  IS  AN  . 
EQUAL  OPPORTUNITY  EMPLOYER  ETHNIC  i 
MINORITIES  AND  WOMEN  CANDIDATES  ARE 
URGED  TO  IDENTIFY  THEMSELVES  IN  THE  I 
APPLICATION. 

INDIANA  STATE  UNIVERSITY  seeks  a  chair¬ 
person  for  the  Department  of  Speech.  Qual¬ 
ifications  include  '  doctorate,  an  established 
record  of  research,  grant-writing  and  adminis¬ 
tration.  plus  a  commitment  to  quality  teaching. 
The  chairperson  will  be  the  primary  administra¬ 
tor  of  the  Department  of  Speech  (Radio  TV 
Film,  Speech  Communication,  Public  Rela¬ 
tions,  and  Theater)  which  is  currently  being 
reorganized  as  a  Dejiartment  of  Communica¬ 
tion  to  include  Journalism  and  exclude  Thea¬ 
ter.  Beginning  date:  August.  1982.  Salary  and 
rank  are  dependent  upon  qualifications.  Please 
send  a  resume  and  tvra  letters  of  recommenda¬ 
tion  to  Dr  Sheron  Daily,  Search  Committee 
Chairperson.  Department  of  Speech.  Indiana 
State  University.  Terre  Haute  IN  47809.  INDI¬ 
ANA  STATE  UNIVERSITYISANAFFIR  MATI VE 
ACTION  EQUAL  OPPORTUNITY  EMPLOYER. 

TEMPLE  UNIVERSITY 

DEPARTMENT  OF  JOURNALISM  | 

Tenure-track  faculty  positions  open.  Septem-  j 
ber.  1982  in  broadcast  journalism  and  adver-  | 
tising.  PhD  or  equivalent  desired.  Professional  j 
experience  required.  Both  programs  include  ! 
practical  application  of  skills  and  concepts. 
Salary,  rank  commensurate  with  experience,  i 
Send  application  with  vita  no  later  than  Febru-  1 
ary  1.  1982  tO:  FB  Farrar,  Search  Committee  ’ 
Chairman,  Department  of  Jo:irnatism.  Temple 
University.  Philadelphia  PA  19122.  1 

An  Equal  Opportunity  Affirmative  Action 
Employer 

JOURNALISM  ADVERTISING:  Louisiana  State 
University  ^hool  of  Journalism  has  an  ojiening 
for  an  advertising  faculty  member  Tenure- 
track  position,  rankand  salary  open  depending 
on  qualifications.  PhD  or  ABD  required.  Adver¬ 
tising  experience  desired.  Send  application,  re¬ 
sume  and  other  supporting  documents  to  Dr 
John  C  Merrill.  Director.  School  of  Journalism, 
Louisiana  State  University,  Baton  Rouge  LA 
70803  by  February  15,  1982.  Louisiana  State 
University  is  an  equal  opportunity  employer. 

THE  UNIVERSITY  OF  BRIDGEPORT 
Chairperson — Journalism  Communication 

Fall.  1982  appointment.  Provide  academic  j 
and  administrative  leadership.  Teach  in  news  | 
editorial  program.  Requiresearneddoctorateor  j 
equivalent  in  journalism  or  mass  communica-  | 
tions  plus  outstanding  record  of  teaching,  pub-  ; 
lication.  professional  experience  and  achieve-  i 
ment.  Salary  and  rank  commensurate  with  ex¬ 
perience.  Please  send  resume,  three  letters  of 
recommendation  and  salary  requirements  by 
February  15.  1982.  Professor  Margot  Harden- 
bergh.  Chairperson.  Search  Committee.  De- 
jjartment  of  Journalism  Mass  Communication,  j 
University  of  Bridgeport.  Bridgeport  CT  ' 
06601  An  equal  opportunity  employer. 

JOURNALISM:  Instructor  Assistant  Professor 
of  Communications  with  primary  teaching  re¬ 
sponsibility  in  print  journalism.  Master's  de¬ 
gree  required,  doctorate  preferred.  Candidates 
must  be  committed  to  liberal  education  and 
writing  excellence  and  have  practical  journalis¬ 
tic  experience.  Send  nominations  and  applica¬ 
tions  to  Professor  Herold  C  Shaver.  Head  of  the 
Communications  Department.  Bethany  Col¬ 
lege.  Bethany  WV  26032.  by  February  1. 
1982.  Bethany  is  an  equal  opportunity  em¬ 
ployer. 

PHOTOJOURNALISM 

Missouri  School  of  Journalism  is  looking  for  a 
director  of  its  photojournalism  sequence  and 
Pictures  of  the  Year  competition.  Retiring  Pro¬ 
fessor  Angus  McDougall's  successor  must  have 
vision  and  commitment  to  advancement  of 
photojournalism  with  experience  in  photogra¬ 
phy,  picture  editing,  management  and 
teaching.  Advanced  degree  and  significant  pro¬ 
fessional  experience  preferred.  Contact  Profes¬ 
sor  Daryl  Moen,  Missouri  School  of  Journalism, 
Box  838.  Columbia  MO  65205.  Equal  Oppor¬ 
tunity  Employer 

UNIVERSITY  OF  NEBRASKA-LINCOLN  | 

Seek  two  tenure-leading  Assistant  Associate  : 
Professors  commencing  August,  1982.  Teach  ' 
writing,  reporting  andior  newspaper  editing  | 
plus  graphics  and/or  core  courses  in  history  of  i 
communications,  communications  law  and  { 
mass  communications  and  society  if  neces¬ 
sary.  Job  includes  regular  share  of  student  i 
advising  and  committee  assignments  as  well  as  | 
responsibilities  to  serve  within  the  profession.  ! 
Doctorate  preferred  with  professional  experi-  j 
ence.  Master's  acceptable  if  five  years  or  more 
professional  experience  in  newspaper  and/or  | 

ATWOOD  CHAIR 

OF  JOl  RNALISM 
L'niversity  of 
.\laska,  .4iirhorage 

person  has  exceptional  long-term  professional  1 
standing.  Apply  by  February  15  tO:  Mr  James  1 
Neal,  Search  Chairjyerson,  News-Editorial  De-  ! 
partment.  School  of  Journalism,  University  of  | 
Nebraska-Lincoln,  206  Avery  Hall.  Lincoln  NB  i 
68588-0 127.  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer. 

The  l>niver»ity  of  .-Maska. 

ADMINISTRATIVE 

Anrhorage  iiisites  noniiiiatioiis 
anti  a|i|iii<'ations  for  the  Kohert 
ami  Ksangeliiir  .AtwiMxl  Chair  of 
Journalism.  This  is  a  Disling- 
uisheri  Visiting  Professorship  for 
the  aeariemie  year  1982-1983.  Sal¬ 
ary  $60,0(11)  for  nine  months. 
Moving  alotment.  The  person 
seleeted  will  Ire  nationally  rerog- 
nized  in  the  eomniiiniratirrns  or 
aeariemie  professirrn.  Previous  ex- 
perienee  tlesirahle  hut  nrrt  re- 
<]uired. 

Send  nominations  anil  impiiries 
hy  January  20,  applieations  by 
February  1.x  to  Dr.  Sylvia 
Broarly,  Department  of  Journal¬ 
ism  and  Puhlie  ('.ommunieatioiis. 
l'niversity  of  .Alaska,  .Anehorage. 
.3221  Providence  Dr.,  .Anehorage 
AK  99,',08. 

L  AA  is  an  equal  upinirtunityi affirma¬ 
tive  artian  employer  anil  eilueational 
institution. 

AUTHORITY  AND  EXPERIENCE,  sales  and  i 
production,  wanted  at  Aspen  Colordo  growing  i 
daily  seeking  strong  manager.  Aggressive  news  1 
reputation-reporting  experience  a  bonus.  ' 
Phone  Dave,  (303)925-2221,  7-10am(MST) 
or  Daily  News,  Box  10541,  Aspen  CO  81612,  1 

BUSINESS  MANAGER  i 

Daily  newspaper  (20.000-plus)  in  growing 
Zone  1  university  town  market  seeks  person  i 
with  strong  accounting  background.  Should  be  i 
experienced  in  budget  preparation:  familiar  1 
with  personnel  work:  and  capable  of  admi-  | 

,  nistering  a  business  office.  Reports  to  pub-  ! 
lisher.  Good  benefits,  modern  building.  Send  I 
resume  and  salary  requirements  to  Box  3686,  ' 
Editor  &  Publisher. 

CONTROLLER  | 

'  Excellent  opportunity  with  company  located  on  ' 
the  Atlantic  coast  in  Zone  4  seeking  an  indi¬ 
vidual  to  manage  its  accounting  operations. 
Company  is  broad-based  with  ownership  of  1 
newsp^rs  (daily  and  weekly),  tv.  radio  and  ' 
cable.  The  professional  we  seek  must  have  prior 
newspaper  experience  with  a  strong  accounting  | 
i  background  Must  be  familiar  with  computer 
operations  and  have  good  management  skills. 
Include  salary  history  and  references  with  re¬ 
sume  to  Box  3617,  Editor  &  Publisher. 

GENERAL  MANAGER:  Zone  1  college  town 
where  readers  demand  and  get  high  quality 

1  weekly.  Part  ownership  possible.  Box  3622, 
Editor  &  Publisher. 

HELP  WANTED 


ADMINISTRATIVE  j 

NEWSPAPER 
MANAGEMENT 
OPENINGS  I 

PROMOTION  DIRECTOR  To  $40,000  1 

East  Coast  location.  Strong  background  in  ! 
promotion  management  and  be  creative  and  | 
innovative.  Degree  required,  advanced  degree  ' 
desireable  | 

CIRC  SYSTEMS  ANALYST  To  $35,000  i 

Ijrge  metro  daily  located  in  the  South.  Report  j 
to  director  of  data  processing  and  supervise  a 
staff  of  four.  Must  have  strong  background  in  ^ 
data  processing  and  circulation  systems.  i 

METRO  CIRCUUTION  MGR  To  $35,000  ' 
Large  metro  daily  in  the  Midwest.  Report  to  ' 
circulation  manager  and  supervise  staff  in  ex- 
cessof  100.  Prefer  someone  with  good  circula¬ 
tion  background  but  also  has  good  business  ! 
sense  and  experience  in  other  departments  is  I 
desireable.  I 

CIRCULATION  MKTG  MGR  To  $35,000  ! 
Large  metrodaily  located  in  the  West.  Reportto  ' 
circulation  director  and  will  be  involved  with 
direct  sales,  planning,  marketing,  strategy  and  I 
market  research.  Degree  required.  ' 

RETAIL  AD  MANAGER  To  $35,000  I 

100,000  daily  located  in  the  Southwest.  Re¬ 
port  to  ad  director  and  supervise  staff  of  20.  | 
Need  innovative  and  aggressive  manager  with  i 
strong  leadership  abilities.  Degree  preferred  ' 
but  not  required.  j 

PRODUCTION  MANAGER  To  $28,000  j 

50,000  daily  located  in  the  mid-Atlantic  and  : 
part  of  a  major  chain.  Report  to  general  mana-  '■ 
ger  and  supervise  staff  of  25.  Must  have  strong  l 
background  in  electronic  typesetting  and  be  i 
able  to  function  in  a  union  environment.  Salary 
as  shown  above  plus  incentives.  ^ 

RETAIL  AD  MANAGER  To  $28,000  ’ 

75,000  daily  located  in  the  West  Report  to  ad  ; 
director.  Experience  in  the  promotional  area 
highly  desireable.  Must  be  strong  manager.  Ex-  j 
perience  in  a  competitive  marketplace  is  re-  ! 
quired.  i 

i 

AD  DIRECTOR  To  $28,000  i 

Small  daily  located  in  the  Midwest.  Report  to  j 
general  manager  and  must  be  strong  adminis-  i 
trator.  Good  growth  potential  into  business  ' 
management.  Degree  preferred  but  not  re-  ! 
quired.  I 

SINGLE  COPY  SALES  MGR  To  $27,000  ' 
Large  metro  based  in  the  Midwest.  Responsi¬ 
bility  for  single  copy  within  the  city  operation,  i 
Background  in  a  union  environment  is  desire-  i 
able.  I 

CIS  MANAGER  To  $27,000  i 

Report  to  circulation  director  of  large  metro  ■ 
located  in  the  West.  Responsibility  for  develop-  ] 
ing  and  building  a  CIS  system.  Degree  prefer¬ 
red  but  not  required. 

CUSSIFIED  AD  MANAGER  To  $25,000 

Medium  sized  daily  in  the  Southwest.  Report  to 

ad  director  and  experience  in  the  promotional 
area  is  highly  desireable.  Must  be  strong  mana¬ 
ger  and  experience  in  a  competitive  market¬ 
place  IS  required. 

MAILROOM  MANAGER  To  $25,000 

Metro  daily  located  in  the  Southeast.  Strong 
background  in  mailroom  management  and  exp¬ 
osure  to  new  equipment  is  desireable. 

PRODUCTION  DIRECTOR  To  $25,000 
Large  weekly  operation  in  the  East.  Supervise 
staff  of  25  non-union  employees,  report  to 
general  manager. 

DISTRIBUTION  MANAGER  To  $25,000 
50,000  daily  located  in  the  South.  Report  to 
operations  director  and  must  have  strong  back¬ 
ground  in  mailroom  and  distribution  systems. 
IMta  processing  exposure  a  must.  Degree  pre¬ 
ferred.  Property  is  part  of  a  major  chain  and 
offers  above  average  growth. 

PHONE  ROOM  MANAGER  To  $22,000 
Medium  size  daily  located  in  the  Midwest.  Re¬ 
port  to  advertising  manager  with  responsibility 
for  all  phone  room  operations.  Must  be  able  to 
teach  others  in  selling  techniques  and  use  of 
new  equipment. 

All  positions  fee  paid. 

Send  resume  in  confidence  or  call: 

Patrick  J.  Quinn,  Jr. 

Gordon  Wahls  Company 

Executive  Search  Consultants 
PO  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  565-0800 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER— Position  now  open  for 
a  strong  manager  capable  of  rejuvenating  the 
business  operation  of  a  solid,  100, OCX)  ABC 
New  York  (Jity  weekly.  This  person  will  be  re¬ 
sponsible  for  "hands-on"  guidance  of  all  busi¬ 
ness  facets  of  our  operation .  Remuneration  and 
benefits  are  commensurate  with  the  challenge 
and  the  opportunity.  Publisher  piotential  exists 
for  the  right  person.  Send  detailed  resume  in¬ 
cluding  availability  to  Box  3693,  Editor  &  Pub¬ 
lisher. 


CONTROLLER/BUSINESS  MANAGER 
Growing,  aggressive  New  Jersey  newspaper 
publisher  seeks  hard-working  hands-on  person 
with  strong  accounting  background  to  handle 
accounting  and  business  functions.  Reports  to 
CEO.  CPA  with  4  plus  years  experience  or  simi¬ 
lar  background  required.  Newspaper  pub¬ 
lishing  experience  helpful  but  not  essential. 
Must  work  well  with  people.  Excellent  place  to 
work,  benefits.  Send  resume  and  salary  re¬ 
quirements  to  James  B  Kilgore.  Princeton 
Packet,  PO  Box  350,  Princeton  NJ  08540. 


DIRECTOR  OF  PUBLICATIONS— Growing 
135,000  circulation  (11  weeklies,  paid  and 
free,  and  one  daily)  New  England  company 
seeks  competitive-market  sales  pro  with  man¬ 
agement  experience.  Good  salary,  benefits, 
profit  sharing.  Send  confidential  resume  and 
salary  history  to  Loren  Ghiglione,  25  Elm  St. 
Southbridge  MA  01550. 


PUBLISHER  with  marketing  skills  needed  for 
weekly  papier:  part  of  group,  potential  promo¬ 
tion  to  daily.  Send  resume,  salary  history  to  Box 
3478,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  SALES  MANAGER— Weekly 
California  newspaper  seeks  dynamic  sales 
manager  to  lead  staff  of  10  in  competitive  mar¬ 
ket.  Strong  in  sales  and  sales  management. 
Excellent  salary  plus  bonuses.  Liberal  benefits 
package.  Send  resume  including  salary  history 
to  Box  3619,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
We  need  a  premier  advertising  executive  to  in¬ 
spire.  teach  and  lead  our  staff  in  a  tough,  com¬ 
petitive  market.  Zone  9.  Two  daily,  three  week¬ 
ly  publications.  Must  be  prt.  jred  for  the  chal¬ 
lenge  with  strong  experience  in  all  phases  of 
advertising.  High  compensation  for  produc¬ 
tion.  Send  resume  to  Box  3634,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  DIRECTOR 
Progressive  30,000  circulation  AM  daily  seeks 
experienced  advertising  executive  to  take  over 
top  spot.  Our  growing  central  (Xtnnecticut  mar¬ 
ket  offers  an  exciting  and  challenging  oppor¬ 
tunity.  Candidates  must  have  had  a  successful 
tenure  in  advertising  management  and  possess 
proven  ability  to  lead  and  motivate  people. 
Compensation  package  represents  our  desire 
for  a  top  quality  individual.  Send  complete  re¬ 
sume  in  confidence  to  David  T  Lucey,  General 
Manager,  Record-Journal.  11  Crown  St, 
Meriden  CT  06450. 


ADMINISTRATIVE 


ASSISTANT  TO 
PUBLISHER 

Growing  publishing  firm 
needs  an  individual  with  com¬ 
bined  editorial  and  manage¬ 
ment  skills.  Background 
would  ideally  include  both 
magazine  and  tabloid  experi¬ 
ence.  Position  requires  man¬ 
agement  skills  in  assisting  the 
publisher  in  all  areas  of  edito¬ 
rial,  advertising,  marketing, 
and  promotion.  A  prime  re¬ 
quisite  is  the  versatility  to 
handle  the  duties  of  an  editor. 
A  growth  position  offering  an 
excellent  salary  and  benefit 
program.  Forward  a  resume  of 
experience,  including  salary 
requirement  to: 

Box  3651 

Editor  &  Publisher 
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EDITOR  &  PUBLISHER  for  January  9,  1982 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER  ! 

Experienced  manager  to  direct  the  marketing 
efforts  of  the  Cardunal  Free  Press  and  Elgin 
Herald,  established  tri-weeklies  in  suburton 
markets.  Responsibility  for  directing  the  dis¬ 
play  sales  and  classified  department.  Send  re¬ 
sume  to  Bill  Starks.  Executive  Vice  President. 
Free  Press  Newspaper  Group.  2^  Williams 
Rd.  Carpentenrille  iL  60110.  1 


ADVERTISING  MANAGER— 15.000  Midwest  ! 
daily.  Supervise  display  and  classified  sales.  ! 
Sales  force  of  13.  Must  be  hands-on  leader  { 
manager  with  strong  sales  background  for  com-  i 
petitive  market.  Salary  plus  bonus.  Send  salary  I 
plus  income  requirements  to  Box  3675.  Editor 
&  Publisher.  j 


ADVERTISING  DIRECTOR 
We  are  a  management  consultant  seeking  an  ad  ! 
director  for  a  community  newspaper  in  the  { 
Northeast.  The  individual  should  have  well  i 
rounded  experience  in  ad  sales  (retail,  classi¬ 
fied.  TMC  and  national)  in  addition  to  manage¬ 
rial  experience.  Skills  in  motivating  and  train-  | 
ing  sales  people  are  a  must.  This  is  an  unusual  i 
opportunity  with  a  highly  respected  newspaper.  | 
All  replies  will  be  held  in  confidence.  Please  ' 
send  detailed  resume  with  salary  history  to  Box 
3694.  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


WYOMING  OPPORTUNITY  for  industrious  I 
young  ad  person,  specifically  with  THE 
NORTHERN  WYOMING  DAILY  NEWS.  We  re  I 
seeking  an  aggressive  individual  with  creative  I 
sales  ability,  plus  an  eye  to  the  future,  to  join  j 
our  local  display  ad  staff.  Write  Hugh  Knoefel.  > 
Publisher.  DAILY  NEWS.  Worland  WY  82401. 


ARTIGRAPHICS 


NEWS  ILLUSTRATOR'graphic  artist  sought  by 
design-graphics  conscious  daily  in  aggressive 
metro  market  in  Florida.  Must  have  some  ex¬ 
perience.  be  skilled  with  mechanicals,  color, 
photographies.  Sharp,  quick  with  ideasamust. 
Box  3597.  Editor  &  Publisher 


CIRCULATION 


CIRCULATION  MANAGER— Zone  9  afternoon  ' 
daily  newspaper.  40-60M  circulation  who  can  ; 
build  circulation  and  service.  Must  be  thor-  ; 
oughly  qualified  in  all  phases  of  circulation  j 
work:  carrier,  home  delivery,  racks,  motor  i 
routes,  collections,  promotion  and  service.  Ex-  | 
cellent  salary  and  benefits.  Send  comprehen-  ; 
sive  resume  along  with  salary  requirements  to  i 
Box  3606.  Editor  &  Publisher 


COMBINATION  sales  manager  general  mana¬ 
ger  needed  for  Midwest  suburban.  We  want 
someone  who  has  a  string  of  success  sales- 
building  accomplishment,  is  dynamic  and  can 
produce  a  top  quality  publication.  Send  re¬ 
sume.  long,  detailed  letter  about  yourself  and 
other  accomplishments,  to  Box  3646.  Editor  & 
Publisher.  State  present  earnings.  Compensa¬ 
tion  will  include  equity  in  publication.  All  re¬ 
plies  held  confidentially. 


CLASSIFIED  ADVERTISING  MANAGER 
We  are  looking  for  a  person  with  a  high  energy 
level,  to  join  our  management  team.  The  qual¬ 
ified  candidate  must  have  previous  sales  ex¬ 
perience.  the  ability  to  work  with  and  motivated 
phone  room  staff  of  (8)  as  well  as  working  with 
(4)  outside  sales  people,  and  be  able  to  perso¬ 
nally  produce  sales.  If  you  feel  you  can  meet  our 
standards  send  your  resume  including  salary 
requirements.  The  Sun.  Att;  Bill  Taylor.  15 
Kearney  Sq.  Lowell  MA  01852. 


CLASSIFIED  MANAGER.  Immediate  opening. 
Please  send  resume  to: 

Charles  Bordelon.  Ad  Director 
Beaumont  Enterprise  &  Journal 
POBox  3071 
Beaumont  TX  77704 


GROWING  New  York  City  weekly  group  seeks 
experience  advertising  sales  manager.  Good 
salary,  incentives.  Send  resume,  references  to 
Box  3673.  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Weekly  community  newspaper  in  New  Jersey 
has  immediate  need  for  a  pacesetter  with  a  i 
track  record  in  sales  management  and  motiva-  i 
tion.  Must  be  strong  on  sales  promotions  and  | 
training.  Excellent  salary  and  benefits  pack-  i 
age.  Write  full  details  to  Box  3648.  Editor  &  { 
Publisher. 


PROFESSIONAL  NEWSPAPER 
AOVERTISING  SALESPEOPLE 
WANTEO  BY 
CENTRAL  ARIZONA 
NEWSPAPER  GROUP 
Due  to  current  growth,  we  are  looking  for 
several  good  newspaper  advertising 
salespeople.  If  you  have  the  desire  to , 
achieve,  with  good  sales  and  layout  abil- ' 
ity  we  would  like  to  consider  your  applica¬ 
tion  for  one  of  these  sales  and  manage¬ 
ment  positions  in  display  or  classified 
advertising.  If  you're  a  real  professional 
or  a  sincere,  hard-working  youngster  with 
most  of  the  tools  of  the  trade,  we  have  a 
great  opportunity  for  you. 

We  are  the  publishers  of  a  daily,  5  week¬ 
lies,  and  a  shopper.  Modern  offset  plant. 
Good  salary  commensurate  with  ability, 
bonus,  mileage  and  good  benefits.  Living 
is  great  in  sunny  Arizona.  Send  resume  to 
Donovan  M.  Kramer.  Sr.,  Publisher.  Casa 
Grande  Valley  Newspapers  Inc.,  P.O.  Box 
639,  Casa  Grande.  Ariz.  85222. 


CIRCULATION  MANAGER  is  looking  fof  an 
:  ambitious  assistant.  19.000.  striving  for  I 
I  20.000  daily.  i 

I  Seeking  a  well  organized,  self-starter  who 
wants  to  move  upward.  Send  resume  and  salary  i 
history  tO:  Virgil  Dahl,  c/o  Freeport  Journal  | 
Standard.  27  S  State.  Freeport  IL  61032. 


[  CIRCULATION  MANAGER  j 

I  AM'PMmetroinZoneGislookingforanexperi- 
enced  individual  to  report  to  circulation  direc-  I 
tor.  Will  supervise  country  circulation  and  * 
transportation  functions.  Should  have  adult 
I  carrier  background.  Excellent  benefits,  good  I 
!  starting  salary,  beautiful  climate,  great  promo- 
{  tion  opportunity.  Send  resume  with  salary  re-  i 
I  quirementsandreterencestoBox3667,  Editor  i 
I  &  Publisher.  { 


CIRCULATION  MANAGER 
I  For  30.000  circulation  6-day-a-week  paper. 

'  Here's  your  opportunity  to  join  a  young  progres- 
I  sive  management  team.  Must  be  strong  in  all 
I  phases  of  circulation.  Strong  in  promotion  a 
I  definite  plus.  All  applications  kept  confiden- 
'  tial.  Send  resume  and  salary  requirements  to 
Ryan  McKibbon.  Osh  Kosh  Northwestern,  PO 
Box  2926,  Osh  Kosh  Wl  54901. 


STATE  AREA  ADVISOR 
Seven  day  publication  in  Rocky  Mountain  re- 
'  gion  IS  seeking  qualified  individual  to  join  a 
j  young  progressive  management  team.  Must  be 
I  thoroughly  qualified  in  all  phases  of  circulation 
i  work.  Strong  promotion  a  definite  plus.  Excel- 
I  lent  salary,  benefits  and  company  car.  Send 
resume  and  salary  history  to  Box  3510.  Editor 
&  Publisher. 


DATA  PROCESSING 


PROGRAMMER, ANALYST 
San  Diego  Union-Tribune  is  seekinga  Program- 
mer'Analyst  with  newspaper  background.  Ex¬ 
perience  should  include  newspaper  business  i 
applications  using  Basic  Plus  2  and  Cobol  on 
Digital  PDP-10  and  PDP-11  computers. 
Responsibilities  will  include  design,  develop¬ 
ment  and  maintenance  of  business  applica¬ 
tions. 

Resume  to  Personnel.  PO  Box  191,  San  Diego 
CA  92112. 


CIRCULATION 


An  18,000  circulation  daily  in  Zone 
5,  a  division  of  a  major  media  cor¬ 
poration.  requires  someone  to 
manage  its  circulation  sales  and 
distribution  operation.  This  posi¬ 
tion  reports  directly  to  the  pub¬ 
lisher  who  is  seeking  someone  who 
has  strong  sales  and  promotions 
capabilities,  effective  leadership 
and  organization  skills.  A  success¬ 
ful  candidate  is  an  individual  who 
would  feel  at  home  in  a  small 
Midwestern  community  and  who 
would  find  appeal  in  establishing  a 
career  path  with  a  rapidly  growing 
and  progressive  media  corpora¬ 
tion.  Reply  to  Box  3630,  Editor  & 
Publisher. 

An  equal  opportunity  employer  m/f 


EDITOR  &  PUBLISHER  for  January  9,  1982 


HELP  WANTED 


EDITORIAL 


AWARD-WINNING  semi-weekly  on  Texas  Gulf 
Coast  now  taking  applications  for  eager  reporter 
with  J-degree.  News,  feature,  editing  skills  a 
must.  Photo.  VDT,  layout  helpful.  Must  be  non- 
smoker.  neat.  Send  resume,  clips,  immediately 
to  Chris  Barbee,  El  Campo  Leader-News.  PO 
Box  1 180.  El  Campo  TX  77437. 


ASSISTANT  CITY  EDITOR— We  re  an  aggres¬ 
sive  Midwestern  daily  looking  for  a  stand-out 
manager  to  help  guide  and  motivate  a  talented 
staff.  Sharp  editing  skills  and  a  strong  news 
background  are  a  must  for  a  demanding  )ob  in 
which  the  right  person  can  have  a  real  impact 
on  a  quality  product.  Contact  Steve  Sidk).  City 
Editor.  The  Dayton  Daily  News.  Dayton  OH 
45402.  Phone  (513)  225-2211. 


ARE  YOU  THE  BEST  reporter  on  your  daily?  The 
best  writer?  If  you  are  both,  then  we  might  be 
interested.  We're  a  medium  sized  daily  in  the 
Pacific  Northwest  with  a  record  of  reoorting  and 
writing  excellence  and  we  re  looking  for  a  repor¬ 
ter  with  at  least  2  years  experience.  We  offer  a 
good  salary  and  benefits  program.  Box  3662. 

Editor  &  Publisher. _ 

ASSISTANT  NIGHT  CITY  EDITOR 
Major  metropolitan  Zone  2  daily  needs  journal¬ 
ist  with  at  least  5  years  experience  who  will 
assist  night  city  editor  in  editing  city  desk  copy. 
Applicants  must  have  both  reporting  and  edit¬ 
ing  experience,  as  well  as  skills  necessary  to 
work  with  aggressive  reporting  staff.  Job  calls 
for  strong  leadership  qualities  and  requires 
some  rewrite.  Excellent  pay  and  benefits.  Send 
resume,  references  and  clips  to  Box  3687.  Edi¬ 
tor  &  Publisher. 


BUSINESS-AGRICULTURE  WRITER  .  We  re  an 
innovative  Pacific  Northwest  daily  in  the  heart 
of  the  southeastern  Washington  wheat  belt. 
We  re  seeking  a  bright  and  talented  reporter 
who  demonstrates  an  interest  and  understand¬ 
ing  of  this  complex  beat.  While  providing  good 
local  features  on  individuals  and  organizations 
is  important,  we  also  seek  the  person  who  can 
understand  and  present  local  economic,  busi¬ 
ness  and  agricultural  issues  in  a  clear  and  read¬ 
able  form.  An  equal  opportunity  employer. 
Send  resume,  clips  and  references  to  Person¬ 
nel  Manager.  Walla  Walla  Union-Buletin.  PO 
Box  1358.  Walla  Walla  WA  99362. 


HELP  WANTED 


EDITORIAL 


■  ALBUQUERQUE'S  leading  newspaper— the 
morning  Journal-has  an  opening  for  an  experi- 
I  enced  business  reporter.  Applicants  should 
send  a  complete  work  history,  references  and 
salary  requirements  to:  Frankie  McCarty.  Man¬ 
aging  Editor.  PO  Drawer  J.  Albuquerque  NM 


I  COPY  EDITOR:  Must  be  in  love  with  journalism: 

dedicated  to  accuracy.  Some  experience 
I  necessary  but  motivation,  willingness  to  work 
I  and  learn  is  paramount.  Someone  who  knows 
that  "good  enough"  is  never  good  enough .  Zone 
I  2  morning  daily.  There's  opportunity  here  for 
the  right  person.  Apply  to  Box  3585.  Editor  & 
Publishw. 


(^BLE  NEWS  EDITOR — Opportunity  to  be  in 
I  on  the  ground  floor  of  dewloping  electronic 
news  and  information  delivery  system  using  3 
cable  channels.  Looking  for  individuals  with 
j  3-4  years  of  news  editing  experience  on  daily 
newspapers,  friendly  with  computer  terminals 
^  and  video  equipment  and  eager  to  participate 
I  in  creating  new  form  of  news  delivery.  Send 
resume,  salary  requirements  and  letter  describ¬ 
ing  career  goals  to  Box  3621.  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR 

San  Juan,  Puerto  Rico.  Weekly  English  lan¬ 
guage  business  newspaper— 50.000  circula- 
I  tion  seeking  a  person  with  excellerKe  in  news 
i  judgment,  language  usa«.  attention  to  detail 
and  ability  to  write  good  headlines  that  are  not 
:  cute  but  tell  the  news  directly  and  concisely. 

Must  have  strong  reporter  writing  skill  experi- 
,  ence,  and  be  imaginative.  Will  be  involved  with 
layout.  The  person  we  seek  must  be  ambitious, 
resourceful  and  hard  working  to  work  with  an 
Editorial  Department  of  10  reporters  in  a  chal- 
I  lenging  environment  in  which  nothing  less  than 
the  best  will  be  accepted. 

Fairly  fluent  Spanish  as  a  second  language  is  a 
j  must.  We  are  the  leader  in  business  journalism 
in  the  Caribbean  and  in  seven  years  have  and 
are  still  growing  rapidly.  Tryout  required. 

I  Send  letter  and  resume  to  Editor-in-Chief. 
I  Caribbean  Business.  Box  6253.  Loiza  St  Sta. 
Santurce.  Puerto  Rico  00914. 


f  -  > 

Assistant  Editor 

Assistant  Editor  on  monthly 
worldwide  newspaper  (60,CXX) 
circulation)  published  by 
multinational  corporation 
headquartered  in  central 
Connecticut.  Not  a  “house 
organ”  position.  Strong 
reportingAftrritmg/editing  skills 
a  must.  Emphasis  on  tight  news 
and  bright  feature  writing. 

Prefer  at  least  three  years’  daily 
newspaper  experience.  Must  be 
able  to  work  closely  with  top 
management.  Experience  in 
newspaper  production  a  must. 
Some  travel.  Competitive  salary, 
$17,000  range,  and  benefits. 

Equal  opportunity  employer, M/F. 

Resume  with  non-returnable  clips  to 

Box  3688 

Editor  &  Publisher 
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DIRECTOR  OF  PERIODICALS  | 

UNIVERSITY  OF  SOUTHERN  CALIFORNIA  i 
University  of  Southern  California  seeking  a  sea¬ 
soned  professional  to  fill  the  position  of  Direc¬ 
tor  of  wiodicals.  The  director  is  responsible  | 
for  the  editorial  direction  and  management  of  2  i 
publications:  a  campus  weekly  for  faculty  and  I 
staff,  and  USC’s  monthly  alumni  tabloid.  ' 

The  successful  candidate  will  have  had  at  least  ! 
5-7  years  experience  in  the  periodicals  field, 
preferably  within  the  context  of  a  major  uni-  | 
versity.  He  or  she  will  also  be  an  accomplished  I 
writer  and  editor  with  a  track  record  of  success 
as  a  manager.  The  ability  to  work  closely  and  | 
sensitively  with  faculty,  deans  and  other  uni¬ 
versity  administrators  at  all  levels  is  also  essen¬ 
tial.  Salary:  negotiable.  Apply  tO:  Dr  Vance  T 
Peterson,  Executive  Director  of  University  Re¬ 
lations.  University  of  Southern  California.  I 
Bovard  Hall  252.  Los  Angeles  CA  90007. 


EDITOR  ' 

TIMES  REVIEW.  Catholic  weekly  for  the  La  ; 
Crosse.  Wisconsin  Diocese  of  La  Crosse  Wl.  I 
seeks  an  editor  who  understands  how  a  good  j 
weekly  newspaper  runs  and  is  interested  in  : 
serving  a  diverse,  vibrant  Catholic  community  | 
in  19  counties  of  western  Wisconsin.  Circula-  i 
tkxi  27.500  and  growing.  Highly  motivated 
staff,  fully  computerized  production  sKtem.  > 
Looking  for  March  starting  date.  Write  ^rch  i 
Committee.  PO  Box  937,  La  Crosse  Wl  5460 1 .  ! 


COPY  EDITOR.  At  least  two  years  experience.  A 
7^ay  daily  in  lively  news  area.  Contact  JP 
Matasich,  (313)  482-2000.  afternoons  only 
adter  January  14.  Ypsilanti  Press,  Ypsilanti 
Michigan— A  Harte-Hanks  Communications 
property. 


DAILY  EDITOR  WANTED 
If  you  would  like  to  build  your  own  mousetrap  in  i 
a  major  suburban  competitive  market.  If  you  j 
can  tram  a  young  staff.  If  you  are  strong  on  local 
news  coverage.  If  you  like  to  run  your  own  show 
and  have  fun.  Then  you  should  send  your  re¬ 
sume  to  us.  We  offer  all  of  the  above  plus  an 
attractive  fringe  benefit  plan .  Box  3386.  Editor 
&  Publisher. 


DESK  PERSON— Growing  Zone  4  medium-  : 
sized  daily  needs  experienced  journalist  for  key  ! 
desk  position.  Knowledge  of  graphics,  modular  I 
design  essential.  Individual  should  have  at  ' 
least  three  years  desk  experience:  eye  for  photo  ’ 
composition,  cropping;  ability  to  write  bright,  ■ 
snappy  headlines;  deft  touch  as  leader  for 
talent^  young  staff.  This  is  a  job  with  a  future.  I 
Resume,  references,  salary  requirement  to  Box 
3638.  Editor  &  Publisher. 


EDITOR:  Wordsmith  to  polish  copy,  supenrise 
writers,  check  facts  and  report  for  expanding 
cable  tv  newsletter  publisher.  Non-smoker.  Re- 

3uires  business  journalism  experience  for  wire. 

ally  or  subscription  newsletter.  Hard  work.  Re¬ 
sume  and  clips:  Managing  Editor,  Paul  Kagan 
Associates.  26386  Carmel  Rancho  Ln.  Carmel 
CA  93923. 


EDITOR 

CATHOLIC  DKKJESAN  weekly  seeks  leader 
with  strong  writing,  editing,  layout,  headline 
and  administrative  skills  who  appreciates  the 
role  of  the  Catholic  press  in  the  mission  of  the 
Church.  We  are  an  award-winning  tabloid  in 
Zone  1.  Send  resume  and  clips  to  Monsignor 
Joseph  F  Bracq,  The  Visitor,  184  Broad  St, 
Providence  Rl  02903. 


FINANCIAL  REPORTER/WRITER 
Financial  newspaper  in  New  York  City,  sennng 
sophisticated  readership,  seeks  staffer  to  cover 
banking,  investment.  Newswriting  experience 
a  must.  Background  in  finance,  math,  econo¬ 
mics  helpful  but  not  essential.  Box  3629,  Edi¬ 
tor  &  Publisher. 


FEATURE  SPARK  PLUG— The  State  Journal- 
Register  is  looking  for  a  key  person  who  can 
help  us  produce  outstanding  daily  feature  and 
weekly  magazine  sections.  Exact  title  and  level 
of  responsibility  will  be  determined  after  a  sur¬ 
vey  of  the  candidates.  Here  are  the  qualities  we 
are  looking  for:  leadership  potential,  feature 
writing  skills,  feature  section  design  talent, 
editing  experience,  interest  in  the  arts  and 
organizational  skills. 

We  offer  competitive  salaries  and  outstanding 
benefits  in  a  state  capital  of  100.000.  We  have 
a  talented  professional  staff  that  participates 
regularly  in  the  feature  section  planning  pre- 
cess. 

Apply  in  writing— including  a  resume,  salary 
history  and  samples  of  published  work.  In  addi¬ 
tion,  please  send  us  a  2  page  biographical 
sketch  concentrating  on  the  personal,  educa¬ 
tional  and  professional  experiences  you  believe 
have  prepared  you  for  this  position. 

Position  is  open  now.  Previous  applicants 
should  reapply. 

Patrick  Coburn.  Managing  Editor 
State  Journal-Register 
PO  Box  219 
Springfield  IL  62705 
an  equal  opportunity  employer 


FINANCIAL  WRITER 


IMAGINATIVE,  enthusiastic  reporter  sought  for  : 
hard-working  60-page  country  weekly  (Amer-  [ 
ica's  largest).  Our  4-person  staP  is  young,  will-  j 
ing  to  try  new  approaches,  and  hates  to  settle  I 
for  anything  less  than  excellence.  After  experi-  , 
ence  with  us,  our  reporters  have  gone  on  to  i 
metro  dailies.  In  fact,  we  re  running  this  ad  ! 
because  one  is  leaving  for  a  daily  soon.  Lapeer  ' 
has  all  the  advantages  of  a  small-town  news-  | 
paper:  a  chance  to  gam  experience  on  all  kinds  i 
of  beats,  to  write  both  feature  and  hard  news  ' 
stories,  to  hone  your  writing  and  VDT  skills. 
Plus,  we  re  20  miles  from  city-life.  Besides  a  ■ 
competitive  salary,  we  offer  Blue  Cross  cover-  1 
age.  paid  days  off  plan  and  full  pension  plan. 
Please  send  resume  to  Lynn  Myers,  Editor,  The  I 
Lapeer  County  Press,  PO  Box  220,  Lapeer  Ml  i 
48446. 


MANAGING  EDITOR  for  Midwest  suburban  i 
group  dedicated  to  excellence.  Must  be  able  to  ' 
manage  and  motivate  young,  aggressive  staff. 
Must  be  dedicated  professional.  Salary  begins  | 
at  $13,000.  Send  resume,  clips,  references  to  . 
Box  3647,  Editor  &  Publisher.  i 


MAJOR  Zone  3  daily  is  looking  for  top-notch  i 
journalist  to  cover  growing  music,  dance  and  i 
opera  scene.  Duties  will  range  from  reviewsand 
feature  stories  to  in-depth  pieces  on  the  arts  ' 
community  and  performing  arts  centers.  Send  j 
clips,  references  and  resume  to  Box  3656,  Edi-  ; 
tor  &  Publisher.  ] 


REPORTER/PHOTOGRAPHER  wanted  for  j 
three  day  a  week  county  seat  newspaper  in  town 
of  8000.  We  carry  local  news  only-no  wire  or  I 
junk  filler.  Candidate  must  be  strong  on  local  | 
government  reporting.  VDT  experience  prefer-  I 
red.  We  can  teach  photography.  Send  resume  i 
and  salary  requirement  to  Gene  Gobczynski,  ' 
Salem  Times-Commoner,  120  S  Broadway.  | 
Salem  IL  62881.  No  phone  calls  please.  i 


CITY  EDITOR 


We  re  looking  for  a  manager  to  be  city  editor  of  | 
the  Telegraph  Herald.  The  person  will  use  the  I 
ability  to  get  things  done  thr-  ugh  people  to 
produce  coverage  that  is  thorough,  timely, 
complete  and  accurate.  We’re  looking  for  im-  | 
agination  and  innovation  that  will  provide  an  : 
extra  dimension  to  our  local  news  coverage  by  ] 
recognizing  trends  and  patterns  in  news,  in-  i 
formation  and  entertainment  in  our  area  I 

You  will  be  a  member  of  a  newsroom  manage-  | 
ment  team  working  in  an  environment  that  ison 
the  leading  edge  of  bringing  human  resources  | 
developments  to  the  newspaper  industry  | 


NUMBER  TWO  PERSON  for  small-medium 
daily  in  Great  Lakes  area.  Report  to  editor  and 
supervise  a  staff  of  25.  Responsible  for  daily 
operations  and  must  have  the  ability  to  beat  all 
competition,  all  the  time  and  never  forget 
newspapering  in  a  business.  Send  resume,  sal¬ 
ary  requirements  to  Box  3677,  Editor  &  Pub¬ 
lisher. 


QUALI'TY  5-day  daily  in  Zone  6  will  soon  have 
opening  for  managing  editor.  Prefer  family- 
oriented  person  with  solid  reporting,  editing, 
makeup  background.  University  city.  Box 
3567,  Editor  &  Publisher. 


REPORTER  for  small  daily.  Experience  prefer¬ 
red.  Send  resume  and  clips  to  James  Paterson, 
The  Gettysburg  Times.  18-22  Carlisle  St,  Get¬ 
tysburg  PA  17325.  NO  CALLS. 


REPORTER.  General  assignment  responsibili¬ 
ties  as  well  as  county  government  and  regional 
news.  Job  requires  journalism  degree  plus  one 
year  or  more  of  newspaper  experience.  Tele¬ 
graph  Herald  newspaper  in  Dubuque  has  an 
outstanding  reputation  in  quality  reporting, 
writing,  design,  technology  and  human  re¬ 
sources.  Send  clips,  resume  and  salary  ex¬ 
pectations  to:  Nancy  Wilson,  Employment/ 
Compensation  Manager.  Woodward  Com¬ 
munications  Inc,  PO  Box  688.  Dubuque  lA 
52001.  Equal  Opportunity  Employer. 


REPORTER— Zone  2  daily  with  80,000  plus 
circulation  is  recruiting  an  experienced  general 
assignment  reporter  who  can  demonstrate  a 
clear,  concise,  graceful  writing  style.  Other  top 
requirements:  intelligence  and  the  ability  to 
work  harmoniously  with  others.  Must  be  able  to 
produce  project  pieces  without  getting  lost  in 
them  and  handle  daily  assignments.  Must  be 
anxious  to  meet  high  standards  and  to  work 
with  editors  from  story’s  inception  through  pub¬ 
lication.  Send  cover  letter,  resume,  clips  and 
salary  hisyory  to  Box  3669,  Editor  &  Publisher. 


REPORTERS/COPY  EDITORS— We  re  a  New 
York  state  metro  in  need  of  a  reporter  with 
bureau  experience  or  aptitude,  a  copy  editor/ 
layout  editor  and  an  experienced  reporter  who 
is  a  top-notch  writer.  Write  to  Box  3670,  Editor 
&  Publisher. 


REPORTER.  If  you  are  a  talented  writer  and  an 
experienced,  driven  reporter,  write  us.  This  is 
your  opportunity  to  do  the  big  stories  for  a 
33,000  daily  of  exceptional  quality  in  Zone  3. 
Box  3672,  Editor  &  Publisher. 


SPORTS  ASSIGNMENTS  EDITOR 


WRITER-EDITOR 

Rodale  Press,  one  of  the 
most  exciting  and  innova¬ 
tive  publishing  cxompanys  in 
America,  is  Itxiking  tor  a  wri¬ 
ter.  But  not  just  any  writer.  We 
need  someone  with  a  lively, 
personable,  witty  style; 
someone  who  loves  to  com¬ 
municate;  and  most  ot  all, 
someone  who  has  the  drive 
and  creativity  to  take 
charge  as  executive  editor 
of  the  nation's  #1  health  and 
lifestyle  newsletter — Execu¬ 
tive  Fitness  Newsletter.  It 
ycxi'd  like  to  join  a  company 
where  imagino+ive  people 
thrive,  send  your  resume 
and  writing  samples  in  con¬ 
fidence  to: 

William  Gottlieb 
Executive  Fitness 
Newsletter 
RODALE  PRESS,  INC. 

33  E.  Minor  St. 
Emmaus,  PA  18049 


Here’s  an  unusual  opportunity  with  a  growing 
international  publisher.  We  need  a  bright  young 
journalist  who  can  write  on  financial  matters, 
and  other  business  related  topics.  Excellent 
opportunity  to  be  creative.  Salary  commensu¬ 
rate  with  experience.  Send  resume  with  cover 
letter  to:  Box  3689,  Editor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNALISM  ” 
Latest  market  information.  Free  details.  Send 
long  self  addressed  stamped  envelope  tO: 
Northwest  Marketing  Limited,  PO  Box  3658, 
Lacey  WA  98503. 


BUSINESS  JOURNALISTS 
ARE  NEEDED  IN 
WASHINGTON  D.C. 

Washington  Business  Journal,  o  new 
weekly  business  newspaper,  is  inter¬ 
viewing  for  editorial,  and  advertising 
staff  positions.  It  will  commence  pub¬ 
lication  in  April,  1982,  and  seek  experi¬ 
enced,  professional  business  journalists 
who  ore  familiar  with  the  Washington/ 
Baltimore  markets.  This  will  be  the 
eleventh  business  newspaper  in  the  Cor¬ 
dovan  Business  Journal  chain.  We  ore  a 
subsidiary  of  the  E.W.  Scripps  Company 
and  the  positions  to  be  filled  are  impor¬ 
tant  career  opportunities  for  people 
with  talent,  drive  and  experience.  Inter¬ 
views  will  be  conducted  in  Woshington. 
To  request  an  interview,  send  resume  in 
confidence  to  Cordovan  Recruiting, 
5314  Bingle  Rd,  Houston,  Texas  77092, 
or  coll  (713)  688-881 1  and  talk  to  8ob 
Gray,  Bill  Schadewald  or  Sommy  Lin- 
dholm. 


The  position  requires  a  high  level  of  people 
skills  in  terms  of  planning  and  goal  setting, 
setting  standards,  working  with  the  staff  in 
coaching,  counselling  and  evaluating  perform¬ 
ance  in  meeting  goals. 

In  a  letter,  let  us  know  how  you  could  use  your 
management  ability  and  professional  skills  to 
meet  these  expectations.  Include  a  resume  of 
previous  experience  and  salary  history.  Send 
these  to:  Nancy  Wilson,  Employment  Com¬ 
pensation  Manager,  Woodward  Communica¬ 
tions  Inc,  PO  Box  688,  Dubuque  lA  52001. 
an  equal  opportunity  employer 


COPY  EDITOR — The  Princeton  Packet  Inc,  is 
looking  for  a  hardworking  copy  editor  with  VDT 
and  layout  experience  to  run  a  copy  desk  that  is 
common  to  its  8  weekly  newspapers.  Excellent 

trowth  potential  and  a  great  place  to  work. 

end  resume  and  salary  requirements  to 
Richard  Willever,  The  Princeton  Packet.  PO 
Box  350,  FYinceton  NJ  08540. 


CITY  EDITOR 

Mid-size  Zone  9  daily  seeks  energetic  editor  to 
take  charge  of  city  and  state  coverage  in  thriv¬ 
ing  metropolitan  area.  Our  perfect  candidate 
wiTi  have:  commitment  to  excellence;  proven 
leadership  abilities,  preferably  including  sever¬ 
al  years  as  city  editor  or  assistant  city  editor; 
sound  news  judgment;  strong  commitment  to 
planning;  knowledge  of  liable  laws;  ability  to 
develop  relatively  young,  aggressive  staff; 
capacity  to  praise  and  critisize  constructively; 
reverence  for  the  English  language;  apprecia¬ 
tion  of  and  dear  concise  writing;  a  record  of 
community  interest  that  extends  beyond  the 
doors  of  the  newspaper;  potential  for  advance¬ 
ment. 

In  exchange  we  offer  a  fine  salary  and  benefits, 
the  opportunity  to  live  in  a  growing  community 
enjoying  excellent  quality  of  life  and  a  stimulat¬ 
ing  work  environment.  It  you  are  interested, 
please  forward  resume  and  cover  letter  to  Box 
3605,  Editor  &  Publisher. 


CITY  EDITOR  for  Zone  5  daily.  Direct  a  staff  of 
10.  Must  have  strong  local  news  approach  and 
ability  to  manage  a  productive  news  room. 
Send  salary  requirements  and  resume  to  Box 
3676,  Editor  &  Publisher. 


For  metro  newspaper.  Must  have  5  years  experi¬ 
ence  reporting  and  editing  on  a  daily  newspap¬ 
er.  Will  direct  daily  coverage  of  all  sports  by 
reporting  staff  of  15.  Send  resume  and  clips  to 
Barry  Burkhart,  Editor,  The  Arizona  Republic, 
PO  Box  1950,  Phoenix  AZ  85001. 


I  SMALL  DAILY.  Zone  5  is  taking  applications  for 
reporter,  copy  editor,  sports  editor  and  photo¬ 
grapher  for  anticipated  openings  in  1982. 
Whether  you  graduate  in  Oecemter  or  will  fin¬ 
ish  in  June,  please  write.  Anticipate  news  edi¬ 
tor  opening  in  April,  must  have  experience  for 
I  this  position.  Box  3642,  Editor  &  Publisher. 


SPORTS  EDITOR 

I  The  Anchorage  (Alaska)  Daily  News,  a  top- 
i  notch  daily  of  40,000  circulation,  seeks  appli¬ 
cants  for  the  soon-to-be  open  position  of  sports 
.  editor.  We  want  an  experienced,  capable  layout 
editor  and  writer  with  a  talent  for  organization 
!  and  an  aptitude  for  personnel  management, 
i  Our  coverage  ranges  from  sled  dog  races  to 
I  (CBA)  professional  basketball  to  skiing  to  high 
j  school  football.  Special  emphasis  on  participa- 
I  tory  and  outdoor  sports.  Promptly  send  story 
clippings,  page  layouts,  resume,  letter  and  sal¬ 
ary  history  to  (Mr)  WP  Dougherty,  Anchorage 
Daily  News.  Pouch  6616,  Anchorage  AK 
I  99502 

!  SMALL  TOWN  prize-winning  daily  wants  food 
I  writer.  Must  be  good  cook,  good  writer,  good 
I  interviewer  and  consumer  conscious.  Send  re¬ 
sume  to  Steve  Pappas.  The  News-Journal  Corp, 
I  PO  Box  431,  Daytona  Beach  FL  32015. 


UNCOMPROMISING 

That’s  the  quality  we  seek  in  a  copy  editor.  If 
you  are  a  first-rate  reorganizer  of  stories,  as  well 
as  a  nit-picker,  and  can  work  nights,  please 
apply  in  writing  to:  Bill  Breisky,  Cape  Cixl 
Times,  319  Main  St,  Hyannis  MA  02601. 


FREELANCE 


FREELANCE  writers  in  two  categories  for  bi¬ 
monthly  trade  magazine.  1.  Marketing  articles, 
approximately  1500  words.  appeaT  to  CEO 
level.  2.  Reportorial  coverage,  with  photos  of 
i  Housewares  and  Hardware  shows  in  Chicago. 

I  Box  3628.  Editor  &  Publisher. 
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HELP  WANTED 
JOB  LEADS 


POSITIONS  WANTED.  .  . 


POSITIONS  WANTED 
EDfTORIAL 


PR/EDITORIAL  lObs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  1 1375. 

ADMINISTRATIVE 

MAILROOM 

NEEDED  IMMEDIATELY— Mailroom  manager 
for  25,000  afternoon  and  daily  newspaper  in 
Port  Arthur  Texas.  We  also  publish  and  mail  2 
weekly  shoppers.  Candidate  should  have 
Cheshire  or  Kirk  Rudy  mailing  equipment  ex¬ 
perience.  Contact  Ken  Nichols  or  John  Dubose 
at  (713)  985-5541,  or,  send  your  resume  to 
Port  Arthur  News,  PO  Box  789,  Port  Arthur  TX 
77640. 

A  COX  NEWSPAPER 

FORMER  METRO  publisher-editor,  excellent 
record,  pioneered  new  technology,  seeks  return 
to  metro  or  small  group  management.  Available 
February  1.  Box  3^5.  Editor  &  Publisher. 

GENERAL  MANAGER— Aggressive,  know¬ 
ledgeable  all  phases  newspaper  operation. 
Proven  record.  Highest  references.  Box  3505, 
Editor  &  Publisher. 

SALES  TRAINER  MANAGER 

Ad  director  with  strong  daily  track  record  and 
training  skills  seeks  training  and/or  general 
management  position.  Box  3695,  Editor  & 
Publi^. 

PHOTOJOURNAUSM 

PHOTOJOURNALIST  1 

We  are  a  60,0(X)-plus  morning,  100,0(X)-plus 
Sunday  paper  in  Zone  5  which  emphasizes 
good  news  and  feature  pictures.  We  need  a 
self-starting  photojournalist  with  a  positive  atti¬ 
tude  who  can  work  well  with  others.  Ability  to  | 
develop  daily  enterprise  pictures  and  quality 
photo  stories  a  must.  Journalism  degree  a  plus.  ' 
Send  current  resume.  10  unmounted  8x10 
prints  and  the  same  number  of  clips  to  Box 
3636,  Editor  &  Publisher  no  later  than  January 
18.  All  samples  non-returnable. 

SUCCESSFUL  general  manager  with  MBA  and 
journalism  degrees  seeks  greater  challenge  on 
larger  paper  in  management  or  marketing  posi¬ 
tion.  Box  3691,  Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  MANAGER/GENERAL  MANA¬ 
GER.  31,  8  years  weeklies  and  dailies,  leader, 
good  with  people,  excellent  references.  Re¬ 
sume  available  if  you  inquire  to  Box  3652, 
Editor  &  Publisher. 

WE  RE  A  MEDIUM  SIZED  daily  in  the  Pacific 
Northwest  with  a  reputation  for  graphic  excell¬ 
ence.  and  we  are  looking  for  the  right  person  to 
direct  our  young  photo  staff.  You  must  be  a  first 
rate  shooter  with  at  least  2  years  daily  experi¬ 
ence.  Photo  page  layout  ability  a  must.  We  offer 
a  good  salary  and  benefits  program.  Send  us  a 
letter  and  resume,  along  with  examples  of  your 
work  including  photo  pages  you  have  produced. 
Box  3663,  Editor  &  Publisher. 

13  YEARS  OF  EXPERIENCE  in  advertising  with 
a  daily  newspaper.  1 1  years  as  "working"  clas¬ 
sified  mana^r.  Will  accept  the  right  sales  posi¬ 
tion.  Please  call  (717)  272-1500 

CIRCULATION 

CIRCULATOR — 15  years  experience,  seeking 
number  one  or  two  spot  with  small  to  medium 
daily.  (914)  692-5865. 

PRESSROOM 

CREATIVE,  aggressive  executive  with  extensive 
background  in  newspaper,  magazine,  trade  cir¬ 
culation.  marketing,  prand  promotions.  Prefer 
Zones  2, 3.  JT  Brewer,  35  Essex  St,  Deep  River 
CT  06417. 

JOURNEYMAN  OFFSET  PRESSMAN— 
Needed  for  25.000  circulation  afternoon  news¬ 
paper  in  Port  Arthur  Texas.  Good  pay.  good 
benefits.  Contact  Ken  Nichols  or  John  Dubose 
at  (7 13)  985-554 1  or  send  your  resume  to  Port 
Arthur  News.  PO  8ox  789,  Port  Arthur  TX 
77640. 

A  COX  NEWSPAPER 

CIRCULATION  DIRECTOR— 13  years  experi¬ 
ence  all  phases  PLUS  TMC,  computer;  on  am/ 
pm  and  combined  dailies  9  to  50M;  record  of 
sizable  gains  thru  promotions  and  attained 
100%  collections.  Top  references.  Box  3692. 
Editor  &  Publisher. 

METRO  PRESSMAN-OPERATOR.  Sunny  Ari¬ 
zona,  good  benefits,  growing  organization. 
Non-union.  $350  plus  bonus,  (^intact  Norm 
Miller.  PO  6ox  1547.  Mesa  AZ  85201  or  (602) 
989-6595. 

FORMER  ROAD  MAN  Hutchinson  Kansas  dai¬ 
ly.  30  years  circulation  experience  available. 
Box  34B0.  Editor  &  Publisher. 

PRODUCTION 

SIKXESSFUL  major  market  circulation  execu¬ 
tive  desires  position  with  progreesive  pub¬ 
lishing  firm.  Have  anvpm  metro  experience  at 
senior  management  level.  Solid  background  in 
all  phases  of  circulation,  including  legal  and 
Ibor.  Consistant  bottom-line  results  by  applying 
innovative  pinning  and  state-of-the-art  tech¬ 
nology.  People  conscious  innovator,  excellent 
credentials.  Box  3679.  Editor  &  Fhjblisher. 

A  CHALLENGI NG  POSITION  with  a  progressive 
5-day  daily  newspaper  in  a  growing  dynamic 
area.  We  are  looking  for  an  exprienced  profes¬ 
sional  to  join  the  management  team  of  one  of 
Taylor  (kimmunications  Inc's  finest  newspap¬ 
ers.  Send  resume  to  Dave  Kramer,  General 
Manager,  The  Herald,  PO  Box  649,  New  Braun¬ 
fels  TX  78130. 

EDITORIAL 

ENGINEER 

FIELD  ENGINEER  AND  SERVICEMEN 

Press  Machinery  Corp,  the  fastest  growing  com¬ 
pany  in  letterpress  to  offset  conversions,  re¬ 
quires  people  with  rotary  newspaper  press  ex¬ 
perience.  If  you  are  interested  in  a  career  with  a 
company  who  in  a  few  short  years  has  shown 
dynamic  growth  and  leadership,  send  us  your 
resume. 

Salary  and  benefits  are  liberal  and  negotiable 
based  on  experience  and  accomplishments. 

Press  Machinery  Corp 

230  James  St 

Bensenville  IL  60106 

ALL  SLOTS,  BIG  DAILY,  MAGAZINES,  TRADE, 
22-year-pro,  foreign  buro  chief,  Nieman  Fel¬ 
low,  freelance  deserter,  lotsa  prizes,  word  and 
people  strengths.  Super  pr  offers  welcome.  No 
sinecures  nor  kept  columns.  Box  3661,  Editor 
&  Publisher. 

AWARD-WINNING  sports  editor  of  small  town 
daily  seeks  advancement  to  medium  or  large 
daily  as  sports  copy  editor  or  slot  man.  Four 
years  experience,  proven  ability,  can  do  it  all. 
Any  Zone.  Box  3683,  Editor  &  Publisher. 

CAREER  CHANGE — 12  years  neuroscience. 
Freelance  radio  reporter,  writer;  2  years  trade 
and  corporate  public  relations;  video  and 
35mm  photography.  MA  Journalism,  New  York 
University.  January  1982.  F  Muller.  PO  tox 
353,  Tarrytown  NY  10591. 

PROMOTION 

PROMOTION  MANAGER 
lOOM  fast-growing  Zone  9  daily  needs  experi¬ 
enced  creative  individual  to  handle  promotion 
responsibilities  including  promotion  of  circula¬ 
tion.  news  and  advertising  sales;  in-paper, 
other  media  contests  and  national  publica¬ 
tions.  Salary  based  on  experience  and  qualifi¬ 
cations;  excellent  fringe  benefits.  Send  re¬ 
sume,  work  samples  and  salary  history— first 
letter  All  replies  kept  in  confidence.  Sox 
3644,  Editor  &  Publisher, 

1  EMPLOYED  EDITOR  seeks  top  job  on  quality¬ 
conscious  daily  30,000  ABC  circulation  and 
'  up.  Wide  experience  as  writer,  editor,  manager. 

Prefer  Zones  1-5.  Box  3639,  Editor  &  Pub- 
;  lisher. 

i  ECONOMIC  REPORTER.  Prize-winning  busi- 
1  ness  writer  on  large  daily  seeks  post  covering 
!  local,  national  economic  developments  for 

1  metro's  main  news  section.  Box  3674.  Editor  & 

1  Publisher. 

;  JUNE  '82  Ohio  Wesleyan  journalism  grad,  bi- 
1  weekly  editor,  weekly  managing  editor.  SID 
!  aide,  wants  reporting,  copy  editing  or  SI  work 

1  Zones  1,  2,  5,  7,  8,  9.  Joe  Weinhert,  Austin 
Hall,  Delaware  OH  43015,  or  call  (614)  369- 
;  4431  ext  366  or  leave  messages  at  ext  257  or 

1  357. 

SALES 

SUNBELT  shopper  needs  strong  sales  lead¬ 
ership.  Equity  position  available  to  right  per¬ 
son.  Resume  to  Box  3615,  Editor  &  Publisher. 

1 

1 

EDITORIAL  ! 

HARDWORKINGsportswriterseeksjobonmid-  i 
s,zed  daily  in  Zones  2. 3. 5.  Three  years  expert-  i 
ence.  Box  3668,  Editor  &  Publisher.  i 

IN  SEARCH  of  writing  spot  heavy  on  human 
interest,  features.  Ernie  Pyle  winner.  Now  at 
writing  peak.  Box  3658,  Editor  &  Publisher. 

JUNE  '82  Ohio  Wesleyan  journalism  grad,  { 
summer  resort  weekly  publisher  Ohio  Wesl^an 
SID,  wants  sports  information  or  daily  reporting 
Zones  1-2,  5-9.  Reuben  Frank.  Box  78  Austin  I 
Hall,  Dela^re  OH  43015,  or  call  (614)  369- 
4431,  ext  257  after  January  2. 

MANAGEMENT  or  top  sports  spot  sought.  23- 
year  veteran.  Can  handle  any  position.  Keny 
Yencer.  1 14  David  Dr.  Slidell  LA  70458;  (504) 
641-1982. 

ONE  OF  AMERICA'S  most  honored  journalists 
wants  back  m  business  after  14  months  of  suc¬ 
cessful  freelancing.  Winner  of  both  the  Pulitzer 
Prize  and  the  Sigma  Delta  Chi  award.  Has  also 
won  Oscar  for  movie  role  and  two  Grammys  for 
hit  songs,  but  news  business  is  first  love,  ^lary 
needs  reasonable.  Will  go  anywhere.  Box 
3603,  Editor  &  Publisher. 

PUBLIOTIONS  manager  for  major  university 
seeks  return  to  newsroom.  MSJ.  reporting, 
teaching  experience.  Willmgto  start  low  if  pros¬ 
pects  right.  Box  3653.  Editor  &  Publisher. 

SPORTS  MEDIA  CRITIC.  Former  AP  sports  wri¬ 
ter  with  extensive  background  in  television  and 
radio  production  seeks  daily  spot  in  this  new 
field.  Write  2720  E  52nd  St.  Tulsa  OK  74105. 

SPORTSWRITER— MA  J-school  graduate 
seeks  employment.  Thoroi^  knowlecte  of  all 
sports.  A^essive  and  energetic.  Staff  sport- 
swriter  for  campus  daily  and  sportscaster  fw 
several  campus  radio  stations.  Will  relocate. 
Box  3643,  Editor  &  Publisher. 

PUBLISHED  POET.  WRITER,  TEACHER.  Syra¬ 
cuse  University  MA  m  English,  Filipino.  52, 
with  25  years  experience,  seeks  position  as 
copy  editor/reporter  m  daily  or  weekly,  or  as 
teacher  in  university  in  Zone  9.  but  will  consid¬ 
er  other  locations.  PO  Box  13.  Daly  (lity  CA 
94016. 

SPORTS  REPORTER 

Recently  employed  by  major  metro  daily  but 
disappointed  in  lack  of  opi^unity  to  use  writ¬ 
ing  skills.  Oiered  all  spoi^  3  years  as  stipend 
staffer  on  J-school  daily.  Served  1  tear  as 
sports  editor  on  prize-winning  weekly.  Seeking 
job  with  daily  that  has  plenty  work  and  chal¬ 
lenge  for  competent.  24-year-old  self-starter. 
Mar^  Gitim.  2060  Langerdale.  S  Euclid  (JH 
44121;  (216)  382-0965. 

SPORTS  STAFF— Looking  to  build  or  rebuild 
your  sports  department?  Well,  look  no  further. 
We  can  do  it  all .  In  fact,  we're  doing  it  right  now 
as  members  of  a  major  metrxrpolitan  daily.  Your 
new  starting  five  would  feature  creative,  highly 
motivated,  award-winning  rejxirters  and  editors 
who  currently  cover  the  pros,  col  leges,  prep  and 
outdoors,  in  addition  to  turning  out  eye¬ 
catching  pages,  special  sections  and  supervis¬ 
ing  entire  production  from  slot  to  composing. 
This  quintet  is  willing  to  relocate  in  toto  if  the 
price  is  right.  Box  3654,  Editor  &  Publisher. 

SPORTSWRITER.  2W  years  experience,  lay¬ 
out.  photo,  seeks  position  on  any  newspaper, 
any  Zone.  Strong  local  coverage  my  specialty. 
Call  (419)  347-2319  or  Box  3616.  Editor  & 
Publisher. 

STRONG  FEATURE  writer,  reporter,  analyst, 
wars  to  human  comedy.  Extensive  foreign  ex¬ 
perience.  Ernie  Pyle  Award  winner.  Returning 
journalism  after  book  stmt.  Seek  challenge 
home  or  abroad.  Box  3659,  Editor  &  Publisher. 

SPORTS  EDITOR — 2V7  years  on  small  daily, 
seeks  any  job  within  25  miles  of  University  in 
Zone  1,  2.  3.  5.  Editing,  layout,  VDT.  photo 
experience.  Strong  on  local  coverage.  No  job- 
hojpper.  Box  3631,  Editor  &  Publisher. 

PRODUCTION 

SUNDAY  MAGAZINE  EDITOR  WRiTER.  Crea¬ 
tive.  experienced,  organized.  Seeking  position 
on  paper  or  magazine  that  puts  quality  first. 
Box  3660.  Editor  &  Publisher. 

OPERATIONS  or  PRODUCTION  MANAGER 
ExperieiKed  in  all  operating  and  administrative 
areas,  with  particular  strei^ths  in  production, 
data  processing,  mechanical  and  electronic  en¬ 
gineering.  plant  facilities  development  and 
man^ement.  and  expense  reduction  and  con¬ 
trol.  Profit  and  people  oriented,  with  a  solid 
record  of  substantially  lowering  operating  costs 
and  improving  product  qualih.  Strictest  confi¬ 
dence.  Box  %20.  Editor  &  ^blisher. 

SCIENCE/MEDICINETTECHNOLOGY.  Versatile 
editor-writer  with  six  years'  experience  clarifies 
research,  policy  issues  for  general  and  profes¬ 
sional  audiences.  Has  covered  Congress. 
Federal  agencies.  Box  3678.  Editor  &  Pub¬ 
lisher. 

THEATER  CRITIC — Connecticut.  Style  and 
sensitivity  mark  5  years  with  daily  and  week¬ 
lies.  Staff,  freelance.  Howard  Fielding,  3  Pin- 
neo.  Hanover  NH  03755. 

PRODUCTION  MANAGER-Knowledgeable 
front  to  back.  Proven  lecord  and  highest  refer¬ 
ences.  Box  3506,  Editor  &  Publisher. 

VDT  typesetting  evaluation,  installation,  soft¬ 
ware  maintenance.  Heavy  data  processing. 
Pre-press  experience.  Seeking  challenge.  Bm 
3627.  Editor  &  Publisher. 

TALENTED,  aggressive,  young  sports  editor  of 
two  AM  dailies  seeks  new  challenge  in  major 
league  city.  Capable  of  handling  any  responsi¬ 
bility  whether  it  is  on  a  beat  or  on  the  desk.  Also 
interested  in  similar  position  on  suburban 
medium-size  daily.  Willing  to  relocate  in  any 
Zone.  Please  con^t  Box  3666.  Editor  &  Pub^ 

lisher. 

PUBLIC  RELATIONS 

TOP  Washington  reporter  with  large  out-of- 
town  daily  wants  bureau  chief  job  on  paper 
deliberative,  balanced  Washin^on  coverage 
that  doesn't  parrot  the  Post.  PO  Box  28469. 
Washington  (JC  20005. 

CONNECTICUT  STAFF  of  freelance  work.  My 
resume  includes  jobs  for  Fortune  500s.  major 
resorts,  arts  center.  Howard  W  Fielding.  3  Pin- 
neo,  Hanover  NH  03755. 
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Shop  Talk  at  Thirty  By  William  Purvis 


How  to  spell  Kaddafi 

Tensions  between  the  United  States 
and  Libya's  leader  are  placing  new 
strains  on  the  relationship  between 
Americans  and  their  media  while  pushing 
the  spirit  of  the  First  Amendment  to  the 
limit. 

Everybody  believes  in  Freedom  of  the 
Press,  but  this  thing  with  the  Libyan  is 
close  to  anarchy. 

Gaddafi  might  be  up  to  something,  the 
nervous  follower  of  public  affairs  can 
learn  from  Time  or  Reuters  dispatch. 

Kaddafi  is  talking  tough,  Newsweek  re¬ 
ports. 

Khadafy  lost  two  planes  to  U.S.  Navy 
fighters,  according  to  reports  from  the 
Associated  Press,  United  Press  Interna¬ 
tional  and  the  Chicago  Tribune. 

But  Kadafi  has  not  threatened  Amer¬ 
icans  in  Libya,  readers  learned  from  the 
Baltimore  Sun  and  the  Los  Angeles 
Times. 

Nevertheless,  Qaddafi  is  equipped 
with  Russian  arms,  according  to  the  New 
York  Times  and  all  three  television  net¬ 
works. 

And  Qadhafi  has  been  meddling  some 
in  Africa,  it  can  be  learned  from  U.S. 
News  and  World  Report  and  the  Wall 
Street  Journal. 

Whatever  the  cause  of  this  wide  dis¬ 
agreement,  it  clearly  is  evidence  to  ex¬ 
onerate  the  American  press  from  any 
charge  of  pack  journalism. 

This  thing  splits  families. 

While  Newsweek  reports  on  Kaddafi, 
its  sister  publication — the  Washington 
Post — chronicles  the  doings  of  Qaddafi. 

It  even  divides  the  Free  World. 

Kadhafi  and  reports  on  U.S.  reaction 
to  his  hit  squad  have  been  the  subject  of 
dispatches  by  the  French  Press  Agency. 

But  Kaddafi  is  the  guy  known  to  read¬ 
ers  of  the  London  Daily  Express,  which 
may  subscribe  to  Reuters,  but  not  it’s 
Gaddafi. 

Back  in  Washington,  where  they  have 
organizations  known  as  think  tanks,  not  a 
lot  of  thought  has  been  given  to  finding 
some  common  ground. 

The  Heritage  Foundation  (Qaddafi) 
sent  its  subscribers  a  long  backgrounder 
that  notes  the  CIA’s  list  of  spellings  calls 
him  Qudhafi,  which  is  one  of  the  more 
original  approaches  to  the  name. 

Over  at  the  Brookings  Institute,  they 
publish  with  Qadhafi,  but  there  is  dis¬ 
agreement  among  the  staff  as  to  whether 
that  is  correct,  they  say. 

Among  U.S.  government  agencies,  the 
State  Department’s  Bureau  of  Public 
Affairs  favors  Qadhafi  while  the  U.S.  In¬ 
formation  Agency’s  wireless  file  deals  a 

(William  L.  Purvis  is  a  writer  and  re¬ 
searcher  on  the  staff  of  the  House  Subcom¬ 
mittee  of  Health  &  Safety.) 
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lot  with  Quadhafi,  employees  say. 

Workers  at  the  FBI  and  on  the  House 
Intelligence  Committee  say  they  see  a  lot 
of  Quadaffi. 

“I  think  I’ve  even  seen  it  spelled  with  a 
C,”  said  one  FBI  information  man. 

Cadaffy  Codification  could  become  a 
new  national  pastime. 

This  is  a  small  thing,  but  it  seems  to  be 
creating  as  much  unrest  among  news 
gatherers  as  among  news  consumers. 

“We’re  as  much  at  sea  as  anyone 
else,’’  said  a  worker  on  one  network’s 
Washington  news  desk.  “We  have  it  in 
the  style  book  but  I  don’t  think  we  always 
follow  it.” 

“Let  me  make  sure  it’s  not  two  f  s  and 
one  d,”  said  the  desk  of  a  foreign  wire 
service  after  quickly  offering  up  a  version 
with  two  d’s  and  one  f 

“1  have  to  look  it  up  every  time  I  use 
it,’’  said  the  news  editor  in  another 
Washington  newspaper  bureau. 

“We  fight  about  it  constantly  with  the 
desk  in  London,”  said  a  British  paper’s 
bureau. 

Nothing  like  this  has  been  seen  since 
the  mid-1960s  when  half  the  nation’s 
press  headlined  the  war  in  Viet  Nam 
while  the  other  half  editorialized  on  the 
dangers  of  going  deeper  into  Vietnam. 

If  the  first  step  in  solving  a  problem  is 
identifying  the  problem,  we’ve  got  a  big¬ 
ger  problem  than  old  what’s-his-name. 

Right  now  the  reading  public  is  faced 
with  Muammar  or  Moammar  or  Mu’Am- 
mar  or  Muammer  Gadaffi  or  Khadafy  or 
Qaddafi  and  minor  variations  on  those 
themes.  The  number  of  possible  com¬ 
binations  is  a  thing  for  statisticians  to 
ponder  with  their  hand  calculators. 

Even  the  White  House  Press  Office 
doesn’t  seem  ready  to  show  leadership. 

“Call  back  later,”  one  harried  White 
House  spokesperson  said  recently  when 
asked  which  Libyan  they  prefer  to  deal 
with.  “We’re  right  in  the  middle  of  a  big 
briefing.”  The  big  briefing  was  on  a  day 
the  White  House  was  dealing  with  the 
Libyans,  among  other  things. 

The  White  House  probably  would  de¬ 
mur,  anyway,  on  the  grounds  that  lead¬ 
ership  here  is  a  thing  best  left  to  free 
enterprise  and  market  forces.  Solution 
may  not  find  this  crisis  short  of  a  confer¬ 
ence  call  at  the  summit  among  the  na¬ 
tion’s  publishers,  and  maybe  not  then. 
Even  if  such  a  massive  conference  call 
could  be  arranged,  each  would  have  an 
obvious  interest  in  seeing  his  or  her  ver¬ 
sion  settled  on  as  the  right  one. 

Worse,  a  summit  could  even  yield  a 
spelling  that  typifies  the  muddled  product 
of  compromise — one  that  incorporates 
the  outstanding  features  of  all  versions; 
something  like  Ghuddaffi. 


Time — not  the  magazine,  but  the  pas¬ 
sing  of  weeks,  months  and  years — and 
only  time  may  offer  much-desired  relief 
to  readers.  The  story  must  grow  old  and 
the  personalities  fade.  Maybe  by  the  year 
2000  the  Libyans  will  be  thoughtful 
enough  to  be  led  by  someone  who  calls 
himself  Smith. 

Meanwhile,  any  private  citizens  of 
Libya  trying  to  follow  all  of  this  are  luck¬ 
ier  than  the  Americans  who  want  to  keep 
up.  All  they  have  to  worry  about  is  Regan 
and  Reagan,  and  which  one  controls  the 
money  and  which  one  controls  every¬ 
thing  else  in  the  U.S.  government. 

Missouri  looking 
for  J-school  dean 

Diverse  communication  interests  are 
represented  on  a  14-member  search  com¬ 
mittee  University  of  Missouri-Columbia 
Provost  Ronald  Bunn  has  appointed  to 
choose  a  successor  to  School  of  Journal¬ 
ism  Dean  Roy  Fisher.  Fisher  will  be  retir¬ 
ing  next  August  after  1 1  years  in  the  posi¬ 
tion. 

Chairing  the  committee  will  be  Donald 
Brenner,  associate  dean  and  associate 
professor  in  the  School  of  Journalism. 
Other  School  of  Journalism  faculty  mem¬ 
bers  joining  him  on  the  Committee  will  be 
Brian  Brooks,  associate  professor  in  the 
Editorial  Department;  Russell  Doemer, 
associate  professor  in  the  Advertising 
Department;  David  Dugan,  professor  in 
the  Broadcasting  Department;  Karen 
List,  assistant  professor  in  the  Editorial 
Department;  Elmer  Lower,  visiting  pro¬ 
fessor  in  the  Broadcasting  Department; 
and  Keith  Sanders,  professor  in  the 
Editorial  Department. 

Other  committee  members  include 
Seymour  Topping,  managing  editor  of  the 
New  York  Times;  James  Ellis,  correspon¬ 
dent  for  Business  Week  magazine  in  Chi¬ 
cago;  Gary  Graff,  president  of  the  UMC 
Journalism  Student  Association;  Robert 
Hyland,  vicepresident  and  manager  of 
KMOX  radio,  St.  Louis;  Robert  Picard, 
president  of  the  School  of  Journalism’s 
Graduate  Student  Association;  Avis 
Tucker,  publisher  of  the  Warrensburg 
(Mo.)  Daily  Star  Journal-,  and  Sharon 
Yoder,  director  of  University  Relations 
at  UMC. 
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“  The  outslanding 
editorial  writer  in  the 
United  States  and 
ns  territories” 

—1981  Eugene  C.  Pulliam  Fellowship  Award 


Ted  Douglas  of  The 
Detroit  News  has  won 
the  prestigious  Eugene 
C.  Pulliam  Fellowship 
for  editorial  writing. 


Awarded  by  the  Society  of  Professional 
Journalists,  it’s  different  from  other  editorial 
writing  honors  because  it  emphasizes  the 
impact  editorials  have  on  public  policy. 


State  leaders  across  the  political  spectrum 
acclaimed  the  Douglas  series  on  the  Michigan 


economy,  as  “having 
rendered  a  direct  and 
unusual  and  measur¬ 
able  public  service.” 


Ted  Douglas  has  achieved  these  goals  to  an 
exceptionally  high  degree. 


We’re  proud  of  him. 


At  The  Detroit  News 
we  strive  for  constructive  editorials  that  are 
thoroughly  researched,  reasonable  in  tone,  and 
clearly  written. 


The  Detroit  INJews 

Michigan’s  Largest  Newspaper 


A  MEMBER  OF  THE  EVENING  NEWS  ASSOCIATION 


Deadlines  have  been  established  in  five  prestigious  compe¬ 
titions  sponsored  by  The  Scripps-Howard  Foundation  in 
reeognition  of  excellence  by  newspapers  and  newspaper¬ 
men  and  women.  .\  total  of  S19,()0()  in  cash  prizes,  and 
a  number  of  platjues,  will  be  awarded.  .Ml  work  submitted 
must  have  been  published  in  1981  and  mounted  and 
bound  in  some  manner. 


Ernie  Pyle 
For  Human  Interest 

The  Pyle  Awards  are  given  for 
newspaper  human  interest  re¬ 
porting  that  most  exemplifies 
the  warmth  and  craftsmanship 
of  the  famous  .Scripps-Howard 
"people  writer".  In  war  and 
peaee,  few  matched  Krnie  in 
writing  everyday  copy  about 
everyday  people  with  every¬ 
day  dreams.  First  prize.  S2()0() 
and  a  medallion  platpie.  Sec¬ 
ond  prize.  SIOOO  and  a  citation. 

DK.ADLINK 

.lanuarv  22 


Edward  Willis  Scripps 
For  First  Amendment 

Phis  award  recognizes  that 
newspaper  which  in  writing, 
reporting,  and  public  educa¬ 
tion,  has  performed  the  most 
outstanding  public  service  in 
the  cause  of  the  First  Amend¬ 
ment  guarantee  of  a  free  press 
A  bronze  platpie  to  the  win¬ 
ning  newspaper,  and  S2.S()()  to 
the  person  or  persons  who  con¬ 
tributed  most  significantly  to 
the  winning  entry.  .Second 
prize  SIOOO  and  a  citation. 

dk.adlinf: 

Fcbriiarv  S 


Walker  Stone 
For  Editorials 

The  award  is  given  for  general 
excellence  of  newspaper  edito¬ 
rials.  The  criteria  forjudging 
include:  the  forcefulness  of 
writing  to  a  purpose,  effec¬ 
tiveness  as  measured  by 
results,  and  the  importance  of 
the  expression  in  the  public  in¬ 
terest.  Provide  background  for 
judging  these  cpialities.  First 
prize,  S2000and  a  plaipie.  Sec¬ 
ond  prize.  SIOOO  and  a  citation. 

dh.xdlinf: 

February  S 


Edward  J.  Meeman 
For  Conservation 

Prizes  totaling  S6000  for 
consert  ation  reporting  in 
new  spapers.  'There  are  two 
categories:  one  for  reporters 
on  newspapers  with  more 
than  100,000  circulation,  the 
other  to  reporters  on  papers 
under  100.000.  'Two  cash 
prizes  in  each  category,  one 
of  S2000  and  one  of  SIOOO, 
with  platpies  and  citations. 


DFADLINF 
February  l.S 


Roy  W.  Howard 
For  Public  Service 

.\  platpie  and  a  S2.S00  cash 
grant  will  be  awarded  the 
winner,  with  a  citation  to  the 
newspaper.  .Second  place 
receives  SIOOO  and  a  citation. 
Prizes  will  be  given  to  editors 
for  distribution.  "Public  serxice" 
is  defined  as  exposure  and  con¬ 
tribution  toward  the  allevia¬ 
tion  of  corruption,  crime,  health 
or  other  problems  inimical 
to  the  general  welfare. 

DFADLINF 
February  22 


Scripps-Howard 

Foundation 

Fact  .Sheets  dealing  with  the 
individual  competitions  may 
be  obtained  by  writing  The 
Scripps-How ard  Foundation, 

1 100  (Central  'Trust  Tower, 
('incinnati,  Ohio  4.S202.  where 
newspaper  entries  should  be 
sent,  except  the  .Scripps  .\ward , 
which  should  be  mailed  to 'The 
.Scripps-Howard  Foundation, 
200  Park  .\venue.  Room  4.^10, 
New  ^'ork,  N.^.  10166. 


